When hign tashion is infused with
Histrous nchness, (he result is Utterly
eye-calching. Prapars for the Palm
Beach socil season with Escada's
sirapless jacquard ball gown
($5,580), Mvailabte ot Escada, Palim
Beach [561-835-9700, estada.com)

In high contrast to ha prep-toe pump, Elle Ta
duces a stacked matallic fabric pump with pee,
signature filigres ($395) Available at Saks Hi
Boca Riton. (eletahar) com)

Fanclion dnd flale
operate on a level of
high style. This
metallic chch
(51,100) by Bottena
Veneta sparts
aniqued-goid harg-
wire and fch leathor
lining, Avallable af
Netwnan Marcus, Patm
Beach [S61-B05-6150,
PHERTTEANMETCUs. Conm}

Pul your besi food S

torward this Tail with
ihe Mana tepestry o
cade mule by Debd
Rodl, leatwing a
mifnilic-leathar hosel
and signature pink soe
{5795 Availaoie at The
Fird Pumip, Pabim
Beach, (561-855-HR91
dabirndishoss comi

2
Oscar de la
Renta’s starling
laupe, Birecads
Strabght beg patil
{S1.350) ly the
partpot way ‘o
fransition Into
fzil's rends.
Avatiatie At Saka

lepweretin cuy]

PALM BEACH ILLUSTRATED
SEPTEMBER 2006
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EDIEYAL WITH FIEBCE ACCESSORIES MADE FOR
NI E HOPRINE WD CHIVALRY 1S DEAD?

NY TIMES STYLE
SEPTEMBER 2006




Harpers '
.lIL Illlfl !
y S

Fail's best acces
glossy, textured, 3
glam--heavily de
with bronze threads,
and enamel. THIS P
Clutch, $7400, Botiges
Vensta, 877-362-1715. B58N
$3130, Fendl. 800-FEN
NY. Pump, $575, Doloe 90
Gabbana, Saks Fi
Averite; BOD-330-8497.
OPPOSITE PAGE: Clulch,
$1650, Giorgio Armani.
212-988-8191. Dufiel,
$1450, Valentino. 212-772-
6968, Bootle, $1077,
Vareace, versaca.com, See
Where to Buy for details.
Prop etyling: Sharon Ryan

HARPER'S BAZAAR
SEPTEMBER 2006
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‘lfill\:l\\l\l\l? (110 CHE LT NG | nate 'k.‘ft:_oi“ntuim

@@ 1 his cdress would
he vwonderful Jor
ct cocklail party.
{nvthing thai
cloesn | requiire
extended periods
of silting dovwn!'®®

| el ey
gtoves, 3400,
ooy B
£OM

»M BARGULE PE }

Dolce' & Gabbaha ®
e e vesliomd =HIH
oy Wi oy

m Jplle makes the
drees work for evening by throwing
on a coat that matehes Ihe jenavizhizd
simisroidery and adding & punch ol
o color with the
¥ rialro yet subtly rmodern,” she 5ayt.

aloves. Nsale ok 1 hat "5

ST
Borruryy Devw Yok

VI g
ehiglchy, Vil
Gaallwry, MY

VOGUE
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Premiere Du Jour ,

Fashion and family time for Julianne Moore

Tuwesday. August 08 2008

(NEW YORK) The clothes don 1 gererally
ake the woman unless, that s they re by
~aivin Kiemn On Moeonday night. a2t lhe Trust
fire Marn premierg sponsored by the Ney
rark Olhserver and Calvin Klein Collection and
staming Julianne Moore Maggie Gyllenhaal
David Duchovny and Eva Mendes \‘anity
~ai s Alexis Bryan dazzled in a dress

Fned by Francisco Costa as she walkaed
sarpsl

LL

Gyllenhaal wiha wore Marn

WoLIC, e L"-‘:"T 0 Navewarm Ua 1
seven months gregnant sal ¢
fating thal just drapes.  sha sa3id -
ta make sure her Fred Leighlon hair clips kepl
her tresses in place Don t gel me wreng. |
k2 Calvin Klein | just naed struchure riggint
Now-—2s tMuch structlure as possikle  Lisa
Alran Mmeanwhile, wore a body-tonsclous
purgle number Inal mymicked the subllely and
lines of 2 Calvin Klemnm dress "It s Alaia, she Bart Freundlich, in Prada, Cal
admittad sheapishly, “| ware it because il sort Freundlich, and Jduliznine Mool
T iooked |Ike Lalvir t L 2y Way in Bottega Veneta
= Patrick McMuilan
On fashion schimashion Maost Guests

ncluding Peter Sarsgaard Téa Leoni. Ferebee Bishop, Annelise Peterson
Justin Bartha Malcolm Carfrae, and Jared Kushner. (he new owner of the
Dosearvel would admit they'd give anything (o be relaxing on the beaosn Inslead
nsing on the hot sidewalks Chelsea blofting thelr faces with napkins and dow

botties of ice-cold Pa 3EING wWaler

L

What can you do? Al least for me, Vs a raal famlly affair, " eaid Moore, who
husband, Bart Freundlich directed the film “Beswes half my family baing in th

FASHION WEEK DAILY
09.08.06



ACENTOS
METALICOS

(Ella; izquierda) Blazer, Dior by
John Galliano; falda, Alessandro
DellAcqua; cinturén, Hyde
Collection; zapatos, Dior by
John Galliano; collar y bolsito

de mano, Miu Miu; brazalete

y bolso, Chanel; anillo de
diamante en forma de orquidea,
Nam Cho at Fragments: anillo de
agata y oro, Francesca Romana.
(Ella, derecha) Cardigan, United
Colors of Benetton; top, Michael

100 cosmopoLiman, b

COSMOPOLITAN
OCTOBER 2006




astilo

Vogu
& como llevar

IZDA.: CARTERA DE
CUERO, DE BOTTEGA
VENETA; DERECHA:
ANILLO DE DAMIANI;
ABAJO: CINTURON DE
YVES SAINT LAURENT,

ARRIBA: BLUSA
FINA, DE BACK;
ABAJO: ZAPATO
METALIZADO, DE
PIERRE HARDY.

