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Apple, Hoping for Another iPod,
Introduces Innovative Cellphone

By JOHN MARKOFF

SAN FRANCISCO, Jan. 9 — With
characteristic showmanship, Steven
P. Jobs introduced Apple’s long-
awaited entry into the cellphone
world Tuesday, pronouncing it an
achievement on a par with the Mac-
intosh and the iPod,

The creation, the iPhone, priced at
$490 or $589, will not be for everyone.
It will be available with a single car-
rier, Cingular Wireless, at midyear.
Its essential functions — music play-
er, camera, Weh browser and e-mail
tool as well as phone ~ have become
commonplace In hand-held devices.

But it was the ability to fuse those
elements with a raft of innovations
and Apple's distinctive design sense
that had the crowd here buzzing.

Apple’s goal, Mr. Jobs sald, was to
translate -the Macintosh computer’s
ease of operation into the phone
realm. “We want to make it so easy
to use that everyone can us¢ it,” he
said. And he was clearly betting on
translating Apple's success with the
iPod music player to a hot category
of multitunction devices,

Underscoring the transformation
of a quirky computer maker into the
dominant force in digital masic, and
signaling his ambitions to extend
that reach, Mr. Jobs also announced

Paul Sakuma/Aisociaied Press
Steven P. Jobs introduced Apple's

cellphone in San Francisco.

from its name and would henceforth
be known as Apple Inc.

Investors took quickly to the pitch,
sending Apple’s stock price up t0 a
record close, while shares of estab-
lished ceilphone makers slumped.

Still, the phone is a gamble on a
new business for Apple. And even

1= T | BpSIMONROMERO

and CLIFFORD KRAUSS

CARACAS, Venezuela, Jan. 9 —
Verizor Communications had been
looking to lighten its exposure to Lat-
in America for some time when it
struck a deal in April to sell in-
vestments in three properties in
Puerto Rico, the Dominican Repub-
lic and Venezuela.

Now, it probably wishes it had dis-
connected its Latin lines even sooner.

The company could possibly lose
up to several hundred million doi-
lars, thanks to President Hugo Cha-
vez of Venezuela, who threatened o
nationalize the country’s main tele-
phone and electricity companies.

Investors reacted with alarm here
and in markets in the United States
and throughout Latin America on
Tuesday as they measured the im-
pact of the plan by Mr. Chévez to na-
tionalize crucial areas of the econ-
omy. Memories of past nationaliza-
tions during another turbulent era, in
places like Cuba and Chile, helped
drive down the Caracas stock ex-
change’s main index by almost 19
percent.

Markets across Latin America de-
clined Tuesday, but the drop was
modest in most other countries, with
the Bovespa index in Brazll and the
Bolsa index of Mexico each falling 1.9
percent. The measured reaction ap-
pears to reflect the belief of investors
that Mr. Chéavez, in spite of his
words, has limited influence on the
economic policies of other govern-
ments in the region.

«It has not turmed into a wide-

that Apple was dropping “computer” Continued on Page C6 Continued on Page C5
INSIDE
U.S. Airstrike Killed Dozens, Somali Officials Say No Renomination for Judges

An American airstrike in Somalia killed dozens of peopie, most of them Is-
Jamist fighters, Somali officials said. The attack, which set off waves of anger

»
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In a concession to the new pelitical
reality, President Bush said he was
dropping plans to nominate three of
his conservative choices for the fed-
eral appeals courts who have been
vigorously opposed by Democrats In
the Senate. PAGE A8

Silicone in the Kitchen
Silicone kitchen

tools, like mutfin
tins, colanders and
pot holders, have
been lending a play-
ful, psychedelic air
to kitchens. They
can't quite doitall,
but they do go from
freezer to oven and
even to the dinner table.

in the capital, was aimed at terrorists, American officials said. PAGE A3
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Apple, Hoping for Another iPod, Introduces Innovative Cellphone |

Continued From Page Al

with its success with the iPod and &
reborn line of computers, it has not
been immune to marketplace fail-
ures, like the Maclntosh Cube intro-
duced in 2000,

But in his two-hour presentation
before an andience of reporters, ana-
Jysts and Apple employees at the
Macworld Expo trade show, the par-

afle] he repeatedly drew was be- -

tween the new phone and the Macin-
tosh personal computer, whichhad s
vast impact on the computer indus-
try when it arrived in 1584,

Noting that there are occagionally 9.

new products that change every-
thing, Mr. Jobs said, “Apple has been

, able to introduce a few of these into
the world."

. He suld Apple had set the goal of

. taking ! percent of the world market

- for celiphones by the end of 2008

. ‘That may seem small, but with a bil-

* lion handsets sold fast year world-

+ wide, thatr would mean 10 million

. {Phones -~ a healthy supplsment to

. the 30 miltion iPods that Apple sold

* inst year.

wSteve can make the internal com-

* bustlon engine apjear 10 be some-

Eﬁaﬁugr..manma&m.

Fundt, the former commissioner of

the Federal Communications Com-

mission. "He will provide a certain
magic even to the 30-year-old cell-

" phone.”

_ " Mr. Jobs's product tout de force

- was even more remarkable for is

. timing, 85 questions continue to be

* ralged gver the company’s stock op-

- tions prectices and his role i them,

* " wThe truth of the matter is every-
.Enw_un__ﬁ...wnuo_ne._..ﬁnﬂ_s.

- terview after his presentation.

| wiatve shared it all with the S.EC.”

He acknowledged the controversy

* gver the timing of some of Apple's

- stock option grants, which Apple 5p-
pears to have tanned recentty with a

: disclosure to the Securities and Ex-

> change Commission that contained &

. ¢ircamspect description of his role in

* the options award process.

~ “It's ralsed questions,” he said,
“put some of the joumnalism has beer
30 off the mark, But I know the truth.

- ‘s peinful to rend some of this stulf,
tut 1 knew It's Xind of ridicelous and
will pass.” !

" I he g in any trouble, Mr. Jobs
showed g signs of it either on stage,
where he was treated with great
warmth by his audience of 4,000, or in
an interview afterward in which he

Laurie J. Fiynn and Miguel Helft
contributed reporting from San
Francisco and Brad Stone from Los
Vegos.

A High Point for Apple

The success of the iPod and

__and Ihe company introduced a elihore pybrd of the Pod

{Tunes has provided signilicant --a major player in iis marke! — sa%ed Ihg Phona. in hooes o
sales growth for Apple ... pecoming a player in the large colphong marke!
Apple net sales v Apple market share
S20bMon ..
Pesipherala. MP3 players Cellphoties
—seltware.
aprvicas -~ .
= About 135 millier Almost 1 biltion
L T A i and oiber MP3 players were celiphones were sold
o ide i worldwide in-
"2 _ a1 Maciniosh sold worlidwide in . dwide in-2006
L7 compulers 2006
g £ S .
9. A Appla soid Appia’s goal is to
... Other music * Eﬁw: * caplure sbout 1 pevcent

products

and services

£
5oL a &
L & Y
mmﬂw _iPod
s B

DA

06 (Fiscal years)

2006

“ of the matket {about 10

mifion celfiphones) int
aps

Note: industry figures compiled by Apple

The reaction on Wall Street yesterday
was very lavoratie. sending the J
stock price o a 1ecord close
Apple stock price

S0 ashae

*July " Aug,'Sept. Oct.* Nov. " Dec.'

ggngﬁgﬁg_nﬁw%__

showed obvious delight In highlight-
jng subtie Industrial design features.

Mr. Jobs showed a series of appli-
cations inctuding e-mail, advanced
voice mail, coltections and vis-
ually Web searching. He
promoted the fact that the new
{Phone is powered by the same core
omNSEEEn&uSEﬁn-&mEB.
tntosh computer ts bagpd on, offering
power-management features and ad-
vanced graphics abilitles.

The user interface refies heavily
on B high-resolution touch screen
that makes it possible to use a finger
to control the phote, It has features
thet are atill more subtle, including
sepsors that track light and move-
ment and proximity, to prompt the
phone to control screen brightness
gnd physical crientation and other
aspects of its operation. For exam-
ple, when the phone 1s placed next to
the user's face, the keyboard is auto-
matically turned off.

Apple chose the name [Phone even
though Cisco Systems, the network
and consumer wireless company,
has recestly introduced a WiFl-
based phone with the same name.
Mr. Jobs had been negotiating with
Clseo executives over the trademark
in recent days.

The $499 version of the device wiil
have four gigabytes of storage, and
the $59% version will pifer twice that-

wat $400 and $508, it's & pretty ex-
pensive deal,” sald Rob Glaser, chief
executive of Real Networks, whase
online music store i3 & rival of Ap-
ple's ITunes Store. “Steve is more (o

ONLINE: A SHOWTIME BL.OG

’ Bits, a blog by Times reporters,
offers coverage and analysis of

the Consumer Electronics Show and

the Macworld Expo:

Bits.blogs.nytimes.com

cused on not cannibalizing 1Pod sales
than on driving volume of phones.
"Those are not high-volume prices.”

M, Jobs defended the higher price
of the new phone in a market where
prices of so-called smartphones —
those combining voice calling with
Internet fmections — are rapidly
phlinging to $200 and below. He con-
trasted the [Phone, which has only
one mechanical button on its surface,
with the BlackBerry and smart-
phones from Motorola and Paim
Rathdr than what he called “small
plastic keyboards,” the iPhone will
have a display that becomes both the
keyboard and contrel panel, motph-
Ing tosuit the current application.

wpfter today ) don't think anyone Is
going 10 look at these phones in the
same way,” he said.

Apple’s relationship with Cingular
began tw0 years ago when Mr. Jobs
phoned Stonley T. Sigman, Cingu-
lar's chief executive, and proposed
that they speak about & relationship.
The two had an Initial meeting in
February 2005 In a New York hotel,

Apple spoke with other carriers
before comrnltting liself to its exclu-
sive link with Cingular, Mr. Jobs

said, but he would not give detalls.

In additon to the Apple relation-
ship with Cingular, which Mr. Jobs
said was forged without offering the
wireless carrler even & peek &t an
early prototype, the iPhone will offer
special applications from both Goo-
gle and Yahoo. Users will be able to
uise hoth services’ search and e-mail
gervices as well as a cusiom version
of Goagle Maps.

Erie E. Schmidr, who is chief exec-
utlve of Google as well a5 a member
of Appie’s board, and Jerry Vang, co-
founder of Yahoo, came on stege
endorse the new hand-held.

“['yn not & board member of Apple,
but ] would like one of these, toa,” Mr.
Yang sald.

Regis McKenna, the veteran pub-
1te rblations specialist and corperate
strategist who tutored Mr. Jobs in
the art of high-tech marketing be-
ginning in the late 1870s, sald: *This
compares favorably with the launch
of the Macintosh. The price is high,
but it will come down.”

Despite the widespread comment
and enthuslasm that the phone gen-
erated, there were nlso many ques-
tions about uts design and about Ap-
ple’s strategy.

Some anatysts and industry execu-
tives noted 1hat the Apple designers
had shunned Clngular's higher-speed
digital cellular network, Mr. Jobs
gald later models would have addi-
tional networking standards.

Others questioned whether the de-
vice would be as versatlle as other
smartphones if it was not truty open

‘The New Yors Tlmss

— that is. able to accommodate
many programs from third partles,
as personal computers are.

Mr. Jobs would not say how open
the phone would be to other develop-
ers, but added: “I don't want people
to think of this as a computer. I think
of it as reinventing the phone.”

He aiso saidhe was anxious to help
protect the Clngular network from
the kind of viruses and worms that
bedevilthe PC world today.

The phones will go on sale In June
through Apple end Cingular {online,
by phone and in stores). Mr. Jobs
sald the phene was being ammounced

ahead of its avetlability to head off
disclosure that might have resulted
in the course of Federal Communica-
tions Commission licensing,

Although It will be a hall-year be-
fore it is possible to know whether
Mr. Jobs has avother hit product,
there was no shoriage of enthusiasm
based on the flrst glimpse today.

“Tr's like they read our minds,”
gaid David Myers, executive chef at
Sona restaurant in Los Angeles and
chief executive of the Food Arts
Group, where the employees cure
renily use the Treo smartphone from
palm. "This is the next step in not ac-
cepting poor design any longer."

Before he Introduced the phone,
Mr. Jobs said Apple TV, the digital
video system thal he announced as
ITV tast year, would be available for
$289 in February. The device will
store up to 50 hours of video and per-
mit wireless streaming of content
{rom a computer to a television.

-y gt

A R0T miti




By Michae) Conray. AP

UCLA's Arron Afflalo: No. T unti] Joss to Oregon, men's hoops, 1C

vm_nm?_

Wednesday, January 10, 2007

Newsline

= News " Money ®Sports # Like
Carmakers’ hopes on stage

= Camaro concept car,
left, part of drama at

' Detroit show, 1B
33%.%5@

18- 1o ,\fﬁ,&._.._:ﬁx
focus onric _::, fane.
survey %céy 12D

By Santa Pable for USA TODAY

w For moqmm. Mzmwmmwmng Jobs
Imh.— - ,
m-m__..%_w_m Pac10 M. %%M&%%%ma
is ‘best league in e, wh
En country’ for s BaSEu%o e,
% | widescreen
~ | iPod and
Internet
_ . access in
GenNext 2, -
» ® " i Q .
defines itselt X

gnzssﬁaqagu&ﬁ%ﬁw hopes to be “influential figure.”

= Cal w_%wm: , left, gets third-highest vote
yet for . Tony Gwynn, right,
.é.m_es. &wﬂx Znni%wmu:a . w«:

Eﬁm Em__a 8
_. your
! phone

gives US

Climate n:eﬁ

PP I,

o —



www.usataday.com

Wednesday, January 10,2007

THE NAYTION’'S NEWSPAPER

e e e 75 CENTS

NO. 1IN THE usa

._.O_y><.

Apple wants to
rockyour W,

phone

= CEQ Steve
unveils the Jobs




How do | find it?

Search |

-

WINDOWS VISTA

m Home News Travel Money Sports Life Tech Weather

Tech Products | inside Tech |v|

CEO Jobs unveils long-awaited iPod | Rele

Go

cellphone and Apple TV [ o
Updated 1/9/2007 1:30 PM ET E-mail | Save | Print | Subscribe to storles like this gnha
4]

By Rachel Konrad, The Asscciated Press |Ba

SAN FRANCISCO - Apple Computer CEQO Steve Jobs on
" Tuesday unveiled a new mobile phone that downloads and

plays music as well as a set-top box that allows people to

stream video from their computers to their televisions.

Jobs said Apple's iPhone would "reinvent” the
telecommunications sector and "leapfrog” past the current
generation of hard-to-use smart phones.

Enlarge By Paul Sakuma, AP

*Every once in a while a revolutionary product comes along that
Apple CEO Steve Jobs introduces AppleTV during his changes everything,” he said during his keynote address at the
keynote address at the MacWorld Conference. annual Macworld Conference and Expo. “It's very fortunate if
you can work on just one of these in your career. ... Apple's
been very fortunate in that it's introduced a few of these.”

AN

Apple shares jumped 5% on the announcements.

Jobs demonstrated the phone’s music capabilities by playing Lovely Rita, Meter Maid, from the Beatles' Sergeant

Peppers Lonely Hearts Club Band. E-mi
E-v
iPhone uses a patented touch-screen technology Apple is calling "multi-touch.” Sig
anc
"We're going to use a pointing device that we're all born with,” Jobs said. "It works like magic. ... It's far more
accurate than any touch display ever shipped. it ignores unintended touches. It's super smart.” E-r
The phone automatically synchs your media -— movies, music, photos — through Apple's iTunes digital content Sel
store. The device also synchs e-mail content, Web bookmarks and nearly any type of digital content stored on your
computer. Bre
Ge
"It's just like an iPod,” Jobs said, "charge and synch.” ‘Feat
IPhone is less than a half-inch thin — less than almost any phone on the market today. it comes with a 2- Get
e i i amera built into the back, as well as a slot for headphones and a4 M card. Johs did not Pht

http://www.usatoday.com/tech/products/2007-01-09-apple-macworld_x.htm 1/9/2007



immediately provide details on price or availability.

