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Laptops are evolving—and forcing the rest of the computer industry to change 
 
IT WAS like waiting for Godot: in the end, the great man did not come. The crowd at Apple's jamboree in San Francisco 
this week was visibly disappointed when Steve Jobs, the computer-maker's legendary chief executive, did not even put in 
a brief appearance after a six-month medical leave. But another no-show was perhaps more important. Proving many 
techno-pundits wrong, Apple did not present a "tablet"—a pared-down computer in both size and abilities, with a touch 
screen. Had it done so, it might have helped settle a question that has preoccupied the personal computer (PC) industry 
for some time: are netbooks—cheap and basic laptops that are flying off the shelves—just a fad, or the future? 
 
The answer is probably both, as an "iPad", or whatever Apple's device may be called, would have demonstrated. 
Netbooks are already being supplanted by a plethora of new gadgets, including tablets and increasingly computer-like 
mobile phones (see box on next page). But the idea they embody, that a near-permanent connection to the internet 
permits simpler technology, is already changing the economics of the PC business.  
 
Simple, low-cost laptops are not a new idea. There were several abortive attempts to make them in the 1990s, but big 
computer-makers soon dropped them for fear that they might undermine sales of traditional laptops. In 2005 a charity 
called One Laptop Per Child designed an ultra-cheap laptop for the developing world. That inspired Asus, a Taiwanese PC-
maker, to develop one of its own, called the Eee PC, which it started selling in late 2007 for $250. 
 
The timing was perfect. A few months later, the credit crunch hit. At the same time, Intel started selling its cheap and 
power-saving new processor chip, called Atom. By the end of 2008, Asus had sold nearly 5m Eees and all its rivals had 
jumped on the bandwagon. In total, 21m netbooks will ship this year, almost twice the number in 2008 and more than 
15% of the entire market for laptops, according to Gartner, a market-research firm. 
 
Yet as netbooks have become more popular, many of them have also become more sophisticated. Asus's first Eee PC was 
a puny device with a screen measuring only seven inches (18 centimetres) diagonally, a midget keyboard and flash 
memory instead of a hard disk. It also ran Linux, a free operating system. But consumers in the rich world wanted more. 
As a result, most of the new devices on display in early June at Computex, a trade show in Taipei, boasted at least ten-
inch screens, full-size keyboards and sizeable hard disks, and they ran Windows XP, an old version of Microsoft's flagship 
operating system. Many models now go for $600 a pop. 
 
Other gadgets on display at Computex included prototypes of "mobile internet devices", which sit somewhere between 
smart-phones and netbooks, "net-tops" (tiny desktops) and "all-in-ones" with touch-screens instead of keyboards, to 
hang on the fridge, for instance. "The PC industry will ultimately mirror the car industry," says Ranjit Atwal, an analyst at 
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Gartner. "There will be something for every need and every taste." 
 
Yet although netbooks have acquired many frills and mutated into new forms, the theory behind them endures: 
computers do not need to be stuffed with the latest whizz-bang technology if they have a high-speed connection to the 
"cloud" of services available online. At Computex firms showed devices equipped with WiMAX, a new wireless technology 
that allows for fast, ubiquitous wireless connections. 
 
It is this combination of connectivity and cloud computing that makes netbooks and their successors so disruptive. Some 
mobile-network operators now throw in free netbooks if subscribers sign up for a mobile-broadband contract. This will put 
further pressure on prices, since mobile operators have more bargaining power than individual consumers, although it 
also opens a huge new distribution channel for computer-makers. 
 
More important, netbooks and similar devices could weaken Microsoft and Intel, which have so far dominated the PC 
industry and extracted most of the profits. To keep Linux off most netbooks, Microsoft has had to discount Windows XP 
from $40-45 per copy to $10-15. This, along with the general weakness of the PC market, explains why its earnings 
dropped almost a third in the first quarter of this year. To make more money from netbooks, it will offer a minimalist 
"starter" edition of Windows 7, the new version of its operating system due out in October. 
 
Intel, by contrast, has so far mainly benefited from the netbook craze, which has created a huge market for its Atom 
chip. The firm insists this has neither cannibalised sales of its other chips as much as feared nor put pressure on its lofty 
margins, since Atom costs less to make. Still, just as with Linux, there is a credible alternative to Atom: processors based 
on designs by ARM, a British firm, which already power most of the world's mobile phones. Several Taiwanese PC-makers 
are working on a netbook-like gadget that would be powered by an ARM chip and run Android, a variety of Linux 
developed by Google for use on smart-phones.  
 
At Computex, Acer announced that it would use Android together with an Intel chip. Other firms are expected to follow 
suit. Intel is also pushing another version of Linux, called Moblin. Its long partnership with Microsoft notwithstanding, 
Intel does not seem to care what operating system netbooks use, provided they contain the firm's chips. 
 