Alres rusos

MINIVESTIDO CON

Al grito de la ;‘*noda,- eljacke.r militar LENTELELAS,
se vuelve femenino y delicado N SUPANDA

P il LOEWE; ABAIO:
N ARETES CICLADI,

DE BVLGARI.

1ZQUIERDA:
PANTALON DE x
TSUBI; ABAJO: ”FT 3
RELOJ ALTIPLANO ; 6 <
CON CORREA CHAQUETA 5
DE SATEN, DE § TRES CUARTOS ;
PIAGET. CON CINTURON Na

ELASTIZADO, a

X

DE FENDI.

ARRIBA: ZAPATO
DE CHAROL,

DE MARC BY

4 MARC JACOBS;
1L ABAJO: BLUSA
c’f‘*ﬁ DE LOEWE.

La inspiracion militar proveniente de la revo-
lucion rusa aterriza en territorio urbano v en
las pasarelas de alto nivel, para marcar tenden-
claen tu guardarropa. La clave es el abrigo de
corte militar, con grandes solapas y doble bo-

DERECHA: tonadura. Al toque masculimo del abrigo con-

BOLSO DE
CUERQ
BICOLOR, DE
CHLOE.

viene darle un aire femenino con unos tacones
en dorado o unos zapatos con plataformas. Se
trata de convertirte en la militar mas femenina.
No olvides el bolso, los anillos v los aretes que
ie hardn brillar y deslumbrar por donde pases,
marcando el paso con el resto de la tropa, pero
: saliendote dela fila para imponer tu estilo.

VOGUE LATIN AMERICA
OCTOBER 2006

46



THE CRYSTAL ' OCTOBER 2006

BALL OF POP

2 Vg

IN YOUR CLUTCHES

CHANEL: BOTTEGA VENETA
c EMILY FINKBINGER. Fasnio

52, Phatls

midy Cha

INTERVIEW
OCTOBER 2006



COLLECTION

viglele

Whiting & Davis box clutch in black, $178; long clutch in
matte oid 8220 frarned pursa in satin sllver $167

THE CHICAGO COLLECTION
FALL/WINTER 2006




Final Edit

CHIC ACCESSORIES WITIH HARD-EDGED DETAILS
THAT REMAIN DELICATE IN DESIGN

72
> Anaconda Ali Baba white gold and rosecut diamond ring. Available at Barneys New
z York, 660 Madison Avenue. Bottega Veneta enameled knor clutch, Available at Bottega
- Veneta, 699 Fifth Avenue Fendl Palazzo mietal bag with feather trim. Available ut Fendy,
= 677 Fifth Avenue,
%
x edited by LINDSEY BROMLEY

CH Ty b

AVENL]E

NOVEMBER 2006
m—
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WAL TR

I S\ A RTSHOPPING

dam Gok

Stand out in glitzy pic; Wb atliinde

f {5 “‘ n. | Betregn Venwts
; - Y SR 52250, ;
3.1 Philfip Lim L Bl o ; LA
dress, $425. B e ] ' ARarre
Barnays Nisw 2424
York, NYC: 212
826, 8500

Wt!1 Ry ' R “
; v ! ! V| e Givenchy 100,
§1740 ,\ - b4 Al Iy == T V $0835 etfmy
i Atrtta; 404

zraon, A

Ty Incosparating
these ulsamr'n_g

ltems Into your dally 158
wardroba 1o livers |
VP neutrals. m

-
Lomis Wonbigm,

S Bandar L0t SIHK)
B by, i

HARPERS BAZAAR
NOVEMBER 2006



THE

LTIMATE
SEXY HAIR!
WE TEST-DRIVE
SLOOKS:
THE ONEMEN
LOVEBEST

-

ELLESHOPS

8

-
. Mischa ;?551m
Barton o Alba

E|

i

]

(N A CLUTCH: Jewekbox-
like purses are lhe arm
candy of choice for foday's @ i

rendseting siors. Chicond | SREMMRN \/TH THER MEMORABLE OSCARNIGHT ENSEMBLES, GORGEOLS

e, ety isick, REDCARPET GOWNS, AND HIGHVWATTAGE ACCESSORIES,

cell phone; and @ folded- L HOLYWOODS BUTE SET THE STANDARD FOR FORMAL ATTIRE

00000

up thankyou speech—just

in cose, g Lo

0 - Studded Lucte bol eor
R S . g, Hois B 215,
Rehnor e W e ' e e o Mexis Bittor, NYC y
51190, e o Lucite nacklnce a3
fl]B?TQL'U'? e S Swomveki arysiols,

Lf(lmﬂim]n, | Nas Bittor, 5650,
¢ . ol 2176258340,
: Viscose i
sitepe hrhess, ) - R
Dior by John Go> S mfoide fEa .
4 x4 e

Stmpedmentl minaudiére, Yves
Seit Lawrent, S1,995, visit yd.com

1
I
]
I
|
I
1

.

[
! lano, 51,880, call sufihiffon
i o 00925108 ; gown,
X = : / WMarchesa,
: price unon
1 requesf, ol
' Bergdard
' Goodmin,
l 5
[1;
It Divx, ncaue,
1 anl peridot
- fing, Corfier
I - _ o =
I Lokt collskin minnudidre, 4 X ] rpm spen

i St T : . ) auest, cull
: Yves Stint Lourent, §1,995, ot ] ks S00CARTIER
'
1
'

1
1
i
1
1
Ieffray, NYC, Affonia : F
1
|

i

Metalic leather dutch, Anya Hindmondh,
6475, visit yafindmarh.com

Wi st s
o %’, o), Jimmy Choo,
ﬁ“‘. 51,375, all 864
3 %

Laotherondbeass durch, Bottean ] L f A -Lecm ndvalvet so %
Venei, $2.250, al 8773621715 1 o' prS. Setmpyi =
i .
w2

XXXX,

NOVEMBER 2006



Mix and match
these bags and shoes
and have a haute hohday

Phvcslomps :'.'erunLu Styliats g Jait
Hlklll ohate: Christisg [4
!llJ 51 LII;.F'le.n

1 I ]

- SEASON'S
SPLURGE!