Jobs also said the company will begin taking orders Tuesday for $299 video box, called Apple TV. it will be
available in February.

The gadget is designed to bridge computers and television sets so users can more easlly watch their downloaded
movies on a big screen. A prototype of the gadget was displayed by Jobs in September when Apple announced it
would sell TV shows and movies through its iTunes online store.

The product could be as revolutionary to digital movies as Apple's iPod music player was to digital music. Both
devices liberate media from the computer, allowing people to enjoy digital files without being chained to a desktop
or laptop.

*it's really, really easy to use,” Jobs toid the crowd at San Francisco's Moscone Center before demonstrating the
system with a video clip of The Good Shepherd. "It's got the processing horsepower to do the kinds of things we
like to do.”

Apple TV will come with a 40-gigabyte hard drive that stores up to 50 hours of video. It features an Intel Corp.
microprocessor and can handle videos, photos and music streamed from up to five computers within the wireless
range.

Jobs also said Apple has sold more than 2 billion songs on its popular iTunes music download service, catapulting
the company into the top ranks of music sellers worldwide. Apple, which sells 568 songs per second, or 5 million
songs a day, sells more songs than Amazon.com and ranks behind only Wal-Mart, Best Buy and Target as a
music retailer. :

"“We couldn't be happier with the growth rate of iTunes,” Jobs said.

He said Apple will sell digital movies from Paramount. Apple has partnered with Disney for several months, offering
about 100 movies on iTunes. With Paramount’s selection, it will have 250 movies avatable for downloading on the
site.

With Tuesday's launches, it remains to be seen whether the leading seller of digital music players can colonize an
entirely new category of gadgets. Apple could use a megahit along the lines of its iconic iPod to divert investors’
attention from the stock options-backdating scandal that has tainted its reputation.

The backdating of stock options, which has been widespread among Silicon Valley companies, involves pegging
stock options to favorable grant dates in the past to boost the recipients’ award. it isn't necessarily illegal, but
securities laws require companies to properly disclose the practice in their accounting and setile any charges that
may resuit.

in a December filing with the Securities and Exchange Commission, Apple said Jobs was aware of, or
recommended the selection of, some favorable grant dates but he neither benefited financially from them nor
"appreciated the accounting implications.”

Apple shares were up $4.29 to $89.78 in midday trading on the Nasdaq Stock Market. The stock has traded in a
52-week range of $50.16 to $93.16.

Copyright 2007 The Associated Press. All rights reserved. This material may not be published, broadcast, rewritten
or redistributed.
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prototype of a system
that could let your cell
phone project a six-
foot video image. un-
veiled Video Share, which lets
you accomparny a mobile call
with a live video stream. Those
who recently bought big hi-def
screens might want to know
about Evo, a company devoted
to gorgeous mounting of those
beasts.

You could hardly puil the
lever of a slot machine without

elbowing someone who had a
scheme to move theIn-

‘The
y CESghost
ternet to the television set. man was in
Sony introduced the Bravia In- on this game,
ternet Video System, which too: back in
pipes AOL, Yahoo and San Francisco,
Grouper (an Internet video ag- | Jobs announced
gregator) to your Bravia tele- ENVY details of Apple
vision. SanDisk announced Alaptop for the hard- g TV (which he had
USB TV, a sneaker-net ap- bl ot il earlier demo’ed as iTV), a
proach where you move video plusa glant 20.1-inch scheme to wirelessly get the
content from your computerto 7% $5.000 video, photos and music from
a two-part iPod nano-size was showing PC2TV thatlets  your computer into your TV
unit, then plug half the thing you stream Internet content set (as well as movie trailers
into a docking station hooked  directly on your television. from the Internet): it’s $299
to your television; the other Avariation on that theme and available in February.
piece is a remote control. A was the proliferationof “media ~ And not yet seen in Vegas.
centers” and massive storage With N'GAF CROAL

company called Quartics

" future Is gamy, but a tour of the iPhone~-It's
- called that pending a trademark dispute with
Clsco—makes the claim seem credible. At its

»  hest, Apple transforms a product category

= plagued by awkward interfaces, inadequate
utility and ungainly packaging and transforms
the experience into something effective and
fun. Tha iPhans—actually a combination of

a smart phone, Internet communicator and
iPod—Is a case in point,

Hera are the detalls: a 4.8-ounce palm-
size slab dominated by a bright "multitouch”
screen you control with your fingers. ltruns
on the Macintosh operating system, so it has
sophisticated e~mail and Web browsing, along
with stuff like Google Maps, It Ists you handle

GADGETS

" APPLE MAKES A COOL CALL

devices that let you store all
your movies, photos and TV
shows, and watch them around
the house. Sony’s weird-
looking Vaio TP1—it resembles
a toilet booster seat—has 300
gigs and all sorts of tuners and
connectors. Microsoft, which
Plastered the convention center
with banners touting its finally-
about-to-artive Vista operating
systern, has developed a Win-
dows Home Server that prom-
ises to “simplify digital
life for

fami-
Lies”

voice mail like 8- mail, choosing which mes-
sage you want to hear. Il’sgotaravampsleod
inferface that makes the most of the (Tunes
‘ahility to let you watch movies andTV And
with the classic Apple design flalr—the pyro-
technics of austerity—it's gorgeous. Onthe
downgide, it's got only five hours of battery

life, and it's costly: $499 for four gigabytes of
flash memory, $599 for-86B, with a mandatory
two-year AT&T wireless contract.

Using exatic finger tricks like double
tapping, swipingand *pinching,” Apple has
simplified the knotty task of handiing e~mail,
personal organizing, the Web and wrangling a
media library. Jobs Is shooting for 1 percent
of the billion-plus mobile phones expected to
be sold in 2008. Already, plenty of people -
seem eager to have an iPhone (or whatever)
when it ships this June. ~STEVEN LEVY

TOP TO BOTT(M: ROSYN BEDK=—AFF-GETTY IMABES, NQ CREDIT, APPLE

TIME




\pple Storms Cellphone Game

'ove Into Handsets
:nds Shares to High
1t Hurdles Remain

Li Yuan
d Pur-WinG Tam

The long-awaited announcement that
ple Computer Inc. would offer a media-
ying cellphone—dubbed the iPhone—
tripples through the telecom industry
| pushed Apple’s stock to a high, but it
yraised questions about the company’s
itegy as it aims to parlay its hugely sne-
sful iPod music player as an entry in the
threat handset market,
The device, called iPhone and priced up
5989 with atwo-year cellular service con-
:t, allows users to
miocad and play
nes music,
wse the Web,
d emnail and make
s. Equipped with
ide screen and a
megapixel cam-
it can also link
Hessly to print-
music headsets,
Fi networks and
€0 systems, {See
ted articlée on
2DL)
[ successful, the
ne, scheduled for
ase in June,
d be a boost for
T Inc., the
I&’s largest tele-
operator, and its Cingular Wireless
. which has a multivear exclusive deal
he U.S. market to provide cellphone ser-
with the device, Cingular worked with
le for aboutayearto develop the phone
ell as a slew of new services. The phone
be sold in Apple stores and at Cingular
2s, as well as on each company’s Web
Cingular hopes the phone will attract
-end customers and give it an advan-
over rival Verizon Communications
which also is trying to reposition itself
provider of multimedia services. .
he iPhone is the latest example of how
between the entertainment and tele-
industries are increasingly biurring,
cable companies entering the phone
1ess and phone companies entering
ision and with handset makers provid-
ausic services and vice versa. )
rrizon Wireless recently began offer-
'ouTube videos on cellphones, while
st Nextel Corp. today produces its
I'V shows for celiphone screens. Com-

g Internet calling

Apple CEQ Steve Jobs holds up the new iPhone during his
keynote address vesterdas at MacWorld Conference & Expo.

Corp. and.other cable compames are

with Sprint to offer mre!ess ser-

vice and television for cellphones.

Whether the phone will be a success
likethe:Podremamstobeseen.Onepo-
tential stumbling block: The price tag is
high for the U.S. market, where up to 80%
of handsets are sold for $99 or less, accord-
ing to handset analyst Hugues de la
Vergne of research firm Gartner Inc. Ana-
lysts say Apple is unlikely to lower the
‘phone’s price because it doesn’t want to
cannibalize its iPod business,

1t also isr't certain whether business us-
ers will take to the phone’s email feature,
with a touch-screen keyboard rather than a
converrtional email keyboard,

And while the iPhone appears unparal-
leled in its design, many equipment makers
have pushed in the same direction: Sonyty-
icsson’s Walkman phone, which sold more
than 15.5 million units by the end of Septem-
ber, also combines a camera, video and mu-

site, access to consumers in the cellphone
market is largely controlled by wireless car-
riers. Apple’s historical modet of turning a
profit mostly on sales of hardware would
also be tough to replicate in the celiphone
industry, where carriers typically lure cus-
tomers by discounting handsets and earn
most of their profit from selling the service.
Apple will also be dealing with intense
competition in the cellphone market,
where many sub-$100 phones already offer
music-playing capabilities. “Wireless is
hard,” says Mike Abramsky, an analyst at
RBC Capital Markets. “Successinthisindus-
try has confounded other companies like
Microsoft and even Motorola at times.”
Apple will compete in an increasingly
crowded field of high-end smartphones
that include Motorpla’s Q, Researchin Mo-

tion Ltd.’s BlackBerry Pear]l and Palm Inc.’s

Treo 750, all released in the past year.
Still, given the

Share of mobile handsets soki,
- third-quarter 2006

Total handsets sold: 251.3 mittion
Source: Gartner Dataquest

success that Apple,
Cupertino, Calif,
has had with other

announcement

sparked fears it
would steal market
share. Shares of
RIM dropped 7.9%,
while those of Palm
dropped 5.7%.

larger - telecom
equipment makers
dropped as well,
though not drasti-
cally. After the
news, Apple’s stock
rose $7.10, or 8.3%,

sic player and a phone, for example, and is
avatlable free with some cellphone service
subscriptions. Motorola Inc. last week
wamed investors its 2007 revenue and

- profits would fall short of its own forecasts,

even after the company sold more than 50
million units of its popular RAZR handset,
The-price of the RAZR fell from $500 to be-
ing offered free with cellphone service con-
tracts and was widely mimicked by rivals.
Apple could fade a similar price pressure
over time, some analysts suggest.

To reflect its new role in the tech world,
Apple changed its corporate name from Ap-
pje Computer Inc. to Apple Inc. But enter-
ing the cellphone market is a risky proposi-
tion that has left other large tech compa-
nies bloodied. Microsoft Corp., for in-
stance, had a tough time breaking into the
mobile-phone market with its cellphone
software platform and still hasn’t made sig-
nificant inroads into the market.

Indeed, Apple is wading into a market

with very different dynamies the con-
sumer electromcs market in wluch it plays.
A onnecting directly

to $92.57 in 4 p.n.
composite Nasdaq Stock Market trading.

Apple is still grappling with an imbro-
glio over improper backdating of stock op-
tions. The company disclosed in June that
itwas investigating whether some of its ex-
ecutives’ options had benefited from back-
dating, and later admitted some had. Last
month, Apple wrapped up its internal
probe, clearing its current management, in-
cluding Chief Executive Steve Jobs, of any
wrongdoing in the matter. But the U.S. at-
torney’s office in San Francisco and the Se-
curities and Exchange Commission arestill
looldng intothe matter, which means Apple
isn’t yet in the clear. )

Of course, Apple has a trump card: A
loyal following in the downiloadable music
world. Apple introduced its iPod player five
years ago, and bolstered the device by creat-
ing an iTunes music store that consumers
can go to download songs for 99 cents each,
In recent years, Apple has added other
downloadable content onto iTunes, includ-
ing network TV shows such as “Desperate
Housewlives,” movies, and music videos.

devices, the iPhone |
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Apple’s
iPhone:
Islt
Worth

It?

By Nick WINGFIELD
And L1 Yuan

!- PPLE COMPUTER lxc.’s feverishly antici-

pated iPhone combines the music and

video features of an iPod with the commu-
nications functions of a smartphone. The ques-
tion is how many consumers will be willing to
pay the hefty price for the combo.

The iPhone has a sleek design and is only 1.6
millimeters thick. A 3.5-Inch screen, bigger than
on most iPods, extends for almost the entire
length of the nearly button-free device. Instead
of the iPod’s iconic scroll wheel, users will navi-
gate through their song collections, make phone
callsand perform other tasks by tapping their fin-
gers on the iPhone’s touch-sensitive screen. Us-
ers of the iPhone will type emailsona virtual key-
board that pops up on screen as needed,

Apple, of Cupertino, Calif, has an exclusive
agreement with AT&T Inc.’s Cingular, the na-
tion’s largest cellular carrier, to sell the iPhone in
the U.S. for between $500 and $600—well above
mass-market cellphones—with a commitment to
atwo-year wireless plan. Although it has been on
ahot streak, Apple doesn’t always hit it big when
it enters new markets. The company collabo-
rated with Motorola Corp. on a phone called
ROKR that plays songs from users’ iTunes music
collections, but it was seen by many as a disap-
pointment because of limited storage capacity.

H’s unclear if and when the prices for the iP-
hone might tumble, as prices for electronies gear
such as flat-screen TVs and video camcorders
tend to do. While prices for the iPod have gener-
ally stayed in the same range over the years, con-
sumérs have been getting more features on new

. generations of iPods, essentially getting more

for their money each time. With cellphones, the
historical model has been for prices of such de-
vices to come down quickly, with wireless carri-
ers sometimes taking aloss onthe productsinor-
der to get consumer subscription revenue,

L b e

St n il

With Cingular, Apple developed a feature they
described as a major innovation that they're call-
ing “visual voice mail.” Instead of having to wade
through voice mail messages in the order in
which they were left, [Phone users will see a list
with the names and phone numbers of people
who left them voice messages and tap to listen
the messages in whichever order they like,

There are also sophisticated sensors within
the product that, for instance, adjust the bright-
ness level of the screen to make it more iegible
based on ambient lighting conditions. Another
sensor automatically shifts the screen-orienta-

Please tumn to page D8
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Phaseouts, Which Li;
Come Under Renewe

By Tom HERMAN
TLLIONS OF pecple Ste:
are paying taxes at  Many
higher rates than  orail
they probably real.  becau
ize because -of .yNy
tricky provisions that can re- ing
duce—or even eliminate—major “nt
tax breaks based on their income.
These so-called phaseouts (he- “Atg
cause some benefits begin to
phase out when your income ex- exe
ceeds certain levels) and similar ma
provisions should berepealed,or wAN
at least simplified, said Nina 0)- Tax
son, the Internal Revenue Ser- Ols
vice’s National Taxpayer Advo- rep
cate, in a report to Congress re- pha
leased yesterday, Ms. Olson heads
an IRS unit designed to help tax- 5o
payers cut through bureaucratic

red tape and deal with problems that ty
cowldnt be resolved through normal chan:

The report says more than 80 million i)
ual income-tax’ returns, about 44% of th
filed last year, are affected each year by
more of these provisions, which can driv
taxpayer’s marginal tax rate well above his
official tax rate.