Linux may also prove popular for tablets, a market that Apple is likely to energise when it finally launches its much-
awaited new device (though any Apple tablet will run its own operating system). The reason it did not happen this week, 
some say, was that either the tablet or Mr Jobs, who would like to present it personally, is not yet ready for action. Unlike 
Godot, Mr Jobs and the new gadget are likely to appear eventually—probably in time for the holiday season.  
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'iPad': Analysts Expect Apple to Release Tablet 
Computer
Tuesday, August 11, 2009 

 
By Maxim Lott 

Rumors about an "iPad" — an 
Apple "tablet" computer that 
would be similar to a large iPho
—are picking up steam.

Gene Munster, a highly respected
senior research analyst at the 
investment firm Piper Jaffray, says
representatives of an Asian 
component manufacturer told him
that they had received orders from
Apple for parts to build a tablet 
computer — a project code-name
"Touch."

The tablet, Munster says, would m
likely sell for between $500 and 
$700, have a 10-inch touch screen
and use an operating system sim
to that of the iPhone.

Like an iPhone, it would have mus
movies, e-mail, and Web browsin
capabilities. It could also compete

with the Amazon.com's Kindle as an e-reader, with Apple selling digital books, newspapers and
magazines through its iTunes store.

Munster believes that applications would be sold through the Apple app store, but that the tablet
larger screen would allow multiple applications to run simultaneously.

He declined to release specifics about the Asian parts maker. "I don't want attribution back to thi
company because Apple would probably fire them," he said.
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 Piper Jaffray 

An artist's rendering of an Apple 'tablet' computer that could offer 
music, movies, e-mail and Web browsing capabilities.
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Spokesmen for Apple Computer did not return e-mails 
and calls for comment.

Some Mac experts are skeptical of the rumors, pointing 
out that they have been circulating since 2003 — only 
to be proven wrong every time.

"This probably sets a precedent for how long [a rumor] 
has been running," said Stefan Constantinescu, an 

editor of IntoMobile.com.

He said he was wary despite Munster's "fantastic reputation" regarding Apple rumors because past 
claims about tablets had also referenced Asian parts suppliers. For instance, he said, the 
Taiwanese news site DigiTimes reported in 2003 that "Quanta had landed orders for a 15-inch 
Tablet PC-like device, with shipments to begin in the first quarter of 2004.”

Constantinescu believes Apple will release a 10-inch laptop — similar to a PC "netbook" — instead 
of a tablet.

But others in the Mac rumor community say the 
evidence for a tablet release is as strong as it gets.

"If analysts at Piper Jaffray are willing to stick their 
neck out, I think the sources are fairly credible," 
Brooke Crothers, a blogger for CNET.com, told 
FOXNews.com.

"There seems to be a pretty firm consensus out there 
that it's not going to be a standard netbook, it's going 
to be a tablet. I think that's as firm and accurate a 
consensus as you can get for Apple, which is 
notorious for not saying anything."

Munster pointed out that Apple executives have 
dismissed netbooks in recent conference calls.

"[Netbooks] have software technology that is old," 
Apple COO Tim Cook said in a conference call last 
month. "They don't have a robust computing 
experience. They lack horsepower. They have small 

displays and cramped keyboards. I could go on and on but I won't. ... We're only going to plan 
things where we can deliver something that is very innovative that we're very proud of."

Munster believes that statement is consistent with the reports that Apple will release an iPhone-like 
tablet instead of a netbook.

"I would say there's probably about a 10 percent probability that [the parts supplier] is lying to us — 
that does happen. But I feel good about [the claim]," he said.

But Constantinescu says he doubts the rumors because he believes a Mac tablet would be 
impractical.

"A tablet can't fit in a pocket. You would have to put it in a bag ... and you would have to hold it 
[while typing]," he said. "Historically, the laptop form has just been best."

But Crothers argued that Apple would revolutionize the tablet market by finding new uses for it 
beyond typing, e-mail and music.

"Looking into the future, I think tablets are going to be something that a lot of people are going to 
carry around, like they carry around an iPod today," he said.

"You're going to walk into a store, the store is going to recognize that you've entered the store, it will 
say, "Do you want to buy a venti coffee?" — it will know what you're going to buy and maybe the 
transaction will take place on the tablet," Crothers speculated. "It's not made for typing ... you'll have 
the option, but it's a whole new paradigm."

Munster estimates that the tablet will be released early next year, and that Apple will sell 2 million 
units — worth $1.2 billion — in 2010.
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Thomson Reuters
UPDATE 2-Apple to host media event Sept. 9
08.31.09, 03:18 PM EDT  

 

SAN FRANCISCO, Aug 31 
(Reuters) - Apple Inc said on 
Monday that it would host a media 

event next week, when the company is widely expected to 
unveil an updated line of iPod media players. 