" rail
MMIIIIEHE
with 18K gold hardware,
$2,895, al Judith Leiber. _
'y 680 Madison Ave.. ‘miraudiere. | I,'
§2,400, 2t Bottega
: A | G 4 Vengta,
R et | S| | B [ e 699 Fitth Ave.

_ Leather =" “Conmer"

[ FAUM-CROG SATIH \

| clutch, $250, at glutch, $250, |
al Cole Haan

FmddyanuMa.com !

| n

d *'-1- .";7 -

F- T

um..‘ | | ¢ 7\ A |
- — " S ' . Y = o Ir

The Disco Ball The Ankie Bootie The Brocade Shoe

mmmmwm, Wmma'hehudﬁewmlcfy_sﬁlhmkln, Bettye Muller biack am[gnlﬂ'l’-sm

$625 at Saks Fifth Avendue 1 $1,195, at Jimmi'cim pump, 54251 at Bergdorf Geodmaﬂ
NY POST

47
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INSIDE
/' FASHION

| SONIA RYKIEL

i ] . nazing. Sonia
BOTTEGA VENETA BAG
“My cluteh is'Bottega, of
course, |t's called the Knoty”

| SONIA RYKIEL FALL '06:
| OVERALL TROUSERS
“Itsall about female ; | R —
= designers for me right ! ' | AZZARO
nav\}..i’Qe_aiuvay's collected i s} \ | TANK AND
vintage Sonid Rykiel. By | CARDIGAN
| think she's amazing. She & L | love this
| runsher own business and | _ \ cashmere
| crﬁateb fantastlc knitweafl SR B rankwith
. crystal buttons |
designed
by Vanessa
Seward.”

DNV

il

AN

FHOTOGRAPHIO BY METER HENGET L

THE DAILY MINI
DECEMBER 2006
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EXCLUSIVE
NAOMI'S CLEANUP
CREIN DIARY.
THE SUPERMODEL
REVEALS ALL

d SIrokes (ﬁj‘%“

for Dior back in lanuary With its glorious
embroidered silk flora sprouting from the moa-
¢ls’ hips and shoulders, the collection made for

a breathtaking ode to the centuries-old craft

Donma Karan af paper folding. Of course, rare 15 the event—
de(jared that and the woman—stited fo so demonstrative a

fashion statement. Less adventurous types will

/
]COY’ fal | Zthe | be glad ta know that the recent ready-to-wear
new drape |S season picked up ina more subdued manner

where Galliano’s couture spectacle left off. AL

Orlgam l ‘H | | Dior. the designer offered a tempered version

| of his couture finale, with a white-petaled con-
Clockwise from top: Lalique’s
crystal vase, a fall runway
look frem Anne Klein; Rosen- down more than a notch

thal Studio-Line’s porcelain Elsewhere, Karan declared that for fall
tableware; leremy Laing’s

fection that brought the pointed extravagance

wool, silk and taffeta dress; “the new drape'is origami.” She dellvered
Rachel Roy's duchesse satin plenty of crisp creases, often staggered to
dress; Denna Karan’s wool- “ "
spandex blend dress; Bottega expose “shots of cofor fram inside the folds:

Veneta’s patent-leather bag. There were teasing flashes of vellow trim-

ming 2 dress’s décolleté or outlining the hips
of a fitted black skirt i an ultrasexy manner.
Origami gone seductive? You bet

lust as a single sheet of paper can be
shaped into innumerable flights of falded
fancy, designers conjured Up.a wide range of
looks with their arty geometrics. Isabel Tole-
da’s debut for Anne Klein included a2 sportif
pink cashmere “origami coat,” so calleg for
its.oversize collar that folded ever sa gently
in.an itself Alexander McQueen, an the otfier
hand, went aggressively dramatic with tough
peaked and melded <lothes cul from sturdy
brocades, while Giambattista Valli churned out
‘anie boxy, scullptural ruffle after another, Con-
versely, leremy Lairg worked simpte fucks,
pleats and darts to quist-yet-chic effect |
have a reductive approach, so instead of add-
ing something on top of the fabric to make it
decorative, | work with the fabric to achieve
lthe same results]” Laing says. "Those-folds
are a way of being decorative, achieving fit
and ephancing structure too.”

Andiguess what? You can get your share
of folded beauties.in home decar as well
Cases In point: 1samU Neguchi's=alluminum
Prismatic table and Laligue’s recent line of
ortgami-inspired crystals called Vibration—
or for acazier look, Anne Kyyro Quinn:s
cushions and throws embellished with scuip-
tural felt strips.