It's doubtful that Congress will eliy
phaseouts. Repealing them would cost tl
Treasury Department billions of doilar:

New Rules May Shrink Rank

HIV Risk Eases, but Concern
Over Other Threats Grows;
A Problem With Pregnancies

‘By LavRA LaANDRO

——— e s

AST-EMERGING threats to the blood sup-
ply—including infectious diseases from
abroad and newly recognized risks of trans-
fusion—are raising safety concerns and threaten-
ing to shrink the supply of eligible blood donors.
The chances of getting HIV or hepatitis C from
donated blood have been all but eliminated
thanks to sophisticated screening. But regula-
tors and blood banks are adding new protections
in an effort to quell the latest threats. .
Among the most sweeping are changes that
could affect 10% to 20% of female donors—as
many as a million women who donate certain

A TR A AR AL R e e SR 0 e e e

blood components, Scientists have only re
come to understand that certain antibod
the blood of women who have ever been
nant can cause a reaction known as transfi
related acute Jung injury, or TRALL While
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d Donors

f donated blood, bringing the
ital cost to about $54 this year.
The total cost of testing the
©od supply for seven known
gh-risk infectious agents each
:ar inthe U.S.1s approximately
JOO million, with about 60%
ming from tests that weren't
placeadecade ago—including
sts for HIV and West Nile Vi-
3, according to James AnBy-
on, chairman of the pathology
partment at Dartrmouth Hitch-
ck Medical Centerin Lebanon,
1. *The increase in costsis rel-
vely minor to keep the blood
aply sate,” Dr. AuBuchon says,
The FDA says it must err on
: safe side, even if it reduces
:supply of donors. “For every
‘erral we put into place, we
a very careful consideration
20w it will impact the donor
)L” says Alan Wiiliams, head
he division of blood applica-
1s at FDA’s biologics center.
The FDA is under growing
ssureto ease the policy that of-
ively bans blood donations
n men who have had sex with
ir Ien even once since 1977,
: March, AABB, the American
Cross and America’s Blood
terstold the FDA that because
ew tests that can quickly de-
HIV, the policy is “medically
scientifically unwarranted”
recommended that it be
ged to allow men who have
iined from sex with another
for a period of one year,
ut the FDA says data show
men who have sex with men
unt for 25% of donors found
ive for HIV, even though
a fraction of those admit to
3sexual contact. The FDA
the policy is based on “the
documented association of
iehavior v_vith risk of trans-

B e I 1Y

H-P’s new MediaSmart

Server acts as a repository for
phetos, mu%ic,fnﬁﬁ and
other digital content. It was
built around new software from
Microsoft Corp., called Win-
dows Home Server, which helps
automatically manage tasks
such as making backup copies of
files on all the laptop and desk-
op machines connected to a
home network.

® Bang & Olufsen BeoVi-

Is Apple’s

Continued from page DI
tion of the iPhone to landscape
from portrait mode when a user
holds the device between two
hands, which will allow users to
view movies and television
shows in wide-screen mode.

. Initially, users will load my-
sic, video and other content
onto the iPhone from their PCs,
not wirelessly over the Cingular
network. Executives in the mu-
sic industry say Apple will need
tonegotiate newlicensing agree-
ments with music labels to ob-
tain rights to sell songs wire-
lessly on the iPhone,

In a nod to how drastically
products like the iPod, iPhone
and a new television set-top box
coming out in February called Ap-
ple TV are reshaping the com-
‘pany, Apple yesterday said it will

its corporate name to Ap-
Ple Inc. after more than 30 years
as Apple Compater Inc. In a
speech at the start of the Mac-
world conference in San Fran-
cisco, Apple Chief Executive
Steve Jobs said the iPhone was’
the resutt of more than 2% years
of development work at Apple
and pot;iﬁoned its mpgmiggest on
par withthe two other in-
novations in Apple’s history, the
Magcintosh computer and iPod.

Mr. Jobs also said the com-
pany had partnered with Yahoo
Inc. and Google Inc. to bring
popular Internet features like
Yahoo Maifl and Google Maps to
the produet. He said the iPhone
is powered by Apple’s Mac OS X
operating system, which runs
the company’s line of PCs.

All of the product’s features
comeat a steep cost for consum-
ers, though, leading some ana-
lysts to question how big Ap-
ble’s opportunity is to tap the
mass market, as it has with the
iPod. Mr. Jobs said Apple was
aiming to sell about 10 million
iPhones through the end of
2008, which would account for
a

% of annual global ship-

§

vaalgcavie LI-L0N Dattery.
= Panasonic Globarange
BE-GTIS00B. Price: $99

later. What it is: A dual-line
phone that can make free Inter-
net calls as well as landline calls,

Making phone calls over the
internet via services like eBay
Inc’s Skype Ltd. and Vonage
Holdings Corp. has become pop-
ular, but one requires users to
connect via a PC while the other
requiruamcnmnrmbsm-ipﬁon

will be able to play video and photos from PCs,

Prouucer 31 cameras. The
new Digital Hero 3 adds video,

at

and is housed in a case
95, o T

~ Avdilability: summer 2007 or

their ski gloves, or on their bike
handlebars,

—Sarmad Ali,. Christopher
Lawton, Sarah McBride and
Yukari Iwatani Kane contrip-
uted to this article,

Online Todgy: Our blog tracks the
latest dispatches from the
Consumer Blectronics Show in Las
Vegas, at WSLcom/OniineToday,

i f

ments of cellphones..

But at $500 to $600, prices
for versions of the iPhone with
four gigabytes and eight gi-
gabytes of storage capacity, re-
spectively, Apple will be going
after a fraction of the market,
Toni Sacconaght, an analyst at
Sanford C. Bernstein, said cell-
phones priced ahove $300 ac-
count for only about 5% of the
global market. For its part, Cin-
gular said it expects to attract
high-end customers who are
willing to pay for the price of
the device and pay for the data
services the phone could offer,
prices for which the companies
didn't disclose. Cingular

‘wouldn't say whether it was sub-

sidizing the cost of the iPhone,
as carriers typicaily do for most
handsets. On average, North
American carriers subsidize.
$701t0 $90 per phone, according
to research firm Gartner Inc.
Cingular CEO Stan Sigman
said he was so convinced that

_Apple would come up with a

bre, phone that Cingu-
lar signed a deal with Apple in
New York two years ago with-
out even seeing a product. The
deal is a multiyear agreement,
in which Cingular will handle
customer support, billing and
other chores. Through the deal;
Apple is not becoming a mobile
virtual network operator—in ef-
fect, areseller of airtime on an-
other carrier’s network, Enter-
ing the reseliing hucinas "

have requiyed le to compete

with major wireless carrfers.
ESPN, a unit of Walt Disney Co.,
folded its wireless serviee busi-
ness after it failed to lure ens-
tomers from other carriers.
Applealso said its new Apple
TV product, formerly called iTV,
will go on sale in February for
$299. The Apple TV, originally
announced in September, wiil
feature a 40 gigabyte hard drive
and will be able to play video
and photos from PCs through-
out the home. .
Mr. Jobs said Viacom Inc’s

. Paramount Pictures will join Dis-

ney in selling movies down-
loads that can be played on the
Apple TV through the iTunes
Store, providing more-than 100
movies from itsback catalog for
downiead on iTunes.

__Toallay concerns of DVD re-
tailers about competition from
{Tunes, Paramount isnotinclud-
ing its newreleases. Paramount
studio head Brad Grey noted
that the bulk of {Tunes movie
downloads so far have been
from its archive, Paramount’s li-
brary includes movies such as
“Breakfast at Tiffany’s” as well
as concert titles from artists
like Bob Dylan and U2.

—Merissa Marr and Ethan
Smith contributed to this article.

Question of the Day: WAT! the iPhone
be a kit like the iPod or a flop like
the Newton? Vote at
WSlcom/Question. Plus, watch

L2 B

IETHIRNES of Steve Jobs's
presentation, at WS..com/Video.
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“"TochNews.m Apple Unveils Long-Awaited Phone, TV Box Advers

|
i  PrintThis Article By RACHEL KONRAD
E £:-Mall This Article The Associated Press
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e Tuesday, January 9, 2007; 2:13 PM
QUICK QUOTES

SAN FRANCISCO -- Apple Computer CEO Steve Jobs on Tuesday
. made the company's long-awaited jump into the mobile phone
"~ business, unveiling a gadget that's controlled by touch, plays music, |

. MOST VIEWED ARTICLES | surfs the Internet and runs the Macintosh computer operating system.
Technology On I:he Site !

" Updated 2:15 p.m. ET l The iPhone, which starts at $499, will "reinvent” the
"+ Apple Unveils Long-Awaited | telecommunications sector and "leapfrog” past the current generation
Ehone TV Box i of hard-to-use smart phones, Jobs said.
.+ Hybrid products unlikelyto ¢ ' EVEIy once in a while a G FEAT
end DVD formaf war | revolutionary product comes o
» Sprint Nextel Announces : 1 " :
" Plan to Lay 0f1.5.000 i along_ that qhangcs everything, Refin
_ Workers . he said during his keynote * Roth
i * Inngvation Celebration { address at the annual Macworld ' earn
i Conference and Expo. "It's very o
-~ fortunate if you can work on Kooy
L EAL NEWS"'?H?B.,S,M just one of these in your career. | Supe
' View a Sample and SignUp | ... Apple's been very fortunate B | | ReNu
: TechNews Daily Report | jy that it's introduced a few of ~ AMacWorld atiendes walks next io a sign  Prom
' Personal Flnance th n during the MacWorld Conference & Expoin San | ™
: ese, Francisco, Monday, Jan. &, 2007. (AP | Cool
. Personal Tech Photo/Paul Sakuma) (Paul Sakuma - AP} !
f_ Manage Your Newslelters Jobs also unveiled a TV set-top | Quiz , E Topt
b e L box that allows people to send pann e Trave
video from their computers to { TECHNOLOGYTRIVIA | | Reve
their televisions. | Where was the first Intermational Consumer |
| Electronics Show? §
Apple shares jumped 5 percent | g Tokye :
on the announcements. ; C. New York City :
i D. Sydoey
Jobs demonstrated the phone's i ‘ o
; * Test Your Knowledge - More Questions
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from the Beatles' "Sergeant Resources for anyone
who runs a small
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> one.
psychedelic album art graced a o Starting a Business
wide-screen monitor. - Small Business on the Net
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IPhone uses a patented touch- N

. . FULL COVERAGE
screen technology Apple is
calling "multi-touch." WHO'S BLOGGING?

: i hat .
"We're going to use a pointing ::i::: w bioggers are saying about this

device that we're all born with,” The Current Buzz - Tech

Jobs said. "It works like magic. | o) o k) »

... It's far more accurate than
. . Most Blogged About Articies

any touch c‘hs_play ever shipped. | % ° 99 eom | Onh

It ignores unintended touches.

It's super smart." 2 Technorati

SAVE & SHARE ARTICLE  Whal's This?

The phone automatically synchs

your media _ movies, music, Digg Google
photps _ through Apple's iTunes dellclo.us yahoo!
Music Store. The device also { ]

synchs e-mail content, Web | (feadt  [Facebook
bookmarks and nearly any type .

of digital content stored on your computer.
"It's just like an iPod," Jobs said, "charge and synch,"

The phones, which will operate exclusively on AT&T Inc.'s Cingular
wireless network, will start shipping in June. A 4-gigabyte model
will cost $499, while an 8-gigabyte iPhone will be $599, Jobs said.

IPhone is less than a half-inch thin _ less than almost any phone on
the market today. It comes with a 2-megapixel digital camera built
into the back, as well as a slot for headphones and a SIM card.

CONTINUED 1 2 ext >

| PrntThisAricle  E-Mail This Article

More on washingtonpost.com
Apple introd iPhon '

Apple Computer to offer Paramount |
films in iTunes 7

The Tech World's Week of Buzz
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1991 Guif War' had 725,000 ac-
tve-duty soldiers, has been re-
duced to 508,000. Yet its obliga-
dons remain enormous. The
. Army notonly has 94,000 troops
» inIraq,_butitaisohasﬂ,ﬂOOin
; Afghanistan and 123,000 in 68
. other nations around-the globe.
Gen. Peter J. Schoomaker,

0 WSS B Raw weew e

includgs part-time Guard
and Reserve troops

e 1

something was done.

£ See SURGE on A10

the Army chief of staff, told a
congressionally appointed
panel last month that the
force would “break® unless

Korea
19,000
SOURCE: U.5. Army

ALAN BASEDEN / tnquirer Staff Arist combat I have éver: seen,” said-

.. By Sudarsan Raghayan
and Joshua Partiow
WASHINGTON PGST
BAGHDAD — With F-15

fighter jets and Apache helicop- -

ter gunships providing cover,
U.S. and Iragi troops yester-
day battled hundreds of Sunni

Arab insurgents firing from

apartment buikiings and hous--

es in downtown Baghdad in
one of the fiercest clashes in
the capital in recent memory.

“It was the most intense

Maj. Jesse Pearson, an Army
operations officer on his third

tour in Irag. “We were in'a’ '

fight for 11 straight hours.”
Along Haifa Street, a deso-
late, mostly Sunni Arab’ en-
clave of residential buildings
and shops, more than 1,000
U.S. and Traqi troops descend-
ed in early morning to retake
the insurgent stronghoid. The
larger goal was to reassert the
authority of the U.S.-backed
Iraqgi government, weakened
See IRAQ on All

el dealers’ earnings
lting in mild winter

By Jeff Gelles

iQUIRER STAFF WRITER
veather may sit well with
rs and anyone else who rel-
springlike day in January.
hose in the energy trade,
ter already looks like a
idon train wreck.

that's especially true for
jealers in Philadelphia and
re in the Northeast.

nd for heating fuels is
aarply from last year. Peco
sold 18 percent less natu-
in December than it did a
arlier. Philadelphia Gas

#iL N

© 2006 Phiadeiphia Newspapers LL.C. Cak 215-885-1234 of 1-800-222-2785 Tor hame dakivery.

Works says its December sales
dove 26 percent. Area fuel-oil deal-
ers say deliveries are down 20 per-
cent to 25 pércent.

With weather also mild in the
Midwest and Europe, lower de-
mand has depressed prices, too.
Since Dec. 1, spot prices for natu-
raigashavedroppedneaﬂysomr-
cent, the federal Energy Informa-

See WARM on A4

W 2006 brought record warmth to
the continental United States. A,
B Andrew Cassel: OPEC sheikhs
and others feel the heat. Cl.
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With iPhone,
Apple aims
for hig bite
The iPhone, which
will start at $499
when it launches in
June, represents
Apple’s leap into the
mobile-phone

Jobs demonstrated
the new product at
the Macworld
Conference & Expo.
Basiness, C1.
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Zos it's Eé_m Inc., complete with iPhc E

'EO Steve Jobs said the new

rmobile device would go on sale

1June. He also showed a box that links TVs to computers.

By Rachel Konrad

ASSOCIATED PRESS
SAN FRANCISCO — Apple Com-
ater Inc. CEQ Steve Jobs yester-
iy announced the iPod-maker's
ng-awaited leap into the mobile-
honae business and renamed the
ympany “Apple Inc.,” reflecting its
creased focus on consumer m_nn.
‘onics.
The iPhone, which will start mn
199 when it launches in June, is
mirolled by touch, plays music,
irfs the Internet, and runs the
[acintosh computer operating sys-
m.

“Every once in a while, a revolu-
tionary product comes along that
changes everything,” Jobas said at
the Macworld Conference & Expo.
“It's very fortunate if you can
work on just one of these in your
career. ... Apple's been very fortu-
nate in that it's introduced a few
of these.”