Apple ( AAPL - news - people ) declined to say what products 
would be featured at the Sept. 9 event, which was announced in 
an invitation emailed to members of the media. 

The invitation featured an iPod and 
the tagline: 'It's only rock and roll, 
but we like it.' 

In recent years, the company has 
used splashy media events in 
September to showcase new and 
refreshed iPod models for the 
holiday period. 

Apple launched the iPod touch model in 2007 and the iPod 
nano in 2005. This time around, analysts expect the nano and 
touch to be updated with digital cameras, and they say the 
touch may also get a video camera. 

Apple dominates the media player category, although growth 
has slowed considerably as the market has matured. The 
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company sold 10.2 million iPods in the June quarter, down 7 
percent from a year ago. 

The company is also 
expected to unveil the 
ninth generation of its 
iTunes media management 
software. 

Apple product launches 
are some of the most high-
profile events on the 
technology calendar, and expectations around the gathering 
next week are running particularly high as it could feature the 
first public appearance by Chief Executive Steve Jobs since he 
returned from medical leave. 

The company declined to say whether Jobs would appear at the 
event. Jobs returned in late June after a nearly 6-month leave, 
during which he underwent a liver transplant. 

Many Apple watchers are also eagerly awaiting the company's 
launch of its much-rumored, but never confirmed, tablet device. 
But analysts say the so-called 'iPad' won't be unveiled until later 
this year or next. 

The event next Wednesday will be held in San Francisco at the 
Yerba Buena Center for the Arts Theater. 

Shares of Cupertino, California-based Apple fell 1.4 percent at 
$167.64 on Nasdaq at mid-afternoon. 

(Reporting by Gabriel Madway; Editing by Lisa Von Ahn and 
Richard Chang) Keywords: APPLE/EVENT 

(gabriel.madway@thomsonreuters.com; +1 415 677 2536)
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What will Apple bring us this year? New iPods? Two tablets? 
By Chris Gaylord | 08.19.09

The weeks before an Apple press conference can feel a bit like the holiday season. As the days tick 
away until this year’s rumored September 9 keynote, eager Apple enthusiasts draft their wish lists – and 
tech news reports always make it easy for them to dream big. So what will Santa Jobs bring good little 
fanboys this year?

Tablet computer? The Financial Times reports that an iTablet could hit in September and feature “new 
services such as interactive booklets and liner notes” as a way to reinvigorate music album sales. And 
an online survey by book retailer Borders refers directly to an “Apple iPAD (large-screen reading 
device)” as if the gadget already existed. The company won’t say if this is simply forecasting, based on 
insider information, or just them having a bit of fun.

Of course, just as the tablet rumors sounded more and more credible, new articles says we shouldn’t 
expect such a gizmo until 2010.

Two tablets? Business Week came out on Monday with word of not one but two tablet computers.

“There’s no hotter topic [than tablets] in Asia right now,” says Richard Doherty, a director at 
market researcher Envisioneering Group, who says Apple has developed prototypes of two 
different tablet machines—one that resembles a large-sized iPod and boasts a 6-inch screen, 
and another that features a larger display. Apple may launch one or both devices as early as 
September, Doherty says.

New iPods? This seems to be the safest bet. PC World snagged images of an iPod Touch that has a 
newly added camera. “Apple also has a new competitor in the Zune HD, so a price drop would be 
important and could stop the Zune from taking even a small chunk out of Apple’s business,” the website 
writes. “There’s also a rumor that the iPod Touch could be getting a 2MP or 3MP camera; a great 
feature the Zune HD doesn’t have.”

The iPod could use a facelift, according to Forbes:

Net sales [of iPods] are already down 11% to $1.5 billion for the quarter ended June from $1.7 
billion during the year-ago period. Unit sales are down 7% to $10.2 million from $11.0 million 
over that same period. Net sales per iPod unit sales are down 4% to $146 to $152.

Verizon iPhone? Many have forgotten the reports in April that Apple was flirting with Verizon. Some 
said to expect an iPhone on the new carrier, others pointed to a larger device – perhaps the iTablet?

Steve Jobs on stage? CNBC reporter Jim Goldman Tweeted that “Jobs’ return to the stage VERY 
LIKELY at the $AAPL event.”

The Christian Science Monitor
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Apple Tablet? Not quite yet
Reuters 

Thursday, August 27th 2009, 10:29 AM 

SAN FRANCISCO 
- Anyone holding their breath for 

Apple Inc 
's much-anticipated, but never confirmed, touchscreen tablet device may have to wait a bit longer than they planned.

Early hopes that Apple could introduce a tablet -- or "iPad" -- at an event in September have given way to 
expectations that the company will instead roll out a refreshed lineup of its iPod devices.