With so many origaml options this:seasoen,
why not join the fold? —VENESSA LAU

44 | JUNE 2007 wwwwmagazine.com
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STYLE ESSENTIALS

STAR STYLE: KATHERINE HEIGL

A newly slimmed down—although by no means
Olsen-esque—Katherine Heigl hit the red carpet in
support of her star turn in the summer's most-
anticipated comedy, Knocked Up. The Grey's
Anatomy sweetheart played against premiere type
by turning up In a demure yet sophisticated, cream
color, cowl neck Bottega Veneta dress,
accessorized with a simple skinny white belt. If the
effect was slightly more office chic than Hollywood
glitz, it did offer welcome relief from the predictable
parade of mermaid tail gowns and poofy, '50 style
cocktail frocks that Heigl has been known to sport
on the awards show circuit. The actress, who has
gone on record about her predilection for dressing
for comfort, did look plenty at ease, but prettily
polished as well thanks to a flattering silhouette,
dazzling diamonds, and the ultimate Tinseltown
accessory: A-list buzz. Click to see photos

ELLE.COM
JUNE 6, 2007
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FIX
YOUR
SKIN!
FLAWLESS
INJUST
TWO
VWEEKS

ELLEFASHION

ACCESS

p, Knolb-trimcrocodile
A clutches, BOTTEGA

VENETA; $4,B00-55,400,

w visit bottegaveneta.com

4
'-1 Branze-and-

™ shagreen clutches,
R&Y AUGOUSTI,
$318 each, at
Barneys New York

\ ® Wood-and-
B=="prass clutchies,
EMILIO PUCCH,
$1,845 each, visit

Velvel-and metal clutch, 04
. emiliopuccl.com

52,595, lyral metal cluteh,
5, both, YVES SAINT
LAURENT. vistt ysl.com

- = ; o — : e N y 5 Metal.clutches with
o 4 —S-S Y R Sl <tone trim, CESARE

g S 7 ; PACIOTTI, 52,700
each. at'Cesare
Paciott| Boutigie, NYC

Plexigias-and-tacquer : . / ! .
ciutches, FENDI - e £ ; : L i

Photagraphed by Mark Platt (styling by Richard Alfrego): tor details, sen Shopping Gulde

$1,490-51,630, call Python clutch; 2,150, lizard \
B8U0EENDI-NY cluten, 52,350, both, VBH, at
VBH, NYC k \é’
ELLE 296 e ELLE

US SEPTEMBER 2007




TheWehList -

Wi-Style

Chic blogs whose founders hail from the Lone Star State.

BAGSNOB.COM ‘ EBEAUTYDAILY.COM  ALLABOUTTHEPRETTY | DESIGNCRACK.COM STYLESHAKER.COM
fina craig ‘ shrisling jones JYPEPAD.COM brandon thomas heth lambert
| kelly cook julia congy batinavh
. 3 Washington, D.C., San Franeisco, by way Auasth
Jalls : ; . L ) ustin
basedin | Dallas and Los Angeles College Station By oay of Eicusken o Artihgton ahd Avstin
|
o — = — I
online since 2005 ‘ 2005 2006 2006 2005
. | . |
muonthly visitors | About 137.000 ‘ About 60,000 About 18,000 About 60,000 About 87,000 [ ]
| _ I
i
why welove it Snarky critiques on Straightforward Weekly roundup of An extensive design Up-to-the-minute

every high-end handbag
under the sun

« A erocodile knotted box
cluteh by Bottega Veneta
Anya Hindmarch's
Shirley (i off-white
patent leather) and
Lauiner bags
YSL: Uptown fn red
grape or naoy
Roger Vivier's patent
g with pilgring buckle

52 FASHION FALL 2007

beauty advice and
summaries of ;s

BareMinerals for ity
exceptional sunsoreen
Clairsonic Skin Care
Brush to battle the
Tevas heat and resulting
vlogged pores
Lstée Lauder skin care
and color ensmetics

«  MAC eye shadows
(“MACs are the best,
barnone”)

insider beauty news
that’s usually available
only to the trade

« Soft red lips 08 a stain

A sofl, smoley plum or
cranberry eye with a
nude lip for day

Luminous skin

blog that covers specific
categories from fashion
and cars to furniture
and architecture; rates
everything with “lust
factors” that run from
cold to hot

Bruno Frisoni stilettos
{“These shoes would
make a warthog look
seay to me”)

Plastic Fanlastic out-
doaor fitrnifure by Studio
JSPR (“One of the must
innovatively barogue
designs ['ve ever seen”)

fashion news; plus a
recently launched on-
line shop whose varied
selection includes Dallin
Chase, the Breed, Nave,
and other area
exclusives from the
East Austin boutique
Solid Gold

Structured layered
looles from DVFE and
Ralph Lauren

«  Stella McCartney’s
cropped jackets and
black platform pump
Rachel Roy's Davis
dress and Mariuarme
cashmere coat

PHOTOS: |T STOCK FREE/SUPERSTOEHK (EYE SHADOW SMUDGE); COURTESY OF ESTEE LAUDER ICOSMETIOS)

WLUS TEXAS MONTHLY

US SEPTEMER 2007
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eneta - Runway

v Donalason

“hota: Marclo Madsira

STYLE.COM
US SEPTEMBER 25, 2007
LOCK 42
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CELEBRATED LIVING

Clockwise from top left: Veriice J; Who is the BY woman, and

(patent leather) shoe shown in Nero how does she like to dress?
(btack) and Carmine (red); Nero Maxi L e ¥ :
Vensta bag; light camel silk fringe The Bottega Veneta customer is

dress; Nero silk satin dress with black- someone who is an individualist
ened silver cornelian smoked guarzo and doesn'l need a logo to define
necklaces; Corallo wool crepe dress = ) 4
her style. It is-someone wilh a lol
of confidence who appreciates a
product that is unique and that
has integrity.

& What is the best item a woman
_| can buy this fall to update
_ e her wardrobe?
BO‘l.tcga \ E\ EJT\ A great bag— for example the
— . studded Maxi Veneta — and pt-
ent leather shoes can always

update a silhouetie and make it
look different.