He said the company’s name
change was meant to reflect Apple’s
transformation from a computer
manufacturer to a full-fledged con-
sumer-electronies company.,

During his speech, Jobs also un-
veiled a TV set-top box that allows

people to receive video from Emw.
computers, and he announced that
the number of songs sold on Ap-
ple's iTunes Music Store had topped
two billion.

Apple shares jumped more than 8
percent on the announcements,
while the stock of rival makers of
smart phones plunged.

While Jobs noted the explosive
growth of the cell-phone market, it
is not clear that a device as alluring
as the iPhone poses a threat fo main-
stream handset-makers because of
the price, said Avi Greengart, mo-
bile-device analyst for the research
firm Current Analysis Inc.

“My initial reaction iz that this
product actually lives up to the ex-

See APPLE on C6

10-15%

Paople who redeem their cards
during the week after Christmas.

$80 hillion

Dollar amount
of gift cards sold.

8-10%

Slice of gift cards that
. are never redeemed.

$335.5 bhillion

Amount forecast to be spent on items
typically found in department stores.

It's still the season ...

By Stephen En:m_s_
ASSOCIATED PRESS
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Tim Bajarin, principal analyst with Creative
Strategies, said the iPhone could revolutionize the
way cell phones are designed and sold.

“This goes beyond smart phones and should be
given its own category called ‘brilliant’ phones,”
he said. “Cell phones are on track to become the
largest platform for digital music playback, and
Apple needed to make this move to help defend
their iPod franchise as well as extend it beyond a
dedicated music environment.”

Apple commands sbout 75 percent of the mar-
ket for downloaded music and portable music
players. But it is expected to lose market share on
both fronts as rivals introduce their own gadgets
and music stores, '

Jobs said Apple expected to sell 10 million
iPhones in 2008, the first full year in which they
will be available. That is about 1 percent of the
global market for mobile phones; 957 million were
sold workiwide in 2006.

The Apple phones will operate exclusively on
AT&T Inc.'s Cingular Wireless network, and
they will start shipping in June. A 4-gigabyte
model will cost $499, while an 8-gigabyte iP-
hone will be $599. While wireless carriers typi-
cally offer discounts and rebates on new devic-
es when custemers agree to sign two-year ser-
vice contacts, Cingular said it was unclear
;vhether this would be the case with the iP-

one.

Cingular declined to comment on its financial
arrangement with Apple.

The iPhone is less than half an inch thick —
thinner than almost any phone on the market
today. It comes with a 2-megapixel digital camera
‘built into the back, as well as a slot for head-
phones and a SIM card.

The phone automatically synchs the user’s me-
dia — movies, music, photos — through iTunes on
computers runming Mac 0S X or Microsoft Corp.’s

" | Windows. The device alsc synchs e-mail, Web

bookmarks, and nearly any type of digital content
stored on a PC.

“It’s just like an iPod,” Jobs said. “Charge and
synch,”

Apple is also introducing what it calls “visual
voice mail,” so users can jump to the most impor-
tant messages rathier than have to listen to all of
them in order.

The phone supports Wi-Fi and Bluetooth wire-
less technology, and it can detect locations from
Global Positioning System satellites. It also can
send and display e-mail and text messages. Apple
is partnering with Yahoo Inc. on Web-based e-mail
and with Google Inc. on maps.

Jobs said Apple would begin taking orders im-
mediately for the $299 video box called Apple TV.
It will ship next month.

The gadget is designed to link computers and
television sets so nsers can more easily watch
their downloaded movies on a big screen. Jobs
displayed a prototype of the gadget in September,
when Apple announced it would sell TV shows
and movies through iTunes.

Apple shares jumped $7.10 to close yesterday at
$92.57 on the Nasdaq Stock Market. The stock has
traded in a 52-week range of $50.16 to $93.16.
Meanwhile, shares of other smart-phone-makers
glid: Treo-maker Palm dropped 5.7 percent, Black-
Berry’s Research in Motion Lid. lost 7.9 percent,

Two Phore screens. The one above holds
icans for 15 functions. The iPhone is
controlied by touch. It plays musie, surfs
the Intamet, and runs the Macintosh
computer operating system. One analyst
said the iPhone could revolutionize the way
cell phones are designed and soid.

and Motorola Inc. shed 1.8 percent.
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The iPhone Matches Most of Its Hype
By DAVID POGUE

Talk about hype. In the last six months, Apple’s iPhone has been the subject of 11,000 print
articles, and it turns up about 69 million hits on Google. Cultists are camping out in front of
Apple stores; bloggers call it the “Jesus phone.” All of this before a single consumer has even
touched the thing.

So how is it?

As it turns out, much of the hype and some of the criticisms are justified. The iPhone is
revolutionary; it’s flawed. It’s substance; it’s style. It does things no phone has ever done
before; it 1acks features found even on the most basic phones.

Unless you've been in a sensory-deprivation tank for six months, you already know what the
iPhone is: a tiny, gorgeous hand-held computer whose screen is a slab of touch-sensitive glass.

The $500 and $600 models have 4 and 8 gigabytes of storage, respectively — room for about
825 or 1,825 songs. (In each case, 700 megabytes is occupied by the phone’s software.) That’s a
lot of money; then again, the price includes a cellphone, video iPod, e-mail terminal, Web
browser, camera, alarm clock, Palm-type organizer and one heck of a status symbol.

The phone is so sleek and thin, it makes Treos and BlackBerrys look obese. The glass gets
smudgy — a sleeve wipes it clean — but it doesn’t scratch easily. I've walked around with an
iPhone in my pocket for two weeks, naked and unprotected (the iPhone, that is, not me), and
there’s not a mark on it.

But the bigger achievement is the software. It’s fast, beautiful, menu-free, and dead simple to
operate. You can'’t get lost, because the solitary physical button below the screen always opens
the Home page, arrayed with icons for the iPhone’s 16 functions.

You've probably seen Apple’s ads, showing how things on the screen have a physics all their
own. Lists seroll with a flick of your finger, CD covers flip over as you flick them, e-mail
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use, which is not something you can say about most cellphones.

Apple has chosen AT&T (formerly Cingular) to be the iPhone’s exclusive carrier for the next
few years, in part because the company gave Apple carte blanche to revise everything people
hate about cellphones.

For example, once the phone goes on sale this Friday, you won't sign up for service in a phone
store, under pressure from the sales staff. You will be able to peruse and choose a plan at your
leisure, in the iTunes software on your computer.

Video
) et
The iPhone Challenge: Keep It Quiet
David P looks at the features of the new iPhone,
as far as possible.
Te Vi »

Better yet, unlimited Internet service adds only $20 a month to AT&T’s voice-plan prices,
about half what BlackBerry and Treo owners pay. For example, $60 gets you 450 talk minutes,
200 text messages and unlimited Internet; $80 doubles that talk time. The iPhone requires one
of these voice-and-Internet plans and a two-year commitment.

On the iPhone, you don’t check your voice mail; it checks you. One button press reveals your
waiting messages, listed like e-mail. There’s no dialing in, no password — and no sleepy robot
intoning, “You...have...twenty...one...messages.”

To answer a call, you can tap Answer on the screen, or pinch the microscopic microphone bulge
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on the white earbud cord. Either way, music or video playback pauses until you hang up.
(When you're listening to music, that pinch pauses the song. A double-pinch advances to the
next song.)

Making a call, though, can take as many as six steps: wake the phone, unlock its buttons,
summon the Home screen, open the Phone program, view the Recent Calls or speed-dial list,
and select a name. Call quality is only average, and depends on the strength of your AT&T
signal.

E-mail is fantastic. Incoming messages are fully formatted, complete with graphies; you can
even open (but not edit) Word, Excel and PDF documents.

The Webbrowser, though, is the real dazzler. This isn’t some stripped-down, claustrophobic
My First Cellphone Browser; you get full Web layouts, fonts and all, shrunk to fit the screen.
You scroll with a fingertip — much faster than scroll bars. You can double-tap to enlarge a
block of text for reading, or rotate the screen 9o degrees, which rotates and magnifies the
image to fill the wider view. '

Finally, you can enlarge a Web page — or an e-mail message, or a photo — by spreading your
thumb and forefinger on the glass. The image grows as though it’s on a sheet of latex.

The iPhone is also an iPod. When in its U.S.B. charging cradle, the iPhone slurps in music,
videos and photos from your Mac or Windows PC. Photos, movies and even YouTube videos
Iook spectacular on the bright 3.5-inch very-high-resolution screen.

The Google Maps module lets you view street maps or aerial photos for any address. It can
provide driving directions, too. It’s not real G.P.S. — the iPhone doesn’t actually know where
you are — so you tap the screen when you're ready for the next driving instruction. |

But how’s this for a consolation prize? Free live traffic reporting, indicated by color-coded
roads on the map.

Apple says one battery charge is enough for 8 hours of ealls, 7 hours of video or 24 hours of
audio. My results weren’t quite as impressive: I got 5 hours of video and 23 hours of audio,
probably because I didn’t turn off the phone, Wi-Fi and other features, as Apple did in its tests.
In practice, youll probably wind up recharging about every other day.

So yes, the iPhone is amazing. But no, it’s not perfect.

There’s no memory-card slot, no chat program, no voice dialing. You can’t install new
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programs from anyone but Apple; other companies can create only iPhone-tailored mini-

programs on the Web, The browser can’t handle Java or Flash, which deprives you of millions
of Web videos.

The two-megapixel camera takes great photos, provided the subject is motionless and well
lighted . But it can’t capture video. And you can't send picture messages {called MMS) to other
cellphones.

Apple says that the battery starts to lose capacity after 300 or 400 charges. Eventually, you'll
have to send the phone to Apple for battery replacement, much as you do now with an iPod, for
a fee,

Then there’s the small matter of typing. Tapping the skinny little virtual keys on the screen is
frustrating, especially at first.

Two things make the job tolerable. First, some very smart software offers to complete words for
you, and, when you tap the wrong letter, figures out what word you intended. In both cases,
tapping the Space bar accepts its suggestion.

Second, the instructional leaflet encourages you to “trust” the keyboard (or, as a product
manager jokingly put it, to “nse the Force”). It sounds like new-age baloney, but it works; once
you stop stressing about each individual letter and just plow ahead, speed and accuracy pick up
considerably. '

Even so, text entry is not the iPhone’s strong suit. The BlackBerry won't be going away anytime
soon.

The bigger problem is the AT&T network. In a Consumer Reports study, AT&T’s signal ranked
either last or second to last in 19 out of 20 major cities. My tests in five states bear this out. If
Verizon’s slogan is, “Can you hear me now?” AT&T’s should be, “I'm losing you.”

Then there’s the Internet problem. When you're in a Wi-Fi hot spot, going online is fast and
satisfying. '

But otherwise, you have to use AT&T’s ancient EDGE cellular network, which is excruciatingly
slow. The New York Times’s home page takes 55 seconds to appear; Amazon.com, 100 seconds;
Yahoo. two minutes. You almost ache for a dial-up modem.

These drawbacks may be deal-killers for some people. On the other hand, both the iPhone and
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enhanced with free software updates. That’s good, because I encountered a couple of tiny bugs
and one freeze. (There’s also a tantalizing empty space for a row of new icons on the Home
screen.) A future iPhone model will be able to exploit AT&T’s newer, much faster data network,
which is now available in 160 cities.

But even in version 1.0, the iPhone is still the most sophisticated, outlook-changing piece of
electronics to come along in years. It does so many things so well, and so pleasurably, that you
tend to forgive its foibles.

In other words, maybe all the iPhone hype isn’t hype at all. As the ball player Dizzy Dean once
said, “It ain’t bragging if you done it.”

E-mail: Pogue@nytimes.com. For his regular column tomorrow, David Pogue will answer
frequently asked questions about the iPhone.

Copyright 2007 The New York Times Company
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Unprecedented Pre-Launch
Buzz Sets High Expectations
for iPhone Sales and
Customers, Nielsen
BuzzMetrics Reports

Nielsen BuzzMetrics Webinar to Probe Key
CGM Metrics Leading to Launch

NEW YORK, June 25, 2007 - Thanks in part to unprecedented
pre-launch blog buzz, anticipation Is soarlng for Apple’s iPhone as
the June 29 launch nears. Apple CEO Steve Jobs’ January 2007
announcement of the new handheld media device - which
combines functionality from the iPod, mobile telephany and the
Internet via touch screen ~ resuited in buzz levels higher than any
other product announcement this year.

According to Nielsen BuzzMetrics, the global measurement
standard in consumer-generated media, the buzz around the
forthcoming iPhone was 33% higher the week ending June 23,
2007 versus the average of the prior four weeks.

*Apple’s iPhone is riding an unprecedented wave of pre-launch
conversation and expectations are mounting,” said John Latona,
Vice President of Client Services, Consumer Technology, at Nielsen
BuzzMetrics. “Starting next week, the nature of the conversation
will shift to very explicit and descriptive commentary about actual
experiences with the product, and this will have a huge impact on
ongoing trial, advocacy and sales.”
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What's behind iPhone buzz?

+ Top appeal drivers Include anticipated features, especially
visual voicemail and the inclusion of a music library

¢ Negative issues raised In conversation include high price
point, lack of keyboard, and concerns over AT&T’s coverage

» Expectations are extremely high and reflect huge levels of
confidence in Apple brand; consumers believe the iPhone
will have a successful faunch

e Several conversations related to the iPhone take place on
Gizmodo, The Unofficlal Apple Weblog (TUAW) and
Engadget

iPhone Web Traffic

Traffic to the official corporate site, apple.com, spiked following
the 1Phone announcement. According to Nielsen//NetRatings, the
iPhone section of the site had 1.79+ million unigue visitors in
January 2007 and the keyword “iPhone” was searched 870,000

- times. Consumers continued to visit the site during February and
March frequently, with more than 980,000 unique visitors per
month, with a slight decline during April (almost 637,000 unique
visitors}), Web traffic to the site increased agaln during May with
more than 701,000 unigue visitors a month prior to release.

iPhone Webcast

Join industry experts Pete Blackshaw, CMO and John Latona, VP
and Consumer Technology practice lead, of Nielsen BuzzMetrics for
a thought-provoking Webcast to dissect the buzz on this year's
most anticipated consumer electronics product. The Webcast takes
place live on June 28, from 12:30-1:30 pm EDT. Sign-up now at
http://nielsenbuzzmetrics.com/webinars

iPhone Syndicated Product Offering

http://www nielsenbuzzmetrics.com/pr/releases/20070625 8/17/2007



Nielsen BuzzMetrics is monitoring consumer sentiment around the
iPhone faunch and will report the findings via a special syndicated
report. For information on how to purchase this study, please
contact Jay Rampuria at jay.rampuria@buzzmetrics.com or
619.944.3603.

Press Contact: Sandra Parrelli;
Sandra.parreli@buzzmetrics.com; 646-654-7772

Sales Inquiries: sales@buzzmetrics.com; 1.877.999.7335
About Nielsen BuzzMetrics

The Nielsen BuzzMetrics service, marketed by BuzzMetrics, Inc., is
the global standard in measuring consumer-generated media and
word of mouth. Nielsen BuzzMetrics helps more than 100 leading
global cornpanies strategically leverage the buzz surrounding
them—clients like Canon, Comcast, General Motors, HBO, Kraft,
Microsoft, Nokia, P&G, Target and Toyota, as well as 15 of the top
15 pharmaceutical concerns. Partners incdude the world's largest
marketing-services firms, and innovative new-marketing agencies.
The company has also collaborated with distinguished research
organizations such as the Pew Internet and American Life Project.
BuzzMetrics, Inc. is an affiliate of VNU, owner of such renowned
research names as ACNlelsen and Nielsen Media Research. For
more information, visit www.nielsenbuzzmetrics.com..
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Bloggers dialed In to new iPhone

Staggered announcements heip drive traffic to Apple’s site
By Alex Woodson

June 30, 2007

NEW YORK — Apple was the recipient of an "unprecedented wave" of online hype leading up to Friday’s
taunch of its iPhone, according to a new research report from Nielsen BuzzMetrics,

The number of blog posts or "buzz” surrounding the iPhone, first announced Jan. 8 by Apple Inc. CEQ
Steve Jobs, has been higher than conversations about Super Bowl commercials, "The Sopranos” finale
on HBO and other tech announcements about Microsoft's Zune and Vista and Nintendo's Wii.