"It has to be great -- and I don't think it's going to be ready for September," FBR Capital Markets analyst Craig Berger 
said of a tablet device that many expect would likely resemble a larger, keyboard-less iPod touch.

A number of companies have been working to put their stamp on a nascent tablet market that has yet to be truly 
defined, from personal computer manufacturers to Amazon.com Inc with its Kindle electronic reader.

Apple has a tradition of hosting a glitzy September media event, using it to launch devices such as the iPod touch 
model in 2007 and the iPod nano in 2005. While it has yet to announce anything, it is widely expected to repeat the 
practice this year.

With hopes low that a tablet will be rolled out next month, analysts say there is little risk that its absence will hurt 
Apple's stock.

The year's event would be particularly important if Chief Executive Steve Jobs were to make his first public 
appearance since a nearly 6-month leave of absence for health issues. Investors will be keen to see for themselves 
how well he appears.

Jobs' appearance could overshadow any products at the event, especially without a tablet. Odds are that the iPod 
nano and iPod touch will be refreshed with digital cameras, analysts say, and the iPod touch could also get a video 
camera. Apple could also unveil the ninth generation of its iTunes software.

Although Apple declined to comment, many analysts believe the tablet may not arrive until later this year or next, 
given the company's well-known reluctance to rush any device to store shelves before it is fully ready for consumers.

Whatever the timing, the prospect of a tablet generates enthusiasm from those who follow the company or own 
shares. It would likely mark a new product line in the company's device portfolio, which includes the red-hot iPhone, 
along with the iPod and Mac computer segments, which have matured.

WHY A TABLET?

Barry Jaruzelski, a partner at consulting firm Booz & Co, cautioned that the tablet space has proved to be a challenge 
for all who have tested it. Apple, he said, must answer one critical question: "What do I need a tablet for?"

He also noted that Apple's major successes this decade -- the iPod and the iPhone -- were helped by the services 
that accompanied them, namely iTunes and the App Store.

"It's got to be something more than just a device. It's got to be the apps or some sort of solution or service linked to 
the device, otherwise it's hard to see how it's going to be big, as opposed to just nice," he said.

Broadpoint Amtech analyst Brian Marshall expects the device to carry a price tag of $500 to $600, and have both 
WiFi and cellular connectivity, potentially subsidized by Verizon Wireless in the same way that AT&T subsidizes 
iPhone purchases. Verizon Wireless is a venture of Verizon Communications Inc and Vodafone Group Plc.
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He also said expectations are that the tablet will pack a low-power processor from Samsung Electronics and a 
Qualcomm Inc wireless chip.

To be sure, there are tablet notebook PCs already on the market, including offerings from Hewlett-Packard Co, 
Lenovo and Fujitsu Ltd, with swiveling touchscreens. Some models cost more than $2,000.

At the same time, e-readers from Amazon.com and Sony Corp have carved out a solid niche in the marketplace.

But analysts envision something different from Apple, more of a multimedia device.

"If they can develop a fantastic product that's ahead of the competition they'll roll out with their tablet," said Berger. "If 
it's a me-too device, they're not going to come out with it."

Ankur Crawford, an analyst at Fred Alger Management Inc, which owns Apple shares, said she does not think the 
tablet has been priced into Apple stock or analysts' sales estimates.

Apple's stock has nearly doubled this year, and the shares trade at around 29 times forward earnings.

She said a tablet would be a way for the company to compete indirectly with netbooks, which are stripped-down, low-
cost PCs that have become a favorite of consumers.

"I bet a lot of the people buying $400 netbooks will say 'You know what, I'm going to take that extra $200, I'll get an 
iPod, I'll get a video player, I'll get so much more, I'll get this really cool device and I'll upgrade to it.'"
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Apple's Big Event: Will Steve Jobs Show Up? 
Apple's Annual Music-Themed Event Takes Place Today in San Francisco 

By KI MAE HEUSSNER 

Sept. 9, 2009—  

The invitation says "It's only rock and roll," but to Apple-watchers, it's oh-so-much more.  

Today, Apple Inc. hosts its annual music-themed, invitation-only media event and, once again, the 
Silicon Valley rumor mill is churning away.  

Speculation is soaring about new iPods, an updated iTunes and even the so-called "iPad," a much-
buzzed-about but as yet unconfirmed touch-screen tablet.  

But for some, the biggest question about the event is: Will the man behind the curtain himself, Apple 
CEO Steve Jobs, make an appearance?  

Jobs returned to Apple in June following a six-month leave of absence after undergoing a liver 
transplant that was cloaked in secrecy.  

But aside from a surreptitiously captured image that surfaced on a gossip blog in July, Jobs has been 
largely hidden from public view, leaving industry watchers to continue their speculation about the status 
of his health and its impact on the company.  

Some think he might make a long-awaited public appearance today.  