©® What is the greatest mistake
a womsan makes when put-
ting togethera wardrobe oy
an outfit?
Wearing something that doesn't
suit youand that you don’t feel
comfortable in is always a mis-
take. 1 algo don’t really like a
“head-to-toe” look. >

CELEBRATED LIVING
US FALL 2007



® MAGAZINE

D

GIFT GUIDE

Women's Fashion Handbag

Brian Jessel BMW, $279.50

Silky Pap Bag by Hermes
$1225, Hermes.com

l 9

@

Vernis Amarante $805

Michiael Kors Black Focus Patent Sutton Clutch, $495
Michael Kors Black Patent Cape Platform Pump, $540

HNJESSEL FALL 26y

(Black/Burnt SiennafTurquoise)

Bottega Veneta Clutch, $5040
bottegaveneta.com

Sunset Boulveard in Monogram

Louis Vuittan at Hotel Vancouver

Pe, First time denimis

Women's City Bag
(Black/Burnt Sienna)
Brian Jessel BMW
$132.50

tls
%
%

Michael Kors Black Focus Patent Sutton Large Belted Satchel, $1,495.00
Michael Kors Black Patent Madelaine Platform Sandal, $475.00

Michael Kors Black Patent Tryst Pump , $400

Michael Kors, Oakridge Centre

BRIAN JESSEL
US FALL 2007



The Upt() y

5 L Dress by Luca Luca ($4,900). Luca Luca, 1077 Madison Avenue, 212-288-9285. 2. Drape bag by Dior by John Galliano (price on request). Dier, 27 East

57th Street, 212-931-2950. 3. Brooch by Larkspur & Hawk ($3.400). Call 212-340-9067. 4. Arrangement by Belle Fleur ($150). Belle Fleur, 154 Fifth
Avenue, 212-254-8703. 5, Diamond earrings by Graff (price on request). Graff; 721 Madison Avenue, 212-355-9292. 6. Glass flowers by Marc Jacobs for
= Waterford (set, $165). Available through special order from Mare, Jacobs, 163 Mercer Street, 212-343-1490. 7, Dress by Valentino ($3.980). Available through
special order from Valentino, 747 Madison Avenue, 212-772- 6969, 8. Jewel box by Smythson ($3,435). Smythson, 4 West 5 7th Street, 212-265-4573. 9. Clutch
by Bottega Veneta ($1.100). Bottega Veneta, 699 Fifth Avenue, 212-371-5511. 10. Dressing table by Armani/Casa ($14,025). Armani/Casa, 97 Greene Streel,
2712-334-1271. 11. Bra ($218) and thong ($163), both by La Perla. La Perla, 803 Madison Avenue, 212-570-0050. 12. The Party Dress by Alexandra Black
(Rizzoli New York; $60). Avaslable at bookstores throughout NYC. 13. Pump by Stella McCartney ($745). Stella McCartney, 429 West 14th Street, 212-255-1556.
14. Diamond ring by Chopard (price on request). Chepard, 709 Madison Avenue, 212-223-2304. 15. Saffiano leather perfume cover by Prada ($250).
3 Available at Safks Fifth Avenue, 611 Fifth Avenue, 2 72-940-4000. 16. Watch by Van Cleef & Arpels (price on request). Van Cleef & Arpels, 744 Fifih Avenue,
3 272-644-9500. 17, Chinchilla capelet by Dennis Basso ($18,500). Dennis Basso, 765 Madison Avenue, 212-794-4500.

GOTHAM
DECEMBER 2007 /JANUARY PG183
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DALY NEWS

>

200

24
iy

Frilay, eteniber

during his drug binges. | may haye béefy the

In death, a wild Tiger tale

e mysterious Palm Beach drownlng of
hedge fund manager Seth Tobias grows
more |urid by the minute, |
Two weekis zgoe, we'lracked down the: |
elusive go-go dancer known as Tiger
- the tattooed porn star whom Toblas' Wife;
Fllomense, hiad allegedly promised-he cauld have |
so with, Il oply Toblas came outto/ the pool
where hemet his end in September. |

The last fime we spoke fo Tigsr (), whose. |
real nanie is Chistopher Dauenhsuer, he told us
ha was In Yegas on the nlght of Tobias"death |
— il that He could harely recall the financial |
wiz fie met ab a gay stip slub called Cupidhs.

But Tiger now says the memaries arecommg |
bacic “He put on some weight since we used to |
Hanm put” say Tiger. “But we definitely had sex.
We gol topether a couple of-times In Florida,
ani alsa in New Jersey andd Vegas. |

I niten went with Seth to great destinations: |
He may have talked abiout me with Fllomena.

orly nuy he'd ever been with. He may have
thought | was his bayfriend. She may have
pitien isaloys

Flomena, 41, reporiadly accompanied Seth,

Shopping spree: Sienna Miller hailed a
cab after pickiilg up some hollday gifts
Wadnesday in London. Photo by WENN

aggressive

refrain from repeating Here: Filomena's lawver,
Gary Dunkel, says the story s “completely

at his mansian. A pollce spokesman, Sgt. Scott
| Pascarella, says: *f don't know what level of |

personal assistany, : L
corroborates thet “Seth talked
ahout Tiger for-a year" bul
maliamns that “Toer was
nothing n the whole scope
of things. | don't believe he :
was there the night Sath
died.” '

Or, Ash has alleged, was
murdered by Filomena-

Flomena has Vigarously
denjed that clalm,
Pascareila says police have
Guestioned her, bit she
has not been charged with
anything, nipr has Seth’s
death been ruled a homicide.