The chatier has led to a 14% increase in links to Apple's Web site in mid-June compared with January,
and AT&T — the only cell phone carrier to offer plans with the iPhone — also has seen a 25% increase in
tinks in that period, according to BuzzMetrics.

Traffic to Apple’s Web site aiso has seen a spike with more than 1.8 million visitors logging on to the
iPhone page in January, according to Nielsen//NetRatings. Nearly 1 million visitors were on the iPhone
page in February and March, dipping to 637,000 visitors in April and back up to more than 700,000 in
May in anticipation of the phone's June release.

A big reason for this, according John Latona, vp client services and consumer technology at
BuzzMetrics, is Apple's approach in staggering the announcements about different features on the
phone and making their Web site user-friendly to the online community craving iPhone updates.

He found one blogger who likened Apple's
strategy to “a striptease” and ended his post
writing, "l want one, | want one, | want one.”

http://www.hollywoodreporter.com/hr/content_display/business/news/e3ib2e03aed98ecl1... 8/17/2007



*Apple has done an amazing job building that
hype.” said Latona, who added that the official
iPhone page is the most-linked site within the
iPhone discussions. "Blogs are really playing a
dominant role in shaping those reactions.”

Latona, speaking at a presentation about the
study, called tech-minded blog Engadget "the
nexus of the buzz in the online space.”
Through June 15, the site averaged 1,129
inbound links per week about the iPhone and
4,841 per month.

Gizmodo and the Unofficial Apple Weblog also were popular sites for iPhone conversations.

Wikipedia also was a huge beneficiary of the hype becauss users are able to constantly update the site.
Latona and MuzzMetrics chief marksting officer Pete Blackshaw said that after different iPhone
announcements were made, the information would sometimes be up on Wikipedia within the hour.

"It's like a vacuum cleaner that sucks up all the relevant information,” Blackshaw said. “And they provide
really good links. t's a big reason why Wikipedia has become so trusted.”

Not all of the buzz was positive, though. Twenty-one% of onlfine conversations about the iPhone from
January-June 15 were negative and reflected concemns about the lack of a keyboard, pricing, battery life
and AT&T being the only carrier for the phone.

The majority of buzz, however, was neutral or mixed, meaning Apple and the bloggers can still sway the
minds of consumers. "There's a lot of work here to be done," Blackshaw said.

Blackshaw also noted that leading up to Friday's bow, many bloggers were writing about lining up at the
store.

“People are talking about bringing their sleeping bag to the Apple Store,” Blackshaw said. "That clearly
suggests they're going to buy, not wait for a parade.”

Simitar to the reaction when Nintendo's Wii was released late last year, Blackshaw expects the online
conversation about iPhone to continue for long after the product launch and to add to consumers’
attitudes toward the gadget.

Nielsen BuzzMetrics and Nielsen/NetRatings are owned by the Nielsen Co., parent company of The
Hollywood Reporter.
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Apple builds hype for iPhone with less

wed Jun 20, 2007 3:44PM EDT
By Paul Thomasch
NEW YORK (Reuters) - When it comes to Apple Inc.'s iPhone marketing, less has proven to be so much more.

The company led by Steve Jobs first unveiled the music playing iPhone in January, then ran a mysterious teaser
commercial for it during the Academy Awards six weeks later. A scant few other details followed.

Only in the last few weeks, when television commercials started running in eamest, did viewers really learm much
about what had become the most talked-about product of the year.

It is a suspense-building marketing approach that appears to have worked, judging from the buzz around the
iPhone that is set to hit stores on June 29.

Advertising experts say the minimalist campaign will bumish Apple's reputation as a master at promoting its brand
and products.

"One of the intelligent things they've done with their advertising on this is they understood they didn't need to let
the advertising get in the way of the product,” said Kelly O'Keefe, executive education director of the Virginia
Commonwealth University’s Adcenter.

"The product itself is innovative enough that demo-ing it on the ads is enough to generate excitement,” he added.

Others pointed to the way that Jobs has captivated consumer and technology press, essentially getting them to do
his work by writing an endless stream of articles on what may be the successor to the popular iPod music player.

"They want to be as disruptive by their absence as by their presence so they're happy to have this discussion go
on ad nauseam in the media,” said Yankee Group cell phone analyst John Jackson. "This is all a big part of the
branding exercise for these guys. We're pawns in the Apple brand game.”

O'Keefe also credited Jobs, describing him as a "masterful showman” when it comes to new products.
Better now than he's ever been — and he's always been good,” O'Keefe said.

OVERHYPED?

True to form, Jobs unveiled the iPhone at Macworld in January, pulling from his jeans pocket a device that runs
only 11.6 millimeters (0.5 inches) thick. His presentation was received with a standing ovation.

The phone has a smooth glass touch screen rather than number keys. It promises up to eight hours of continuous
talk ime, seven hours of video playback or 24 hours for playing music, and includes a camera.

mAhat Jobs does is he focuses like a laser on what makes the thing cool,” said Rob Enderte, principal analyst with
Enderle Group.

http://www reuters.com/articlePrint?articleld=USN2028542120070620 8/2/2007



Rather than follow-up Macworld with an advertising blitz, however, Apple cheose to run a single commercial @~ ha- -

dubbed "Hello" several times during the Academy Awards show.

Created by TEWA/Chiat/Day, an Omnicom Group Inc. agency, the ad showed dozens of famous actors and
actresses answering their phones in scenes from classic TV shows, movies and cartoons.

At the end, the iPhone appeared briefly, followed by the word "Hello” and the line "Coming in June.”

The commercial otherwise told consumers nothing about the product and no new spots ran over the coming
months. Meanwhile, only a few detzils were released about the iPhone.

‘Abple's coy marketing fueled chatter about the iPhone in the media, online and around water coolers. By late
" March, e-mails ng information about the [Phone had been sent to AT&T, the exclusive
i U.S. carrier for the phone.

"They keep the fervor up,” said Enderle. "They are very good at managing demand and keeping people excited.”

Only in the last couple of weeks has Apple come out with any new TV spots. The four commercials, also designed
by TBWA/Chiat/Day, are more informative than the earlier *"Hello™ spot, showcasing the iPhone's different
functions. :

Some experts cautioned against disappointing consumers after building expectations so high.
Apple’s famed blunder in technology circles was the Newton handheld device that debuted in 1993 but quickly
slipped into oblivion. Even with the iPod, the first generation of devices did not function nearly as well as later

modeis.

"These days you don't overpromise if you are going to underdeliver because consumers are just going to be totally
unforgiving,” said Brand Keys president Robert Passikoff,

"There's a saying in the business: Nothing killed a bad preduct worse than good advertising.™

{Additional reporting by Sinead Carew)

© Reuters 2006. All rights reserved. Republication or redistribution of Reuters content, Including by caching, framing or similar means, is expressly
prohibited without the prior written cansent of Reuters. Reuters and the Reuters sphere Jogo are registered trademarks and trademarks of the
Reuters group of companies around the world.

Reuters joumalists are subject to the Reulers Ediiorial Handbook which raquires fair presentabon and disciosure of relevant Interests.
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FOR IMMEDIATE RELEASE

M:Metrics: High Awareness, Strong Demand for iPhone Among
British and American Mobile Phone Users

Measurement firm finds that 56 percent of Britons and 64 percent of
Americans are aware of the iPhone

SEATTLE and LONDON—June 15, 2007— M:Metrics, the mobile market authority, today
released its findings from its Aprit Benchmark Survey surrounding consumer awareness and
intention to purchase an iPhone. The measurement firm found that 56 percent of British and 64
percent of American mobile phone users were aware of the iPhone. in the U.S., where the
device will launch first, 14 percent of those who had heard about the iPhone reported they would
be highly imterested in buying one.

“This data confirms that the iPhone has sparked the imaginations of consumers and is not merely
a topic of conversation among insiders and technology enthusiasts,” observed Mark Donovan,
senior vice president and senior analyst, M:Metrics. “19 million Americans reported strong interest
in purchasing an iPhone — an impressive figure, when you consider that the instalied base of
most high-end devices rarely approaches one million and respondents were informed of the price
point as well as of the AT&T exclusive.”

While AT&T has a five-year exclusive on the device in the United States, 67 percent of those who
were most inclined 1o purchase an iPhone are subscribers on other carrier networks. "This is an
early indication that AT&T's strategy to use the device to lure customers from competitors could
pay off,” commented Donovan. '

Among the UK subscribers who were aware of the iPhone, 30 percent, or seven million, reported
strong interest in buying one, even though a launch date in Europe has yet to be announced.

-more-
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“We expected that mobile users in the UK would be more inclined to buy an expensive device,
since smartphones are twice as popular in the UK as in the US. These figures are very
impressive, although respondenté in the UK were not presented with a-launch price or any
restriction of mobile phone carmier as in the U.5.” said Paul Goode, vice president and senior
analyst, from M:Mefrics London office. “It's also interesting to note that in both geographies, 64
percent of those with a strong interest in buying an iPhone already own an MP3 player, compared
to a market average of 30 percent for other music phones owners, so it will be interesting 1o see
at what rate consumers replace their digital music player with an iPhone,”

United Kingdom: Intent to Buy Subscribers Percent of Percent of Total
iPhone Aware Subscribers

Low Interest (1-4 on 10 point scale) 12,444,115 50% 28%
Neutral Interest (5-6 on 10 point scale) 5,529,019 22% 12%
Strong Interest {(7-10 on 10 point scale) 6,960,113 28% 16%

Source: M:Metrics. Survey of UK mobile subscribers for April 2007. n=5,293 mobile subscribers.

United States: Intent to Buy iPhone Subscribers Percent of Percent of Total
Aware Subscribers
Low Interest (1-4 on 10 point scale) 97,252,651 74% 47%
Neutral Interest (5-6 on 10 point scale) 15,780,356 12% 8%
Strong Interest (7-10 on 10 point scale) 19,038,656 14% 9%

Source: M:Metrics. Survey of US mobile subscribers for April 2007. n=11,060 U.S. mobile
subscribers.

“While other devices—some of them already on the market—have features equal or better than
the iPhone, such as 3G, superior cameras, and the like, the iPhone has been the first mobile
device to create widespread consumer excitement around a mobile phone,” commented
Donovan. “This has the potential fo increase consumer demand for more expensive, fuli-
featured phones across the board as OEMs and other operators respond to AT&T/Apple’s
marketing juggermnaut.”

M:Meitrics applies trusted media measurement methodologies to assess the audience for mobile
content and applications. As the world’s most authoritative mobile market measurement firm,
M:Metrics delivers the most accurate mobile market metrics through the world’s largest monthly
survey of mobile subscribers as well as automated data collection methodologies. Below are the
findings of its April Benchmark Survey.

-more-
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France Mobile Subscriber Monthly Consumption of Content and Applications
M:Metrics Benchmark Survey: April 2007

Subscribers Percentage

Activity {1000s) Percentage Change

Sent Text Message 31,755 71.4% -1.3%
Used Photo Messaging 9,321 20.9% -1.0%
Browsed News and Information 3,465 7.8% 3.6%
Used Personal E-Mail 2,674 6.0% -3.3%
Purchased Ringtone 2,189 4.9% -5.8%
Used Mobile Instant Messenger 1,345 3.0% -5.5%
Used Work E-Mail 1,065 2.4% -5.5%
Purchased Wallpaper or Screensaver 802 1.8% -12.6%
Downloaded Mobile Game 556 1.2% -11.8%

Source: M:Metrics, Inc., Copyright © 2006. Survey of French mobile subscribers. Data based on three-
month moving average for perfod ending 30 April, 2007, n= 12,874

Germany Mobile Subscriber Monthly Consumption of Content and Applications
M:Metrics Benchmark Survey: April 2007

Subscribers Percentage

Activity (1000s) Percentage Change

Sent Text Message 36,859 80.1% -0.6%
Used Photo Messaging 9,324 20.3% 1.6%
Used Personal E-Mail 2,538 5.5% 0.7%
Purchased Ringtone 2,099 4.6% -3.5%
Browsed News and Information 1,636 3.6% 6.9%
Used Mobile Instant Messenger 1,377 3.0% 3.8%
Used Work E-Mail 1,303 2.8% 1.9%
Downloaded Mobile Game 1,143 2.5% -6.9%
Purchased Wallpaper or Screensaver 887 19% - -1.7%

Source: M:Metrics, Inc., Copyright @ 2006. Survey of German mobile subscribers. Data based on three-
month moving average for period ending 30 April, 2007, n= 15,810

Italy Mobite Subscriber Monthly Consumption of Content and

Applications
M:Metrics Benchmark Survey: April 2007

Subscribers Percentage
Actlvity {1000s) Percentage Change
Sent Text Message 36,727 83.5% 1.1%
Used Photo Messaging 12,851 29.2% -0.8%
Used Personal E-Mail 3,602 8.2% 1.5%
Used Mobile Instant Messenger 2,408 5.5% 2.0%
Browsed News and Information 2,359 5.4% -3.3%
Purchased Ringtone 2,192 5.0% 8.4%
Used Work E-Mail 2,076 4.7% 2.8%
Downloaded Mobile Game 1,429 3.2% -0.8%
Purchased Wallpaper or Screensaver 1,196 27% 4.5%

Source: M:Mstrics, Inc., Copyright @ 2008, Survay of Italfan mobile subscribars. Data based on three-
month moving average for period ending 30 April 2007, n= 13,297
-mnore-~
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Spain Mobile Subscriber Monthly Consumption of Content and Applications
M:Metrics Benchmark Survey: April 2007

Subscribers - Percentage

Activity (1000s) Percentage Change

Sent Text Message 26,583 83.1% -0.3%
Used Photo Messaging 9,705 30.3% 5.3%
Used Personal E-Mail 2,669 8.3% 2.6%
Used Mobile Instant Messenger 2,021 6.3% -86.7%
Purchased Ringtone 1,992 8.2% -4.3%
Used Work E-Mail 1,764 55% 4.3%
Browsed News and Information 1,761 5.5% -1.6%
Downloaded Mobile Game 1,529 4.8% -5.9%
Purchased Wallpaper or Screensaver 752 2.3% 6.7%

Source: M:Metrics, Inc., Copyright © 2008. Survey of Spanish mobile subscribers, Data based on three-
month moving average for period ending 30 April, 2007, n= 13,458

UK Mobile Subscriber Monthly Consumption of Content and

Applications
M:Metrics Benchmark Survey: April 2007

Subscribers Percentage
Activity {1600s) Percentage Change
Sent Text Message - 38,314 86.1% 0.3%
Used Phote Messaging 12,839 28.9% -1.4%
Browsed News and Information 5,884 13.2% -0.6%
Used Personat E-Mail 3,140 7.1% -2.3%
Used Mobile Instant Messenger 2,028 4.6% 3.5%
Downloaded Mobile Game 2,025 4.6% -7.0%
Purchased Ringtone 1,771 4.0% -9.2%
Used Work E-Mail 1,564 3.5% 0.9%
Purchased Wallpaper or Screensaver 793 1.8% -5.5%

Source: M:Metrics, Inc., Copyright © 2006. Survey of UK. mobile subscribers. Data based on three-
month moving average for period ending 30 April, 2007, n= 15,636

L).S. Mobile Subscriber Monthly Consumption of Content and
Applications
M:Metrics Benchmark Survey: April 2007

‘ Subscribers Percentage

Activity (1000s) Percentage Change

Sent Text Message 83,030 40.1% 1.2%
Used Photo Messaging 33,766 16.3% 6.6%
Browsed News and Information . 20,019 9.7% 0.3%
Purchased Ringtone 19,184 9.3% -0.7%
Used Personal E-Mail 17,793 8.6% 4.9%
Used Mobile Instant Messenger 13,807 6.7% 1.4%
Used Work E-Mail 10,445 5.0% 6.2%
Downloaded Mobile Game 6,788 3.3% 2.9%
Purchased Wallpaper or Screensaver 6,567 3.2% 0.3%

Source: M:Metrics, Inc., Copyright © 2006, Survey of U.S. moblle subscribers. Data based on three-
month moving average for pariod ending 30 April, 2007, n= 33,810
-more-
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About M:Metrics

M:Metrics is the mobile market measurement authority. As the only research firm to measure the
audience for mobile media, M:Metrics provides the most accurate metrics on actua!l mobile
content consumption by applying trusted media measurement methodologies to the mobile
market. M:Metrics’ monthly syndicated data service gives clients the critical insights and
intelligence required to inform smart business strategies and the competitive benchmarks needed
to evaluate the performance of competitors and partners. M:Meifrics is a private, venture-funded
corporation headquartered in Seattle, with offices in San Francisco and London.