Jobs' Absence Could Be 'Mild Negative' for Shares 

"We think that he will be there," said Gene Munster, a senior research analyst for Piper Jaffray. "Part of 
the reason is that he is back at the company. He most likely will not be present the entire time. But what 
we've heard is that he's engaged again."  

However, Munster said he expects Philip Schiller, Apple senior vice president of Worldwide Product 
Marketing, to man the microphone for most of the event.  

Since the expectation is that Jobs is back at work and part of day-to-day decisions, Munster said that if 
he does not make an appearance at all "it's a mild negative for shares," although will not change his 
firm's long-term view.  

As for the products themselves, Munster said he thinks the company might unveil iPods with a new 
camera feature and possibly an updated version of iTunes. He doesn't expect Apple to unveil a tablet 
until the first part of 2010. 
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- Mobile Magazine - http://www.mobilemag.com -

Latest Mac Tablet Rumors Point Toward 9.6-inch Touchscreen
Posted By Michael Kwan On September 15, 2009 @ 10:35 am In Handhelds, Tablet PCs | No 
Comments

 
The team in Cupertino has neither confirmed nor denied the existence of a MacBook Touch, 
but we’re sure hearing a lot of rumors about a supposed Apple Mac Tablet of sorts. It seems 
to make sense for Apple to release what is effectively a giant iPod touch and this latest rumor 
places it right in the thick of the netbook market.

As far as we can gather, the “Apple iPad [1]” won’t get a conventional keyboard like the Eee 
PC or MSI Wind, instead relying on a large touchscreen just like the iPhone and the iPod 
touch. With the new rumors, the Taiwan Economic News is saying that the upcoming Apple 
tablet will get a 9.6-inch “finger friendly” touchscreen from Wintek. This is consistent with the 
“big iPod touch” line of thinking.

The Taiwanese newspaper is also reporting that the yet-unnamed Apple device will have 
HSPA connectivity and a processor from PA Semi, a company that Apple owns. The battery 
comes from Dynex, which will be producing 300,000 battery packs each month for the 
device.

So, how much will it cost? We’ve believed all along that the Mac Tablet [2] would slot between 
the iPod touch and the entry-level MacBook, so the most recent rumor of a $799 to $999 
price range makes perfect sense. And the question of when? We’re currently looking at a 
February 2010 launch, so that could mean we’ll see an official reveal around the same time 
as CES and MacWorld in January.

Source: BGR [3]

•  [4]
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Apple tablet: One  
tech gadget for all  
  
The rumored and much-hyped tablet 
computer from Apple could lay waste  
to the markets for countless other  
gadgets.   
  
By David Goldman, CNNMoney.com staff writer  
  
Last Updated: November 16, 2009: 12:46 PM ET
NEW YORK (CNNMoney.com) -- Apple's lips  
are sealed about its widely rumored tablet  
computer, but technology experts are giddy  
about the device, already exclaiming it will be  
the gadget to end all gadgets.  
  
Executives at Apple (AAPL, Fortune 500)  
never discuss products that are in the works,  
so there's no confirmation that the thing  
even exists. But rumors are circulating that  
Steve Jobs and Co. have designed a  
magazine-sized, touch-screen, hand-held,  
all-in-one device that is half-iPhone, half- 
Macintosh computer.   
  
It's supposedly going to make its debut in  
the next few months, and you can have it for  
the low, low price of $600. Or $800. Maybe  
$1,000. No one's really sure.   
  
If the rumors are true, the tablet will be able  
to do basically everything a gadget could  
possibly do. It's an e-reader, a gaming  
device, and a music player. You can watch TV  
and movies on it and surf the Internet (or so  
we've heard). And it will have thousands of  
third-party apps available for it ... or maybe  
it will run Mac OS X. That's all still unknown.   
  
Coolest device ... ever? Maybe. Some  

analysts are channeling their inner-Frodo,  
saying the Apple tablet will be the one gadget  
to rule them all.

"This will be the next big thing," said Laura  
DiDio, principal analyst at ITIC. "Apple is  
going to wow everybody with the tablet."

Any time Steve Jobs gets on stage, the  
expectations are incredibly high, but they  
are especially lofty for the tablet. Analysts  
and investors are saying that this device  
could revolutionize the handheld world in  
the same way the the iPhone changed the  
smartphone market.

"The tablet will change the game, because  
Apple will throw down the gauntlet at the  
competitors, and force them to follow along,"  
DiDio said.

According to DiDio, the tablet will have a 10- 
inch to 12-inch screen and a high-end  
graphics card that will enable stunning  
resolution -- even more so than the iPhone  
and iPod Touch. She said the device will  
come in several different models that offer  
varieties of Internet connections, such as Wi- 
Fi or 3G, perhaps through a contract with  
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AT&T (T, Fortune 500).  
  