That hasn't stopped Ash from
i cantinulng to claim that Flomena
“practically™ admitted killing her
fisband on tapes he made with
police supervision, (He contends
tharsomeone recently tried o nuke
incriminating e-mails with & computer
vitus, *But | have them backad up)
He also ¢lalms cops were present
when he received a $2,250 hottle of
|| Krug Champagne from Flomena with
the note: "The scumbag is finally
deal”
i Dunkel depies Filomena sent

sugh a note and says. “l assure you

_ that neither miy ellent net anyone on
interest we fiave In speaking to him." I her benalf Is seeking to-de-anything

BIM Ash, who clalms he was the Tobiases' | eriminal”

44, 0n one trip to Cupid's. Tiger now.Says

there was another night when Flleamena and a
girifriend souaht bim out fn LA, “They wanted |
to party with me.” says Tiger. “Thev were good-
laaking girls in litile miniskirts: They were very

Tiger makes otherclaims abolt thal night,
wild stuff that, on the advice of counsel, we will

rubbish, She's never met [Tiger1."
Tiger, 31, says he'd like to share: his story.
with police in Juplter, Fla., where Toblas died |

| John C. llellly had his “Walk Hard" co-star Jenna Fischer in stitches during a visit to MW's

“TRL" this week — but he was upstaged Wednesday night when he partied with Jehn

Mayer at the Gramercy Park's Rose Bar, “[Mayer] did a coordinated dance with his pal

Sherred [Smail],” laughed a spy. “The two of them really got into it!” Meanwhile, the

eye candy at the Rellly/Mayer tahle seamed to be lacking. Sald the saitch: “There were

about eight pesple; and only twe girls, and they weren't attractive at all." Ouch,
Bhito by Sara Jaye Weiss

[

Swanty stuff:
{ "ﬂﬂrr Swank was
ry 2 .w‘hmef

at Wednesday
pPremiere uf "p
I Love You s

DAILY NEWS
DECEMBER 21, 2007 PG24



2008



THEPOLITICAL DATING GAME/A MEMAHON'S 8T. JOHN PLAN

Wormens Wene Exilly = The Hetails jpie s Sl 2, 08 & ELO()

L | TUESDAT JANUARY 22 2nod 13

Giambattista Valli
Mixes It Up With Furs

hnemsn&hn.ym alissna w0
pm-n-mm» they'ie <40

ling !
t&nﬁnnmﬂtl;m Ml' iy v il
#s b hes and nushiu bk 2t leg
ma-.us. nummwmmm itmarfaurs.
— Fandr. . Lo Vo 1100, Lafran sl Fisds snoed
ten ".m‘anmfd istisol $4 npiton . 2007
Gur gl 3ty mr-ﬂ! i-ﬂwﬂkshw
wﬂm fur bz 2 therepassts,” s3id Glaent
srscu bz 1 s Gl it Cagl | e
$adi g ta {ea bz 9 5L mdlaon ﬂ;
e fyzl s2wr; ll'nnnh.emun-!mﬂa by 2510
Efee =l B2 tatned: <2 ising ponte el
sl p-sbm::u ulml.- =03 endRuzss, Sae
o s peputar Fraay: nngsm«e.'rdh okl LR 3
Mn;nmxmpy aadtal, dhrchdia Fagan
fambs; vk, fa zabis Vo, shasileg sed bbeat Fr
mafmy iz, b often roed and metched Fatus.
Sl g F et s el kaega hied sl
mnmcrmu.: e ] Iam:m Pt
et e ke ha g stolhtes ueed 2l st
rhm Baraas#e) acaste 2
¥l e abad v gty of hacss — Lt it
Hated Lo shbsk b sl \ﬁ I-ut-wnim shma
a3 N ssroes w1l 2 = otadruit=] b an)
§ ipgpusd= o b 4", plgs. P—"!ZI'L weNljlces i
e 56 190 :wam ulh)ﬂ-r.!.lh-w
M panad o i o

B visti
FHTS ) nmrf‘-)a-.\.
e e bt l-.I» b Fb
R = R P ey
e baiig Bavaas as ralsdinonn e seaRak
Sk a1l 2ot ik U 2
— Maziand 3 il

iy &

wwbD ]
JAMNUARY 22, 200n PGLY



Sl

| EVELS OF LUXURY

Bottega Veneta
| The Italian design house has been creating extraordinary leather goods since 1966—
and never more so than with creative director Tomas Maier’s masterful touch.

| INTHE DOOR MOVING UP
Leather Cervo Mini Book bagin Oxidized Platinum ($780). | Butterfly Knot lizard clutches in Marble and Aurora ($3,600 each).

| 3

( - OYER-THE-TOP crocodile box in Moutarde ($25,900)
TP TIEL | with Bottega Veneta fine jewelry ($3,800-§58,000). All available at
Leather Barcelona Cabat bag in Oxidized Platinum ($7.250). ‘Battega Veneta boutiques, 877-362-1715: bottegaveneta.com.

FEBRUARY 2003 PGS



Fall 2003 Fzady-to-We=r
‘ Hollega Veneta - Detalls

Pheto: Don Ashby & Olivier Claisse

STYLE.COR
FLLBRUARY 19,2005 MG 111



Classic colors are reinlerpreled:
pristine white on a becoming bunch
of pearls and basket weave or
gorgeous gray on delicately wrapped
extras. THIS PAGE: Wadge, $1,050,
and clutch, $1,100, Boltega Veneta,
B77-362-1715. Necklace, $1,298,
Lanvin. Barneys New York; 888-8-
BARNEYS. OPPOSITE PAGE: Shoe
with flower heel, $1,570, Dior. 800-
929-DIOR, Necklace, price upon
request, Nina Ricel. nina-ricel.com.
See Whete to Buy for delails,
Fashion editor: Ana Maria Pimentel

HARPER'S BAZAAR
APFRIL 2008 PG 241
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Fashion’s First Aid Kit

By Whitney Beckett and Evan Clark

THE BEARS HAVE TAKEN OVER WALL STREET.

shoppeis and stores have a serious ease of the blahs and
technolozy and globalizalion are reshaping how Zoods are
made, who's buying them and how they' re marketed. Even
the luxury seetor, giddily Invineible for years, Is facinga
newly frugal custoner:

Fashion is famous for relnvention, bul what daes the in-
dusiry need lo do to weather the current downturm, which
eonld be much more serious than previous slunmips, and
repaosition itself for a rapidly changing world?

Some of the advice from industry and business lead-
ers bolled down to helt-tightening (control inventory and
expenses); some of it is wake-up call material (don’t follow
the leader, b2 bold); some of it is reminders (don't forget
that the Boomers still have lols of ineney to spend), and all
of it Is goinZ to require solid and visionary leadership.