About M:Metrics Data

Based on continually refreshed samples of nationally representative mobile phone consumers,
M:Metrics reports summarise market size, device reach, and key demographic and mobila phone
usage characteristics.

The data presented here is drawn from an extensive survey questionnaire that collects specific
device model and carrier subscription information from each month’s sample of mobile phone
subscribers, and aiso drills down into specific details related to current and past usage of various
mobile phone applications and content. Data collected from each sample are statistically
balanced and projected {o the total national population of mobile phone subscribers.

Authorized Uses .

Members of the press may cite research data or a portion of text provided that each is sourced to
M:Metrics, for example, "Source: M:Metrics, Inc.” or “According to M:Metrics, . . .". Copies of
graphs, data tables or slides must include the following copyright notice affixed to all material:
*Copyright © 2007, M:Metrics, Inc.”

UK

Richard Fogg, CompanyCare Communications
Tel . +44 (0)118 939 5900

Email richard@companycare.com

us

Jaimee Minney, M:Metrics

Tel +1 206.757.1360

Email jminney@mmetrics.com




Apple IPhone Is Top Choice Among Smart-Phone Buyers (Updatel)
By Ville Heiskanen

June 22 (Bloomberg) -- Apple Inc.'s iPhone was a top choice in a survey of people who plan to buy an
advanced mobile phone in the next three months, a sign the new device may take market share from
rivals.

The survey by ChangeWave Research found that 26 percent of likely buyers would choose the iPhone, a
combination mobile phone and iPod that will go on sale June 29. It was tied for first place with Research
In Motion Ltd.'s BlackBerry. The research firm asked 3,489 U.S. consumers if they planned to buy an
advanced mobile phone, and if so, what brand they would choose.

Apple, based in Cupertino, California, is betting the iPhone's features such as a touch screen will lure
customers away from the BlackBerry and Palm Inc.'s Treo. The U.S. market for so- called smart phones,
which offer e-mail functions, music players and cameras, may grow 43 percent this year to almost $6
billion, according to research firm Strategy Analytics.

* ' It appears that the Apple iPhone will have a huge impact on the smart-phone market,"” ChangeWave
said in the report. The device ° " poses an enormous challenge to the entire industry.”

ChangeWave, based in Rockville, Maryland, said 7.8 percent of the consumers surveyed planned to buy
an advanced phone within the next 90 days. The study was conducted in April.

In the survey, 10 percent of those planning to buy an advanced moblle phone said they would choose a
Palm device, putting the company in third place. Samsung Electronics Co. was fourth with 7 percent,
followed by Motorola Inc. with 5 percent and Nokia Oyj with 3 percent.

Shares of Appie fell 90 cents to $123 at 4 p.m. New York time in Nasdaq Stock Market trading. They
have climbed 45 percent this year.

‘ To contact the reporter on this story: Ville Heiskanen in New York at vheiskanen@bloomberg.net

Last Updated: June 22, 2007 16:15 EDT
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Apple buffs marketing
savvy to a high shine

Announcement about iPhone
generated tons of free publicity

Jefferson Graham
VA TODAY
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Gasoline prices gétting pumped up again

Fuel going for more than
$3 a gallon in some areas

By Barbara Hagenbaugh
USATODAY

ASHINGTON — Gasoline prices are
&m;wlnret?i;ysa’pppmgm $3 £
Fe o a
lon in some areas, as strong demand and
lower supplies have helped
Energy

boost prices.
The nationwide retail aver-
age price for a gallon of regular gasoline

| was $2.507 Thursday. That's up a dime

from just a week ago and 33 cents, or 152,
higherthanammtheaﬂier,aocordmgto
motor;hal.b}AAA.Theav%aéngepﬁceatthe

is centshlgher' a

esale gasoline prices rﬁa{ffen
21%l;1fmthelastmmmhlm ing retail
gasoline prices igher to climb.
Such a sharp increase this early in the
yearmaynotbodewel_lforgasoli:;epﬁces

Up at the pump
Gasoline prices are rising. Price per
gallon of regular gas:

5220 =

$1.30 -

$140 -7

$1.00 - )
ottt
2/8107 3{1/07 Thurs.

Source:0ll Price mformation Service
By Julle Snider, USA TODAY

.Californians are being s eﬁcﬂy
hardlately'lheaveragepnqclggm state
} was $2.962 a 39 cents
e O T o
sthehxg;imtavemgepnceeverfor
a day in March in the state, says Tom Klo-
za, chief oil analyst at Oil Price Informa-~
tion Service, which compiles the data for

‘this summer, Wachovia economist Jason  AAA.

are on the upside.as

season,” he says.

Schenker
“The rissl?syst;learty
“Three-dollar gasoline is not dead.”

Prices were highest in San Francisco,
where the average was $3.123 a gallon.

A large number of refineries on the
.West Coast have been shutting down for

. the result of rising _
_a major cause for the gas price increase,

maintenance, Jeading to lower supplies in
the area, Kloza says. And because of spe-
cial blending requirements in California,
it's hard to import fuel into the state.

But there is some good news: Prices in
California are likely to stabilize soon as re-
finers boost production, Kloza says.
“We're O%rt?‘lz in t?e’e seventh or eighth
inning 1" he says.

Natiorwide, repsonsbel;ind&he&("ur;
crease in gasoline prices are rippe
an Econ 101 textbook:

> Sm Gasoline inventories fell for
% fo “mmeag\;; week last week

were 4% lower ayearago,
because of lower imports anggoreF\:?rg
maintenance, according to the Energy De-
ent The amount of gasoline was

enough to meet demand for 23.7 days,

the lowest since the week ended Jan, 12.
» Demand. Drivers have been p-
ing more gasoline, despite the higher
ces. Avemg;ogasoline demand in the
weeks through March 2 was 1.2%
higher than the same period a year ago,
according to the Energy Department.
Recent gains in oil prices are more likely
oline demand than

Says.

ported and free © consu
¢ Holywoods bigges
of Ho 's biggest
cluding Russell Crowe a
Lopez, William Morris o
number of corporat
ights, including Gene
Starbucks and MySpace.
The agency, whose

back to Charlie Chapli
nering with Narrowster
The co , which
ed in 2002 and wen
2005, competes in the f
Internet video distribut
with firms including
The FeedRoom and M
works, Narrowstep's clis
ITV, the UK.'s largest T\
er, which has used it t
Internet video streams.
so used Narrowstep's
technology.

He is also CEQ of
McCourt, a media inves
Paul Bricault, a senio
dent at William Mor
“What consumers actL
and have wanted for s
is to view content that
vant to them at the th
most relevant to therm.
Each new program v
as a separate
S
ay €
McCourt P
to create hundreds of :
could be offered on ay
basis. could be
subscription basis, my
mium cable channels s
William Morris, wit
3,000 clients worldw
its contacts in movie
and other media t_algh:

the programiming.
will reach out to its «
ents to back projects,
Bricault says some
ents might want to
own shows around :
ests. For example, Gh
to do a show about

1 tacts around the worl

put the tlent toge

mal:;eS that happen.l
ome people ma
e Fat the idea
e talent agency try
the rules of Hollywoa
Bricault says he’s
“Pioneers are always
the arrows in their bi
“I'm., sure some pec
tshots at us, but
to stick your fot

oint and say the w
%gYouhavemminl'

AVULAL 9511 ZuJe B RJavr



2B . FRIDAY, MARCH 9,2007 - USA TODAY

O
Apple goes a long way by keeping it simple
_ — -
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‘BODY:

Let's say there's a product so new, you've never had a chance to try it.
Its features haven't been fully disclosed. And the full cost of ownership hasn't been revealed.
Would anyone buy such a thing on the very first day it went on sale?

You bet, if it's the iPhone -- the hottest product almost no one has ever actually seen
(outside the 24/7 hype fest).

Across America, people are planning to line up for hours and even camp out overnight to be
among the first to lay down $500 or $600 for the long-awaited cellphone-on-steroids from
Apple Inc. That price doesn't inciude the commitment for a monthly usage plan that has to be
bought -- otherwise the iPhone is just an expensive drink coaster,

The target day and time: Friday, 6 p.m.

The place: any of the 162 Apple stores or the approximately 1,800 company-owned-and-
operated AT&T stores.

Want to join the expected crowds? Or maybe avoid the crowds and still get an iPhone that
day?

Some of the early adopters planning to be out there Friday were willing to share their
strategies for iDay.

"I am a little fanatical about phones,” said Josh Cain, co-owner of a Web development
company.

Cain, who lives in Eagle Rock, estimated that he had owned 25 cellphones in his lifetime. And
he's only 19 years old.
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For much of that young life, he's been waiting for something like the iPhone, which has been
hyped as a multipurpose communications and media device, designed by engineers who heid
ease of use as sacred.

"I've never had a phone I've been all that satisfied with,” said Cain, who sometimes tries a
phone for a few days and then selis it on EBay. "In some cases the interface has been terrible
-- it takes much too long to get to the features.

"Some don't even make calls all that well.”

He plans to line up to get an iPhone the first day because he fears there will be a shortage
after an initial rush.

"Remember what happened to the Wii?" he said, referring to Nintendo Co.'s game machine
that made a splashy debut in December. "They're still not all that easy to get."

Where will he go to buy an iPhone?

"I think the best way to do it is to go to an Apple store inside an enclosed mall,” Cain said.
"People are not going to be able to wait overnight in those places.”

He paused.
"Now, people will read this and have the same idea."
Buying online Friday may be an option -- or maybe not. AT&T said it would not offer the

device online on (Day, but Apple, which sometimes operates with an air of secrecy the CIA
would envy, would not say.

Strategies have been continuously discussed over the last few weeks on Web forums. Travel
site Gridskipper.com has put together guides to motels, restaurants and free restrooms near
popular Apple and AT&T shops.

For example, the Century City guide is at gridskipper.com/travel/los-angeles/uitimate-
iphone-campout-guide-la-c entury-city-270207.php.

One way to aveid the lines is to pay someone to do it for you. Ads have been cropping up on
Craigslist looking for stand-ins, including one in Los Angeles that said, "You need to be
reliable and focused on the success bonus."”

You also have to be an earty riser. "The gig starts at 5 a.m.”

Robert Rinaldi, 15, of Shamong, N.J., will be on a long-ago planned trip to Europe when the
iPhone comes out. He persuaded his mom to stand in line for him.

That's OK: She'll have her iPod for entertainment "and a cooler with drinks to keep her cool,"
Rinaldi wrote in an e-mail.

There has been a particularly active group of iPhone hopefuls from New Jersey on the Web.

Coast Guard Petty Officer 2nd Class Peter Seybold, stationed in Atlantic City, plans to take a
military mission approach.

"There are five of us, each will be in a different area on Friday morning," he said. "We will
keep communicating, comparing the lines.”
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Seybold, who bought every version of the standard iPod as it came out, has been assigned to
check out the Apple store in the Caesars Atlantic City Hotel.

Seybold, 25, sees it as his duty to buy the latest from the company he loves.

"They put out the most amazing products you've ever seen,” he said. "You can get into the
fanboy-esque mentality with them,"”

Matthew Klein, a film editor living in Beverly Hills, has wanted an iPhone since the product
was announced in January.

"I immediately offered up the idea and my wife paused just long enough,” Klein, 35, said. "I
considered that a green light.”

He believes that future developments in the iPhone will be, to a large extent, applicable to
the first model.

"It's just a device with a screen,” he said. "The big improvements will be in software.
"1'd rather get it now and grow with it."

On Friday, Kiein plans to scope out AT&T stores in West L.A. If the lines are too long, he will
head to less-moneyed areas. .

"I'il call South L.A.," he said.
Chris Moore of Glassell Park also isn't afraid of being an iPhone pioneer.

"Whatever you buy in technology, there's always something better coming around the
corner,” Moore, 32, said. "I don't think you can ever win that game."”

Moore, who works as a video editor for Pie Town Productions, which specializes in home and
garden TV shows, plans to go to an AT&T store Friday.

"I think the iines will be longer at the Apple stores,” Moore said.

But that's one of the reasons Richard Green, 27, plans to hit an Apple store near his home in
Iselin, N.J.

"It will be fun to be around all those people," said Green, who is a graphics designer, an
Apple computer fan and single.

"You don't know who you will meet.”
Is Green hoping that in addition to an iPhone, he might find a significant other?

"Well," he said, "it has crossed my mind."

david.colker@latimes.com

GRAPHIC: PHOTO: NO TECHNOPHOBE: Josh Cain, 19, of Eagle Rock with the three devices
he carries: a BlackBerry for e-mall, a Motorola Krazr for talk and a Motorola Sliver as a spare.
He says he has owned about 25 cellphones and plans to get an IPhone when it hits stores
Friday. PHOTOGRAPHER: Courtney Hergesheimer Los Angeles Times
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analysis As iPhone Week dawns, one thing is clear: marketing is a lot easler — and cheaper — if
you tet other people do it for you.

—

Some day business students will look back at the first half of 2007 to learn about Apple's best marketing

mpaign ever, and maybe ane of the best ever in American business. The iPhone will finally arrive on
Friday after six months of up-to-the-second coverage from even local television types who think the
EDGE network is the channel next to VH1. . ‘

What did Apple do to mount that campaign? Not much. it simply introduced the iPhone in January with
one of CEO Steve Jobs® patented dog-and-pony shows, bought ad space during the Academy Awards to
say “hello,” and only within the last few weeks started a broader ad campaign.

Say what you want about Apple, its products, its leader, and its fans, but the company has figured out
how to appeal to consumers like no other company in technology - and with a smaller marketing budget
than companies like Intel, Microsoft or Hewlatt-Packard. Apple has perfected the art of buzz during the
Internet's second act, Web 2.0.

"They simply do a masterful job of capturing the imagination of just about everyone,” wrote Jim Lattin, a
professor of marketing at Stanford University's graduate business school, in an e-mail interview.

Traditional ways of reaching potential customers are changing rapidly, as any newspaper employee will
tell you. Some companies have plunged headlong into a new media frenzy, setting up shop inside virtual
worlds such as Second Life or trying to create “grassroots” viraj video campaigns.