Another cool feature will be the Web cam,  
which business travelers will be able to use  
for video conferencing on the go, DiDio said.  
  
Some analysts say all of those features will  
kill other single-function handheld devices,  
making the Apple tablet the go-to handheld  
device for computing, Internet browsing,  
reading, gaming and entertainment.  
  
"Apple will come out with the tablet and blow  
everyone away," said Dan Ackerman, senior  
editor at CNET. "Instead of taking along a  
Kindle and an iPod, that [tablet] could  
become the device you carry with you."   
  
The cheaply priced netbook market may also  
take a hit when the tablet comes out. Apple  
typically prices their products higher than  
competitors, because they install top-of- 
the-line hardware, but DiDio said Apple  
learned from its mistake of pricing the  
original iPhone at $599, pricing out many  
potential customers.   
  
"The Tablet will be awesome, and my guess is  
that it will be an instant hit for people who  
loved Kindles and people who want  
netbooks," said David Wertheimer, executive  
director of the University of Southern  
California's Entertainment Technology  
Center.   
  
Wertheimer said he finds it hard to  
comprehend how the tablet will replace all  
other on-the-go tech products. "But then  
again, what I can't imagine, Steve Jobs often  
can," he added.  
  
...Or the fizzle may fail. Not everyone  
thinks the Apple tablet will be the gadget to  
end all gadgets.   
  

"What we've found in the past with these  
multi-function devices is that they're better  
for ad-hoc purposes, like quick and dirty  
tasks," said Zeus Kerravala, an analyst with  
Yankee Group. "They're not for any  
prolonged, high-performance use."

For instance, smartphones have cameras for  
quick snapshots, but when you go on  
vacation, you're probably going to want your  
digital camera to come along with you for  
high-quality photos. 

Kerravala said the same logic applies to the  
tablet's other functions, including its e- 
reading capability: "If you want to sit and  
read a book, the ergonomics of a device  
that's specifically designed for reading are  
going to be better."

Similarly, only 3% of people whose cell  
phones can play music say they use their  
phone as their primary music player,  
according to a Yankee Group study. Even if it  
means carrying around two devices, an MP3  
player is bound to have a better user  
experience than a multi-function cell phone.

That doesn't mean the Apple tablet -- if it  
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Amid speculation about a forthcoming tablet computer, the company's shares have risen 145% 
this year. 
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Santa arrived early for Apple Inc. shareholders: The stock 

surged $6.94, or 3.4%, on Thursday to close at a record high 

of $209.04. That topped the previous closing high of $207 on 

Nov. 17. 

 

The buzz continues to build about the company's widely 

anticipated -- albeit unconfirmed -- tablet computer. The 

Financial Times reported that Apple has rented a stage at the 

Yerba Buena Center for the Arts in San Francisco in late 

January, most likely for a product announcement. 

 

An Apple tablet, which some speculate might be called the 

"iPad," is expected to be a cross between the iPhone, with its 

touch-sensitive screen and numerous useful applications, and 

the Amazon Kindle reading device, with its much larger screen. 

 

But as the Financial Times notes, "Apple has explored making tablet style devices for years, only to 

back off. The company also has a history of scrapping products very close to their scheduled launch 

dates." 

 

But Apple stock bulls, who haven't been held back much by such caveats, figure something good is 

coming in January. The shares now are up a massive 145% year to date, more than making up for 

their plunge in the market meltdown of 2008. 

 

A share of Apple now costs about 27 times the average analyst forecast of the company's earnings per 

share for the fiscal year that ends next September.  

 

That's expensive relative to the Standard & Poor's 500 index's average price-to-earnings ratio of about 

15 based on 2010 earnings estimates.  

 

But it's a far cry from the P/Es of tech's bubble days of the late 1990s. 

 

Apple's stock market value now is $188 billion, which tops IBM Corp. ($171 billion), General Electric 

Co. ($164 billion) and Chevron Corp. ($155 billion), among others, and is closing in on Google Inc. 

($196 billion) and Wal-Mart Stores Inc. ($204 billion). 

 

Besides the hype over the tablet, Apple is benefiting from Wall Street's strong appetite for tech stocks 

in general in 2009.  

 

And in a year like this, the rich tend to get richer as the calendar runs out: Some money managers are 

probably buying hot tech stocks to dress up their portfolios for year-end statements to clients. 
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For 2010, IDC Predicts an Apple iPad and Battles in the Cloud

By STEVE LOHR

From left, Robyn 
Beck/Agence France-Presse — Getty Images; Paul Sakuma/Associated Press; Stan Honda/Agence 
France-Presse — Getty Images 

Apple brings out an iPad digital tablet. Netbooks move upscale. And I.B.M. buys Juniper Networks.

Those predictions for next year, and others, are being presented on Thursday by the technology research 
firm IDC.