Thie first step to excelling in the future is moking il
theough teday, which is proving to be more than half the
battle for sanie — wilness the bankruptey this month of
the Fast-growing Steve & Barry’s chaln of low-vost college-
themed and celebrily fashions and reports that bath
Mervynis and Boseav's are fighling for sarvival.

The dezree to which a company should stay the course
during the slowdown. lweak plans or completely averhaul
operations was a recurring theme, wirth plenty caviioning
against big moves,

~This is basieally Darwin Ume — survival of the fitest,
and the Attest have o show their intelligence and the abil-
ity to execute on thelr plan without making too many ad-
Justinents to iL™ said Arnold Aranson. managing directorof
retail straiegies at Kurt Salinon Associates.

“People spending their energy thinking what fife will be
like in 2010 may not be around in 2010 if they don’t think
about this quarter.” said Paul Charron. former chairman
and ehief executive aficer of Liz Claiborne Ine. “Taking
fundamenial steps now 10 change course is dangerous.”

For some, il's an equation as simple as delivering on 1he
promise of o brand.

“The most important thing for ongoing suecess is always
o renain focused on the long-term brand vision and stiat-
eay” sald Alark Lee, Gueel's ceo. “External faclars such as
curreney environnent, tourist tlows, stock market humps
ereate shart-term impacts. The challenges in both strong
and weak markel cireumslances are the same. It's always
about delivering unigue and differentiated quality prod-
ucts, embedding the values of (he hrand.™

Ofcourse, ane has fo truly have a strategic plan in place
ifone is going to he guided by it For some, businessas
usual might not be encugh.

Real estate mozul Donald Trump pat it this way:
“Moving forward {s necessary. if that means changing the
gama plan, then that should be dane. Instead of focusing
on the problem, focus on the salution. Sometimes that per-
spective can readily trigzer erealivity, and put a new plan
info aetion.”

There is a cense that the indusiry has golten stale —
styles look Uie same, the stores are clutlersd ond unfo-
cused, exccutives stand accused of playing it too safe and

HotPaockets

missing the opportunities
opetied up by the Ragging
econoniy.

Al the very least, thisisa
chance for some serious self
evaluation.

“Ask. what do [ need to do
to be effcctive in thres years when we emerze from this?™
soid Rick Darling, president of LF USA, part of sour¢ing
giant Li & Fung Ltd. “The time to make those changes is
now when everyone iz going through lough limes and bad
numbers. There are no sacred cows. This isnol a time to
hunker down. This is a lire to be aggressive and creale
change™

Christoplier Meyer, author of “It's Alive: The Coming
Convergence of Informalion, Biolozy and Business™ (Crown
Business, 2003) compared fashlon's quandory ta the natu-
ral world — where evolution has developed survival sirate-
wies refined over aeons.

There's even something Lo be learnad from {nhabilants
of ore of nature’s most medest rungs: Ants. Ant colonies,
Meyver explained, divide their enerzies between exploiting
eurrent niches. like the local pienie table, and searching
for new niclies, \Yhen there's some sort of change, the park
closes and Lhe getting is na longer as zood at the picnic
table, they invest mare resources in exploration.

*\What does the typical company do? It does just the op-
posite,” said Meyer “Ifthere’s a change in the way your
market works orvour business works. then exploration is
what you should be doing: Particularly in an industry that
changes as rapidly as [sshion. Getting too timid 1s one of
the biggest risks lhat companies face.”

For lashion, this means getting out there, braving the
huzards of neve markels and opening stores in rapidly de-
veloping economies such as China and Indla, and tnvesting
in cistomer service.

Vendors and relatlers can also beneiit by working céollab-
oralively. “Reach oul to retailers and collabarate with them
to geuerate the bigzest impact to consumers through uew
and exciting promotions,” said Bernd Bealz. ¢co of Coty Inc.

It's the eeos who are going to have Lo have the guts and
vision lo step up.

“The question is do you play delense or offente,” said
Deborah Welnswig, equity analyst at Citigroup Global
Markets. *If you want to win in this environment, you've
2ol o play oflense and [ see so few relsilers doing that.
Everybody [eels a liltle bit paralyzed right now. Whoever
kind of takes the bull by the horns has really got a huge op-
portunity.”

Dne heartening thought is Lthat busipess eyeles ar just
that, eycles, and consumers will come back and want to
buy. The key is ta figure out now what they It want then and
how they'1l gel i The only thing thal’s a glven is that the
future will ha different.

“I've been through this al least six {imes fn 33 years." sald
Bud Konhelm, ceo of Nicole Miller. “Whalever was the gen-
erally accepled wisdom going into (his period changes, and
out of it emerges new ideas and new ways of doing things.”

Following is WWD's 10-point business heallh plan for
the mast ehallenging environnent in years.

MANAGE COSTS
AND OVERHEAD

TOP LINES MAY BE TOUGH'TO
control, bul the bottom — and more
importanl — line is anofher story.
By controlling vosts and overhead,
profits can be saved from going the
way of sales in hard Lintes.

As part of the restrucluring Liz
Claiborme Ine. diselosed last summer,
the $4.53 billion finn has cut $163
million In expenses, including sizable
Sayofls wll the way up thimugh execulive ranks.
Another $100 million in cost culs are planned.

“There are special themes that emerge
with greater priority during economnic
downturns,” said Claiborne chief ¢execu-
tive officer Willivm L. McComb. “We have
a speclal emphasis right now on tha bal-
ance sheet with very clear targels for
debt and equity metries over the next 12
months. That seems to be driving stock
valualions even inore than estimated eam-
ings, Balance sheel targets trickle into the
organizalion in the form of working capital
management and cash How foeus, o we
have our paople very facused on inventory
levels and even receivables, [stockkeeping
unit] productivity and turns in the retail
business. You also repriorilize every ¢apital
dallar you have for the 24-month horizon.
Soine things you delay, some things you
accelerale because they will actually help
your business through Lhe lough times.”