But a passionate, almost evangelical base of supporters makes any marketing campaign easier. Apple's
reliance on 2 horde of loyal fans thirsty for information is the catalyst for its marketing.

Usually, Appie iikes to announce lts products and start the marketing effort very ¢lose to the actual date
those products are available, if not the same day, said Ross Rubin, an analyst with The NFD Group.
That wasn't an option this time around, since the Federal Communications Commission posts
information on its Web site about phones that it approves for sale, denying Apple the opportunity to
control the way people first leamed about the iPhone, he said.

Instead, Apple launched the product with a minimum of information, and since January loyalists have
flooded Apple-oriented blogs such as Applelnsider, The Unofficial Apple Weblog or MacRumors.com,
searching for any scrap of information related to Apple and the iPhone.

Gadget blogs such as Engadget and Gizmodo stoke the fire further with their acerbic takes on the Apple
universe. Engadget actually caused a brief plunge in Apple's stock in May when it reported, and then
refracted, a story that Apple was planning to delay the iPhone untit October.

http:/fwww.zdnet.com.aunews/hardware/print. htm ?TYPE=story&AT=339279073-1300617... 8/2/2007



That was a sure sign that any information related to Apple;-and-especially the iPhone;-istbeing - sc« - TR R 3 Ty

strutinized by fanboys and Wall Street investors allke like perhaps no other product iaunch, Larger Web
sites and media outlets see intense demand for iPhone-related traffic heading to other sites, and are
compelled to follow suit.

Appile is launching the iPhone at a time when content aggregation sites ke Digg, Techmeme, and even
Google News can put a potential customer before hundreds, if not thousands, of possibly interesting
stories about the product. All Apple has to do is trickle out information every now and then, as it has
done in the weeks leading up to Friday's launch, and watch the frenzy take hold.

Traditional marketing isn't dead yet, however. Appie has been running severat television commercials of
late on major broadcast and cable networks showing off the user interface of the iPhone, and influential
reviewers for dead-tree repackaging outlets such as The Wall Street Journal’s Walt Mossberg and The
New York Times' David Pogue are likely to devote their Thursday columns to the iPhone. -

A two-phase approach

That's because there are two phases to Apple’s marketing. it has to satisfy its loyal audience that loves
Apple's design aesthetic with ads showing off those capabilities. But to really “revolutionise™ the mobile
phone industry it also has to win over the broader market, those folks who may own an iPod but are still
using an inexpensive phone that came along with their canier confract because they aren't e-mail
addicts dependent on a BlackBerry or Treo.

Apple Isn't going after the current smariphone market of business users. It's focusing on regular people
who probably don't own a smartphone by emphasising that the iPhone is a music player, a pocket-size
Intemet accass device, and a phone — with e-mail as just another add-in, Rubin said.

Those people aren't likely to be wowed by speeds and feeds, which Apple has judiciously avoided
including in its marketing messages in favor of slick videos that highlight the way an IPhone user checks
voice mail, watches videos or browses the Intemet.

"it's easy to get the tech anthusiasts to line up, but the mass market consumer, that's another story,”
Jupiter Research analyst Michael Gartenberg wrote on his blog last week. The last time he could recall
consumers — not gamers revved Up over new consoles — but regular people lined up for a tachnology
launch, was Microsoft’s launch of Windows 95 more than a decade ago.

But Apple appears to have succeeded in attracting the interest of those folks, as lines are forecast to
appear at Apple stores around the country. Competitors and those in other industries are attempting to
figure out exactly how Apple managed to accomplish that, but in Rubin's mind, it's very simple: when
people want what you're selling, it's easier to sell it to them.

"For years, before the announcement of the iPhone, there had been a tremendous amount of
speculation and expressed interest from Apple’s customer base for a phone by the company,” he said.

Now Apple has to make sure that buzz doesn't backfire once people get their hands on the device, and a
full accounting of its capabillties and limitations can be complied. After all, some very successful
marketing campalgns haven't franslated into successful products. A separate set of business students
could one day be studying how to manage consumer expectations for a first-generation product if the
iPhone falls to deliver.

Copyright © 2007 CNET Networks, Inc. All Rights Reserved.
ZDNET is a registered service mark of CNET Networks, Inc. ZDNET Logo Is 2 service mark of CNET
NETWORKS, Inc.
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Apple's IPhone Generates Buzz That May Top Mustang (Update2)
By Ville Helskanen

June 28 {Bloomberg) -- Apple Inc.’s campaign to build
excitement about its iPhone may be the most successful
marketing effort ever, surpassing the drive to promote Ford
Motor Co.'s 1964 Mustang and Mlcrosoft Corp."s Windows 95.

The combination mobile phone and music player has genera?ed
more pre-sale media coverage than any other product, says Al
Ries, chairman of Ries & Ries, an Atlanta marketing strategy
firm. Michael Gartenberg, an analyst at JupiterResearch in New
York, estimates Apple will spend about $100 million on the

o ’ introduction, roughly half what Microsoft spent for Windows 95.

Apple Inc.’s iPhone ' * Apple is one of those rare brands that can create mystique
around a product,” says Matt Willlams, a partner at Richmond,
Virginia-based advertising firm Martin Agency. ' *They created a buzz that has taken on a life of its
own."

Apple released details little by little, teasing consumers to keep interest high, and followed with its first
television spot with the simple tagline * " hello” during the Academy Awards. That meant much of the
hype came from word of mouth, which Apple has mastered since its 1984 introduction of the Macintosh
computer. And it made the campaign less expensive.

The appeal may propel sales to 200,000 in the first two days and 3 million in the second half of 2007,
according to the highest analyst estimates. Early acceptance may be a key part of Cupertino, California-
based Apple's strategy to crack the mobile- phone market, which Is almost four times bigger than the PC
market.

On Sale Tomorrow

Apple and AT&T Inc., the largest U.S. wireless service provider, will begin selling the iPhone tomorrow at
6 p.m. in each U.S. time zone. Two versions will be available: a $499 unit capable of holding 1,000
songs and a $599 model with twice that capacity. Both require a two-year service plan with AT&T that
will cost about $60 to $220 a month.

Apple shares fell $1.33 to $120.56 at 4 p.m. New York time In Nasdaq Stock Market trading. AT&T
advanced 34 cents to $40.32 in New York Stock Exchange composite trading.

' From an advertising and marketing point of view, Apple is head and shoulders above everybody else,”
says Rles, who has been writing books on marketing for more than 25 years, including * " The Origin of
Brands.” " It just boggles the mind."” -

Ford's campaign for the Mustang included folk concerts to appeal to the budding counterculture and a
national television broadcast featuring Motown music star Martha Reeves dancing along at a Mustang
assembly line in Dearborn, Michigan.

Ford unveiled the Mustang at the 1964 New York World's Falr, just as 77 million baby boomers started
driving. The car appeared early and often in movies, including the James Bond film * * Goldfinger," and

http://www.bloomberg.com/apps/news?pid=20670001 &refer=conews&sid=aZrTUC1BgzWU 8/2/2007



" Red Hsced the covers of Time dnd Newswedk! The Mutttfgsdid 4285812 units during'the first year.
Steve Jobs

Apple emulated the way Microsoft released information about the Windows 95 operating system a bit at
a time.

Chief Executive Officer Steve Jobs, 52, unveiled the product to fanfare at the Macworld Expo in San
Francisco in January, stealing the limelight from rivals such as Motorola Inc. that were touting their own
handsets at the Consumer Electronics Show in Las Vegas the same week.

Then came advertisements and video clips on the Internet. The * " hello" spot consists of about 30 movie
clips, with stars such as Marilyn Monroe and Robert De Niro saying * " hello” on the phone. It ends with a
shot of the iPhone and a text * " Hello" followed by ° " Coming in June.”

With San Antonio-based AT&T also marketing the device, it's not clear how much Apple will spend, Ries
says.

' "They've spent some money on advertising, but certainly not a iot,” he says. ' The PR, the hype, the
publicity, it makes the advertising more visible.”

* Experiencing the Product’

The newer IPhone ads show what people can do, with emphasis on how it is done. A consumer recently
told Gartenberg he wished his handset had the same Gocegle Inc. map function as the iPhone. In fact,
that application is available for the phone the consumer had, he just hadn't realized it, Gartenberg says.

The TV ads consist of a close-up of the iPhone playing a movie or displaying a Web site. A hand moves
around the screen, showing consumers what to press to answer a call, type an e-mail or search an
address using the map function.

* *It gave me the sense that I was actually experiencing the product," says Williams, whose agency
created the caveman ads for the Geico unit of Warren Buffett’s Berkshire Hathaway Inc.

Williams says the campaign worked so well he is planning to get an iPhone even though it will cost twice
as much as he has ever shelled out for a phone, his Paim In¢. Treo.

Apple ads have a history of impact. Its 1984 Super Bow! commercial introducing the Mac, shown only
once, is still remembered. In the spot, 8 woman athlete hurls a sledgehammer through & giant video
screen, signaling Apple's intention to smash International Business Machines Corp.'s hold on persoenal
computing.

* ' If you're not on the market for an iPhone, you don't really want to find yourself anywhere near an
Apple or AT&T store at 6 p.m. on Friday,' Gartenberg said.

To contact the reporter on this story: Ville Helskanen in New York at vheiskanen@bloomberg.net
Last Updated: June 28, 2007 16:24 EDT
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http://www.bloomberg.com/apps/news?pid=20670001 &refer=conews&sid=aZrIUCIBgzWU  8/2/2007



Matching the Ballyhoo, Mostly

The iPhone, Despite a Few Foibles, Does Things No Phone Has Ever Done

Talk about hype. In the last six months, Apple’s iPhone has
been the subject of 11,000 print articles, and it turns up about 69
miltion hits on Google. Cultists are camping out in front of Apple
stores; bloggers call it the “Jesus phone.” All of this before a
single consumer has even touched the thing. '
umnn So how g it? .

As it turns out, much of the hype and some of the
POGUE  criticisms are justified. The iPhone is revolutionary;
it’s flawed. It's substance; it's style. It does things nc
oFIMTE + Phone has ever done before; it lacks features found
even on the most basic phones. !

Unless you've been in a sensory-deprivation tank for six
months, you already know what the iPhone is: a tiny, gorgeous
hand-held computer whose screen is a slab of touch-seasitive

glass. :

The $500 and $600 models have 4 and 8 gigabytes of storage
respectively — room for about 825 or 1,825 songs. (In'each case,
700 megabytes is occupied by the phone’s software.) That’s a lo
of money; then again, the price includes a cellphone, videéo iPod .
e-mail terminal, Web browser, camera, alarm clock, Palm-type

: er and one heck of a status symbol.

ne is so sleek and thin, it makes Treos and Black-
ihese. The glass gets smudgy — a sleeve wipes it
dpesn’t scratch easily. I've walked around with a
¥y pocket for two weéks, naked and unprotected (the
that is, not me), and there’s not a mark on it.
the bigger achievement is the software. It’s tast,
menu-{ree, and dead simple to operate. You can

Continued on Page 10

IMustration by The ork Thenes

~ Waiting for the Latest in Wizardry
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The iPhone Matches Most of Its Hype
By DAVID POGUE

Talk about hype. In the last six months, Apple’s iPhone has been the subject of 11,000 print
articles, and it turns up about 69 million hits on Google. Cultists are camping out in front of
Apple stores; bloggers call it the “Jesus phone.” All of this before a single consumer has even
touched the thing.

So how is it?

As it turns out, much of the hype and some of the criticisms are justified. The iPhone is
revolutionary; it’s flawed. It’s substance; it’s style. It does things no phone has ever done
before; it lacks features found even on the most basic phones.

Unless you've been in a sensory-deprivation tank for six months, you already know what the
iPhone is: a tiny, gorgeous hand-held computer whose screen is a slab of touch-sensitive glass.

The $500 and $600 models have 4 and 8 gigabytes of storage, respectively — room for about
825 or 1,825 songs. (In each case, 700 megabytes is occupied by the phone’s software.) That's a
lot of money; then again, the price includes a cellphone, video iPod, e-mail terminal, Web
browser, camera, alarm clock, Palm-type organizer and one heck of a status symbol.

The phone is so sleek and thin, it makes Treos and BlackBerrys look obese. The glass gets
smudgy — a sleeve wipes it clean — but it doesn’t scratch easily. I've walked around with an
iPhone in my pocket for two weeks, naked and unprotected (the iPhone, that is, not me), and
there’s not a mark on it.

But the bigger achievement is the software. It’s fast, beautiful, menu-free, and dead simple to
operate. You can't get lost, because the solitary physical button below the screen always opens
the Home page, arrayed with icons for the iPhone’s 16 functions.

You've probably seen Apple’s ads, showing how things on the screen have a physics all their
own. Lists scroll with a flick of your finger, CD covers flip over as you flick them, e-mail
messages collapse down into a trash can. Sure, it’s eye candy. But it makes the phone fun to

http://www.nytimes.com/2007/06/27/technology/circuits/27pogue. htm]?ei=5070&en=854a... 8/21/2007



use, which is not something you can say about most cellphones.

Apple has chosen AT&T (formerly Cingular) to be the iPhone’s exclusive carrier for the next
few years, in part because the company gave Apple carte blanche to revise everything people
hate about cellphones.

For example, once the phone goes on sale this Friday, you won’t sign up for service in a phone
store, under pressure from the sales staff. You will be able to peruse and choose a plan at your
leisure, in the iTunes software on your computer.

Video
[5) semmememmen 20:00/00.20 A
TEGHNOLOGY
The iPhone Challenge: Keep It Quiet
David Pogue looks at the features of the new iPhone,
as furtively as possible.
More Video »

Better yet, unlimited Internet service adds only $20 a month to AT&T’s voice—plan prices,
about half what BlackBerry and Treo owners pay. For example, $60 gets you 450 talk minutes,
200 text messages and unlimited Internet; $80 doubles that talk time. The iPhone requires one
of these voice-and-Internet plans and a two-year commitment.

On the iPhone, you don’t check your voice mail; it checks you. One button press reveals your
waiting messages, listed like e-mail. There’s no dialing in, no password — and no sleepy robot
intoning, “You...have...twenty...one...messages.”

To answer a call, you can tap Answer on the screen, or pinch the microscopic microphone bulge

http://www.nytimes.com/2007/06/27/technology/circuits/27pogue htm]?ei=5070&en=854a... 8/21/2007



on the white earbud cord. Either way, music or video playback pauses until you hang up.
(When you're listening to music, that pinch pauses the song. A double-pinch advances to the
next song.)

Making a call, though, can take as many as six steps: wake the phone, unlock its buttons,
summon the Home screen, open the Phone program, view the Recent Calls or speed-dial list,
and select a name. Call quality is only average, and depends on the strength of your AT&T
signal. '

E-mail is fantastic. Incoming messages are fully formatted, complete with graphics; you can
even open (but not edit) Word, Excel and PDF documents.

The Web browser, though, is the real dazzler. This isn’t some stripped-down, claustrophobic
My First Cellphone Browser; you get full Web layouts, fonts and all, shrunk to fit the screen.
You scroll with a fingertip — much faster than scroll bars. You can double-tap to enlarge a
block of text for reading, or rotate the screen 90 degrees, which rotates and magnifies the
image to fill the wider view.

Finally, you can enlarge a Web page — or an e-mail message, or a photo — by spreading your
thumb and forefinger on the glass. The image grows as though it’s on a sheet of latex.

The iPhone is also an iPod. When in its UU.S.B. charging cradle, the iPhone slurps in music,
videos and photos from your Mac or Windows PC. Photos, movies and even YouTube videos
look spectacular on the bright 3.5-inch very-high-resolution screen.