IDC’s entry in the year-end forecasting sweepstakes doesn’t lack for detail. There will be 300,000 
iPhone applications by the end of next year, nearly triple the current number, according to IDC. There 
will be 50,000 to 75,000 Google Android applications, up from about 10,000. Interested in digital 
electric meters, the home devices crucial for energy-saving smart electric grids? Twenty million will be 
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deployed in United States households in 2010, and more than 60 million worldwide, IDC says. Spurred 
by federal stimulus dollars, 77 million Americans, or 25 percent of the population, will have electronic 
health records, compared with about 14 percent now, the firm predicts.

Often, it is the thinking behind the data points that is most illuminating. I discussed the predictions on 
Wednesday with Frank Gens, IDC’s chief analyst. 

Take all those applications iPhones and Android phones, for example. Mr. Gens notes that there are 
roughly 10,000 Windows PC applications listed on Microsoft’s Windows 7 compatibility Web site.

“The market follows the applications,” Mr. Gens said. “That’s a message for the software industry, 
particularly for the PC industry.”

The competition to supply the tools and digital workbench — a “platform,” in techspeak — for cloud 
computing will intensify, Mr. Gens says. The early cloud platforms come from Salesforce.com’s 
Force.com, Microsoft’s Azure, and Google’s App Engine. In 2010, I.B.M. and Cisco Systems will enter 
the field with their cloud platforms, IDC predicts. 

“This is going to be the strategic battleground of the next 20 years in computing,” Mr. Gens says.

The long-rumored Apple touchscreen tablet computer, or iPad, will arrive in 2010, IDC predicts. It will 
be more of an oversized iPod Touch, with an 8-inch or 10-inch screen, than a downsized Macintosh. 
With its larger screen, IDC says, the Apple tablet will be ideal for watching movies, surfing the Web, 
playing online games, and reading books, magazines and newspapers. It will be general-purpose, unlike 
Amazon.com’s single-purpose Kindle reader. The Apple offering, Mr. Gens says, “could deliver a real 
kick in Kindle’s butt.”

Netbook PCs, IDC predicts, will move beyond stripped-down Web-surfing, e-mail and note-taking 
machines, costing $200 to $400. More powerful models, Mr. Gens says, may cost $700 or more, though 
will still be extremely light and small.

IDC also sees I.B.M. getting back into the computer network business by acquiring Juniper. 
Networking, Mr. Gens says, is increasingly part of the package of capabilities the largest technology 
companies must offer corporate clients. He points to Hewlett-Packard’s recent purchase of 3Com and 
Cisco’s partnership with EMC as evidence of the trend. 

“If you are going to be in the hardware systems business,” Mr. Gens says, “you need network 
competence.”
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An E-book between paper books

Amazon Kindle 3, a sample e-book

reader.

E-book
From Wikipedia, the free encyclopedia

An electronic book (variously, e-book, ebook, digital book) is
a book-length publication in digital form, consisting of text,
images, or both, and produced on, published through, and

readable on computers or other electronic devices.[1] Sometimes
the equivalent of a conventional printed book, e-books can also
be born digital. The Oxford Dictionary of English defines the e-

book as "an electronic version of a printed book,"[2] but e-books
can and do exist without any printed equivalent. E-books are
usually read on dedicated e-book readers. Personal computers
and some mobile phones can also be used to read e-books.
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History

The inventor and the title of the first e-book is not widely agreed upon. Some notable candidates are
listed here.

The first e-book may be the Index Thomisticus, a heavily-annotated electronic index to the works of
Thomas Aquinas, prepared by Roberto Busa beginning in the late 1940s. However, this is sometimes
omitted, perhaps because the digitized text was (at least initially) a means to developing an index and
concordance, rather than as a published edition in its own rights.
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Alternatively, electronic books are considered by some to have started in the mid-1960s, with the NLS
project headed by Doug Engelbart at Stanford Research Institute (SRI), and the Hypertext Editing

System and FRESS projects headed by Andries van Dam at Brown University.[3] [4][5] The former ran on
specialized hardware, while the latter ran on IBM mainframes. FRESS documents were structure-
oriented rather than line-oriented, and were formatted dynamically for different users, display hardware,
window sizes, and so on, as well as having automated tables of contents, indexes, and so on. All these
systems also provided extensive hyperlinking, graphics, and other capabilities. Van Dam coined the term

"electronic book".[citation needed]

FRESS was used for primary text reading, annotation, and online discussions in several courses,
including English Poetry and Biochemistry. Brown faculty made extensive use of FRESS; for example
the philosopher Roderick Chisholm used it to produce several of his books. For example, in the Preface
to Person and Object he writes "The book would not have been completed without the epoch-making

File Retrieval and Editing System..."[6]

Brown's leadership in electronic book systems continued for many years, including navy-funded projects

for electronic repair manuals[7]; a large-scale distributed hypermedia system known as InterMedia[8]; a
spinoff company Electronic Book Technologies that built DynaText, the first SGML-based book-reader
system; and the Scholarly Technology Group's extensive work on the still-prevalent Open eBook
standard.