Many companies are pulling back on cap-
ital-lntensive store rollouls and even elosing
nonproductive doors. Oulside of the apparel
industry, Starbucks grabbed headlines by
announeing it would cloze 600 stores Within
the industry, Gup Ine. plans o consolidate its
subbrunds. such as Gap Kids and babyGap,
into ils namesake siores (o culteal estale
costs. Walgreen Co. intends (o slow growth in
the next three years to save $300 million in
capilol expendilures.

J.C. Penney Co. Inc. bas twice reduced
capital expenditures, most recently culling
2000 capital expenditures lo $650 million
from $1 billlon, aler slashing 3200 million
in April, which elialnnan and ¢eo Myron E.
“Mike” Ullman 3rd said would lel Penney’s
maintain ~positive free ¢ T next year

Further, Penney's ©
opening and renoyv,
tends (o open or 4
dewn from th
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PRADA'S TRICKS
Tha lunsey gonds boss has hared a kay
chiln irlo a roney gensrating ard waiting list

swccess. Launched last fall, the Tricks line-
vy inchudes teddy bear bey chains and othar
gadizts. Spurred by the strong porformanca
of its winter collaction, Miuccia Prada
tweakad lhe lira for sumrer by culfitling
Wb funry znirrals s spartsmen, inchuding
tennis 2rd
basshall
playeis a
baser z2nd

3 Saimimsr.
Retatfing

o $184

2t current
eschangs
rates, thay
arrted

&l Prada
agship stores
workdvida at
tha end of
Jues.

Pracia leddy bear key chalss,

BOTTEGA VENETA TIES KNOT

Three dzcadss after its dabutb, Balteza
Venzta's Knat bag is a3 populsr 23 e Upon
creative director Temas Maler's 2nival In
2001, tha brznd’s icoriz small and 1oundzd
bax clutch was 2nrichad with a small leatier
&not thal provided its name. Part of its

stiecess fles In tha

fact that zvery

23200
Maize

feal up-la-
. date even
A Botlega Vereta if thay'ra
Haot bag.
old Knat. The varistions
on Iha thams includa a baz craited with
antiqua starling silver trezled to a molrd
effzct: onas encrusted with stenes such as
criye, amathyst and tigsereye and A Deco-
inspirad pleces: Many styles are limited o
tnly 25 pisces, Priced batwesn 51,100
for intreccizto salin to $14,500 for ths
multisters limitzd =ditien Krol, the baz is
a favarite of Njcelz Kidmaza ard Julianpa
Mozre, among others. To eatabrate tha hag's
30-y=ar rilssters, tha hause has eeganized
a lezveling edhibiticn callzd “The Knot: A
Retrospactiva,” which will display 80 stylss
ard will hit many Betteza Venals fazzhips

intreduces

that make
COFSUMATS

e3mying 3 [ra-yaze

CHANEL CLASSIC
Confrming Iha bresd
for sperding sznsibly
on mestmant pieces,
classics ara stfing best
2t Chanal, particularly
house’s signalure
quiltzd hangbazs
inblack ard gray, a
cpabagniman sakd,
Classia quilzd bazs
et fa sbast 32,500 Coamel's hal
at cunrent scharge. actessaries.
Exquisite craftermanship is also in daimend,
wilh elzborats ready-to-asar pieces and
Baroqu2 jeasliy items from Chanal's pre-fal)
Niztars d'Art coftection deirg sspacizly well,
Prices for the lira's
Frasley tar 22 from
3250 for a traceist
to $3,230 fov an
elabarzte brooch, al
current exchangs.

VERT YUITTOH

Louis Yuitton Richard
Prirca Manogram
Jekas bazs, pricad frem

weeldnice through Dclobar, Louls Veittea's 1,650 eurss B9 2,200
Richand Prince 205, o §2,392 to
Mosogram Jobes bag.
WWwWD
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ACCESSORIES

I EDITOR'S LETTER

Qw@w 22 pective

Accessories are a bit like Monet's waler influence of Tenry Gilfiam's cuit classic film  romantic, fall offers accessories to fit
lifes: The details can ba impressive, but to  Brazil, The Forties-meels-fulure sensibility  your shtick.

gauge the total picture, you have to slep of shapes seen in Jacobs' shows felt There is also plenty to explore on
back for a broader view, The messaga thus  reminlscent of Gillam's overbureaucratized  the naws front—everylhing from hot hat
revesled this fall? There's something for dystopla. In “Shadow State,” we pay makers to election season accoutremants
everyone, and while some trends at first homage to this dark and visually dramatic  and deslgner desk sels,
may seem famillar, delightful differencas {ilm, highlighting some of the season’s Think you've seen it all before? Wa
peimeale the collections. best architeclurally inspired pleces. guarantee you'll be pleasantly surprised.
Taka the classic pump: It's updated In our "Character Bullding” story, Just remember to 1ake a step back {Irst,
wilh the look of a loafer, or reinvented wea explore soma classic fashion And then dive in. g
as tha new stilello. Sueda returns bul personalities, offering the freshest takes —Roxanne Robinson-Escriout
is paired with metals and tim, and also on these lconic styles. Whether you fancy
looks fresh in patchwork designs on heels.  yoursell to the manor bom or a hopeless
Embellishments such as fur and crystals &
continue to make shoes and bags fresh.
And Jewelry Is having a moment: The E

must-have accessories for fall are bold and
dramalic necklaces and cuffs.

In a nod to things to come, Marc
Jacobs seemed 1o design under the

Borreaa Vesera amethyst, Ugereye,
onyxand sterling silver clutch with

snakeskin knol, S14.500, ol Bollega
Veneta nationwide (877.362.1715)
znd boltegavenala,com,

SSORIES
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