Yet others believe that the inventor of the e-book is Michael S. Hart.[9][10][11] In 1971, Hart was given
extensive computer time by the operators of the Xerox Sigma V mainframe at the University of Illinois.
Seeking a worthy use of this resource, he created his first ebook by typing the United States Declaration
of Independence into a computer. Project Gutenberg was launched afterwards to create electronic copies

of more books.[12]

One early e-book implementation was the desktop prototype for a proposed notebook computer, the
Dynabook, in the 1970s at PARC: a general-purpose portable personal computer capable of displaying

books for reading.[13]

In 1992, Sony launched the Data Discman, an electronic book reader that could read e-books that were
stored on CDs. One of the electronic publications that could be played on the Data Discman was called

The Library of the Future.[14]

Early e-books were generally written for specialty areas and a limited audience, meant to be read only
by small and devoted interest groups. The scope of the subject matter of these e-books included

technical manuals for hardware, manufacturing techniques and other subjects.[citation needed] In the 1990s,
the general availability of the Internet made transferring electronic files much easier, including e-books.

E-book formats

Numerous e-book formats, view comparison of e-book formats, emerged and proliferated, some
supported by major software companies such as Adobe with its PDF format, and others supported by
independent and open-source programmers. Multiple readers followed multiple formats, most of them
specializing in only one format, and thereby fragmenting the e-book market even more. Due to
exclusiveness and limited readerships of e-books, the fractured market of independent publishers and
specialty authors lacked consensus regarding a standard for packaging and selling e-books.

Page 2 of 16E-book - Wikipedia, the free encyclopedia

2/22/2012http://en.wikipedia.org/wiki/E-book



However, in the late 1990s a consortium was formed to develop the Open eBook format as a way for
authors and publishers to provide a single source document that could be handled by many book-reading
software and hardware platforms. Open eBook defined required subsets of XHTML and CSS; a set of
multimedia formats (others could be used, but there must also be a fallback in one of the required
formats); and an XML schema for a "manifest", to list the components of a given ebook, identify a table
of contents, cover art, and so on. Google Books has converted many public-domain works to this open
format.

In 2010 e-books continued to gain in their own underground markets. Many e-book publishers began
distributing books that were in the public domain. At the same time, authors with books that were not
accepted by publishers offered their works online so they could be seen by others. Unofficial (and
occasionally unauthorized) catalogs of books became available over the web, and sites devoted to e-

books began disseminating information about e-books to the public.[15]

Libraries

U.S. Libraries began providing free e-books to the public in 1998 through their web sites and associated

services,[16] although the e-books were primarily scholarly, technical or professional in nature, and could
not be downloaded. In 2003, libraries began offering free downloadable popular fiction and non-fiction e
-books to the public, launching an e-book lending model that worked much more successfully for public

libraries.[17] The number of library e-book distributors and lending models continued to increase over the

next few years. In 2010, a Public Library Funding and Technology Access Study[18] found that 66% of

public libraries in the U.S. were offering e-books,[19] and a large movement in the library industry began
seriously examining the issues related to lending e-books, acknowledging a tipping point of broad e-

book usage.[20] However, some publishers and authors have not endorsed the concept of electronic

publishing, citing issues with demand, piracy and proprietary devices.[21] Demand-driven acquisition
(DDA) has been around for a few years in public libraries, which allows vendors to streamline the

acquisition process by offering to match a library’s selection profile to the vendor’s e-book titles.[22] The

library’s catalog is then populated with records for all the e-books that match the profile.[22] The decision
to purchase the title is left to the patrons, although the library can set purchasing conditions such as a
maximum price and purchasing caps so that the dedicated funds are spent according to the library’s

budget.[22]

Dedicated hardware readers

There have been several generations of dedicated hardware e-book readers. The Rocket eBook[23] and
several others were introduced around 1998, but did not gain widespread acceptance.

As of 2009, new marketing models for e-books were being developed and a new generation of reading
hardware was produced. E-books (as opposed to ebook readers) have yet to achieve global distribution.
In the United States, as of September 2009, the Amazon Kindle model and Sony's PRS-500 were the

dominant e-reading devices.[24] By March 2010, some reported that the Barnes & Noble Nook may be

selling more units than the Kindle.[25].

On January 27, 2010 Apple Inc. launched a multi-function device called the iPad[26] and announced

agreements with five of the six largest publishers[citation needed] that would allow Apple to distribute e-

books.[27] The iPad includes a built-in app for e-books called iBooks and the iBooks Store.
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