The Google Maps module lets you view street maps or aerial photos for any address. It can
provide driving directions, too. It’s not real G.P.S. — the iPhone doesn’t actually know where
| you are — so you tap the screen when you’re ready for the next driving instruction.

But how’s this for a consolation prize? Free live traffic reporting, indicated by color-coded
roads on the map.

Apple says one battery charge is eriough for 8 hours of calls, 7 hours of video or 24 hours of
audio. My results weren’t quite as impressive: I got 5 hours of video and 23 hours of audio,
probably because I didn’t turn off the phone, Wi-Fi and other features, as Apple did in its tests.
In practice, you'll probably wind up recharging about every other day.

! So yes, the iPhone is amazing. But no, it’s not perfect.

http://www.nytimes.com/2007/06/27/technology/circuits/27pogue.html?ei=5070&en=854a... 8/21/2007



programs from anyone but Apple; other companies can create only iPhone-tailored mini-
programs on the Web. The browser can’t handle Java or Flash, which deprives you of millions
of Web videos.

The two-megapixel camera takes great photos, provided the subject is motionless and well
lighted . But it can’t capture video. And you can’t send picture messages (called MMS) to other
cellphones.

Apple says that the battery starts to lose capacity after 300 or 400 charges. Eventually, you'll
have to send the phone to Apple for battery replacement, much as you do now with an iPod, for
a fee.

Then there’s the small matter of typing. Tapping the skinny little virtual keys on the screen is
frustrating, especially at first.

Two things make the job tolerable. First, some very smart software offers to complete words for
you, and, when you tap the wrong letter, figures out what word you intended. In both cases,
tapping the Space bar accepts its suggestion.

Second, the instructional leaflet encourages you to “trust” the keyboard (or, as a product
manager jokingly put it, to “use the Force™). It sounds like new-age baloney, but it works; once
you stop stressing about each individual letter and just plow ahead, speed and accuracy pick up
considerably.

Even so, text entry is not the iPhone’s strong suit. The BlackBerry won’t be going away anytime
SO0,

The bigger problem is the AT&T network. In a Consumer Reports study, AT&T’s signal ranked
either last or second to last in 19 out of 20 major cities. My tests in five states bear this out. If
Verizon’s slogan is, “Can you hear me now?” AT&T’s should be, “I'm losing you.”

Then there’s the Internet problem. When you’re in a Wi-Fi hot spot, going online is fast and
satisfying.

But otherwise, you have to use AT&T’s ancient EDGE cellular network, which is excruciatingly
slow. The New York Times’s home page takes 55 seconds to appear; Amazon.com, 100 seconds;
Yahoo. two minutes. You almost ache for a dial-up modem.

These drawbacks may be deal-killers for some people. On the other hand, both the iPhone and

hebwor b improve- Appie-pomts out that unhike other-cellphones. this.onecan-and wili be

http://www.nytimes.com/2007/06/27/technology/circuits/27pogue.html?ei=5070&en=854a... 8/21/2007



enhanced with free software updates. That’s good, because I encountered a couple of tiny bugs
and one freeze. (There’s also a tantalizing empty space for a row of new icons on the Home
screen.) A future iPhone model will be able to exploit AT&T’s newer, much faster data network,
which is now available in 160 cities.

But even in version 1.0, the iPhone is still the most sophisticated, outlook-changing piece of
electronics to come along in years. It does so many things so well, and so pleasurably, that you
tend to forgive its foibles.

In other words, maybe all the iPhone hype isn’t hype at all. As the ball player Dizzy Dean once
said, “It ain’t bragging if you done it.”

E-mail: Pogue@nytimes.com. For his regular column tomorrow, David Pogue will answer
frequently asked questions about the iPhone.

Copyright 2007 The New York Times Company
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We Spend Two Weeks Using Apple ’s Much-Anticipated-Device
To See if It Lives Up to the Hype; In Search of the Comma, Key

NE.OF THE MOST important trends

in personal technology over the-

past few years has been the evolu-
- tion of the humble cellphone into a
- true handheld computer, a device
able to replicate many of thekey functions of a
laptop. But most of these “smart phones” have
had lousy software, confusing user interfaces
and clumsy music, video and photo playback.
And their designers have struggled to balance
screen size, keyboard usability and batterylife.
Now, Apple Inc., whose digital products
are hailed for their design and innovation, is
jumping into this siart-phone market with
the iPhone, which goes on sale in a few days
after months of the most frenzied hype and
speculation we have ever seen for a single
technology product. Even though the phone’s
minimum price is a hefty $499, people are al-
ready lining up outside Apple stores to be
among the first to snag cne when they go on
sale Friday evening.
. We have been testing the iPhone for two
weeks, in multiple usage scenarios, in cities
acrossthe country. Our verdict is that, despite
sorne flaws and feature omissions, the iPhone

is, on balance, a beautiful and breakthrough
handheld computer. Its software, especially,
sets a new bar for the smari-phone industry,
and its clever finger-tonch interface, which
-y dispenses with a stylus and

1 most buttons, works well,
though it sometimes adds

steps to common functions.
The Apple phione combines
;4 intelligent voice calling, and a
: full-blown iPod, with a beauti-
By Walter . ful new interface for music
Mossberg and and video playback. It offers
Katherine the best Web browser we have
Boehret seen on a smart phone, andro-

bust email software. And it
synchronizes easily and well
with both Windows and Macintosh computers
using Apple’s iTunes software.

It has the largest and highest-resolution
sereen of any smart phone we've seen, and the
most internal memory by far. Yet it is one of
the thinnest smart phones available and of-
fers impressive batterylife, better than itskey
competitors claim. :

It feels solid and comfortable in the hand

and the way it displays photos, videos and
Web pages on its gorgeous screen makes
other smart phones look primitive.

The jPhone’s most controversial feature,
the omission of a physical keyboard in favor of
a virtual keyboard on the screen, turned out in
our tests to be anonissue, despite our deep ini-
tidl skepticism. After five days of use, Walt—
who-did most of the testing for this review—
was able to type onit-as quickly and accurately
as he could on the Palm Treo he has used for
years. This was partly because of smart soft-
ware that corrects typing errors on the fly.

‘But the iPhone has a majoi drawback: the
cellphone nétwork it uses. It only works with
AT&T (formerly Cingular), won’t come in mod-
els thatuse Verizon or Sprint and can't use the
digital cards (called SIM cards) that wouid allow
it to run on T-Mobile’s network. So, the phone
cari be a poor choice unless you are in areas
where AT&T’s coverage is good. It does work
overseas, but only via an AT&T roaming plan.

In addition, even when you have greal
AT&T coverage, the i{Phoneé can’t run or
ATS&T's fastest cellular data network. Instead

' Please turn to page D¢
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Markets
iPhone powers up
Apple’s shares

investors wonder
if increase is hype

Matt Krantz
TODAY

the result of hype.
Its a reasgyxpgle thing to

Ruestwn given how much
ple's stock has risen.
shot up 44%

The quarterly estimates reflect
how revenue from the iPhone will
be booked over time, not when the
handsets are sold, says Andy Har-
greaves of Pacific Crest.

Investors also underestimate
how many iPhones will be sold,
Munster TPhone sales will hit
$19 biltion by 2009, he says, a sum
equal to Apple’s total revenue fast

yeavnValuaﬁon.Sharesoprpleare
n'adhgfor38ﬁmamevahtlﬁeofﬂ1c
company’s earnings over

four quarters. That's%

t » Trading patterns.
gghnot unheard of for a
stock to run T

1o the Jaumch of 4 new
product and then fade. Mi-
crosoft shares outper-

music That run-up > jPhone formed the market by 14%
makes the 6% gain in the  gatg in the six menths prior o
Standard & Poor’s 500 this th the Vista operating systetn
ar!ookw e launch, says Ned Davis Re-
“If at the move  tone, seardmmmﬁdﬁysa&er
in Apple's stock, it's all Vista’s launch, Microsoft

stock was underperform-

termine investors' reactions at first.
“Hf there are lines in New York, Bos-
ton and Los Angeles, but nowhere
else, the stock coukd go down”
Hargreaves says.

USA TODAY
June 28, 2007
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Invention Of the Year: The
iPhone

By Lev Grossman

Stop. I mean, don't stop reading this, but stop thinking what you're about to think. Or, O.K,, I'll thin}
it for you:

The thing is hard to type on. It's too slow. It's too big. It doesn't have instant messaging. It's too
expensive. (Or, no, wait, it's too cheap!)} It doesn't support my work e-mail. It's locked to AT&T. Stew:
Jobs secretly hates puppies. And—all together now—we're sick of hearing about it! Yes, there's been
lot of hype written about the iPhone, and a lot of guff too. So much so that it seems weird to add
more, after Danny Fanboy and Bobby McBlogger have had their day. But when that day is over,

' Apple's iPhone is still the best thing invented this year. Why? Five reasons:

1. The iPhone is pretty

Most high-tech companies don't take design seriously. They treat it as an afterthought. Window-
dressing. But one of Jobs' basic insights about technology is that good design is actually as important
as good technology. All the cool features in the world won't do you any good unless you can figure ou
how to use said features, and feel smart and attractive while doing it.

An example: look at what happens when you put the iPhone into "airplane” mode (i.e., no cell service
WiFi, etc.). A tiny little orange airplane zooms into the menu bar! Cute, you might say. But cute little
touches like that are part of what makes the iPhone usable in a world of useless gadgets. It speaks
your language. In the world of technology, surface really is depth.

Copyright ? 2007 Time Inc. All rights reserved. Reproduction in whole or in part without parmission is prohibited.

hitp://www.time.com/time/specials/2007/printout/0,29239,1677329_1678542_1677891,0... 12/10/2007



“ TEAEmm EE e s sdear s WERA T moaaw A ARt P - — - e e

2, It's touchy-feely

apple didn't invent the touchscreen. Apple didn't even reinvent it (Apple probably acquired its much
hyped multitouch techrology when it snapped up a company called Fingerworks in 2005). But Apple
knew what to do with it. Apple’s engineers used the touchscreen to innovate past the graphical user
interface (which Apple helped pioneer with the Macintosh in the 1980s) to create a whole new kind ¢
interface, a tactile one that gives users the illusion of actually physically manipulating data with their
hands—flipping through album covers, clicking links, stretching and shrinking photographs with
their fingers.

This is, as engineers say, nontrivial. It's part of a new way of relating to computers. Look at the
success of the Nintendo Wii. Look at Microsoft's new Surface Computing division. Look at how Appl
has propagated its touchscreen interface to the iPod line with the iPod Touch. Can it be long before
we get an iMac Touch? A TouchBook? Touching is the new seeing.

3. It will make other phones better

jobs didn't write the code inside the iPhone. These days he doesn't dirty his fingers with 1's and 0's, i1
he ever really did. But he did negotiate the deal with AT&T to carry the iPhone. That's important: o
reason so many cell phones are lame is that cell-phone-service providers hobble developers with lam
rules about what they can and can't do. AT&T gave Apple unprecedented freedom to build the iPhon.
to its own specifications. Now other phone makers are jealous, They're demanding the same
freedoms. That means better, more innovative phones for all.

4. It's not a phone, it's a platform

when apple made the iphone, it didn't throw together some cheap-o bare-bones firmware. It took OS
X, its full-featured desktop operating system, and somehow squished it down to fit inside the
iPhone's elegant glass-and-stainless-steel case. That makes the iPhone more than just a gadget. It's a
genuine handheld, walk-around computer, the first device that really deserves the name. One of the
big trends of 2007 was the idea that computing doesn't belong just in cyberspace, it needs to happen
here, in the real world, where actual stuff happens. The iPhone gets applications like Google Maps o
onto the street, where we really need them.

And this is just the beginning. Platforms are for building on. Last month, after a lot of throat-clearin;
Apple decided to open up the iPhone, so that you—meaning people other than Apple employees—wil
be able to develop software for it too. Ever notice all that black blank space on the iPhone's desktop?

http://www.time.com/time/specials/2007/printout/0,29239,1677329_1678542_1677891,0... 12/10/2007
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It's about to fill up with lots of tiny, pretty, useful icons.

5. Itis but the ghost of iPhones yet to come

the iphone has sold enough units—more than 1.4 million at press time--that it'll be around for a
while, and with all that room to develop and its infinitely updatable, all-software interface, the iPhon
is built to evolve. Look at the iPod of six years ago. That monochrome interface! That clunky
touchwheel! I't looks like something a caveman whittled from a piece of flint using another piece of
flint. Now imagine something that's going to make the iPhone look that primitive. You'll have one in
few years. 1t'll be very cool. And it"ll be even cheaper. O

& Gick to Print

Find this article at:
http://www.time.com/time/specials/2007/article/0,28804,1677329_1678542 1677891,00.html
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Stop. I mean, don't stop reading this, but stop thinking what you're about to think. Or, O.K,, I'll think
it for you:

The thing is hard to type on. It's too slow. It's too big. It doesn't have instant messaging. It's too
expensive. (Or, no, wait, it's too cheap!) It doesn't support my work e-mail. It's locked to AT&T. Steve
Jobs secretly hates puppies. And—all together now—we're sick of hearing about it! Yes, there's been a

lot of hype written about the iPhone, and a lot of guff too. So much so that it seems weird to add
more, after Danny Fanboy and Bobby McBlogger have had their day. But when that day is over,
Apple's iPhone is still the best thing invented this year, Why? Five reasons:




1. The iPhone is pretty
Most high-tech companies don't take design seriously. They treat it as an afterthought. Window-
dressing. But one of Jobs' basic insights about technology is that good design is actually as important
as good technology. All the cool features in the world won't do you any good unless you can figure out
how to use said features, and feel smart and attractive while doing it.

An example: look at what happens when you put the iPhone into "airplane” mode (i.e., no cell
service, WiFij, etc.). A tiny little orange airplane zooms into the menu bar! Cute, you might say. But
cute little touches like that are part of what makes the iPhone usable in a world of useless gadgets. It
speaks your language. In the world of technology, surface really is depth.

' 2. It's touchy-feely
apple didn't invent the touchscreen. Apple didn’t even reinvent it (Apple probably acquired its much
hyped multitouch technology when it snapped up a company called Fingerworks in 2005). But Apple
knew what to do with it. Apple's engineers used the touchscreen te innovate past the graphical user
interface (which Apple helped pioneer with the Macintosh in the 1980s) to create a whole new kind
of interface, a tactile one that gives users the illusion of actually physically manipulating data with
their hands—flipping through album covers, clicking links, stretching and shrinking photographs
with their fingers.

This is, as engineers say, nontrivial. It's part of a new way of relating to computers. Look at the
success of the Nintendo Wii. Look at Microsoft's new Surface Computing division. Look at how Apple
has propagated its touchscreen interface to the iPod line with the iPod Touch. Can it be long before
we get an iMac Touch? A TouchBook? Touching is the new seeing.

3. It will make other phones better
jobs didn't write the code inside the iPhone. These days he doesn't dirty his fingers with 1's and 0's, if
he ever really did. But he did negotiate the deal with AT&T to carry the iPhone. That's important: one
reason so many cell phones are lame is that cell-phone-service providers hobble developers with
lame rules about what they can and can't do. AT&T gave Apple unprecedented freedom to build the
iPhone to its own specifications. Now other phone makers are jealous. They're demanding the same
freedoms. That means better, more innovative phones for all.

4. It's not a phone, it's a platform
when apple made the iphone, it didn't throw together some cheap-o bare-bones firmware. It took OS
' X, its full-featured desktop operating system, and somehow squished it down to fit inside the
iPhone's elegant glass-and-stainless-steel case. That makes the iPhone more than just a gadget. It's a
genuine handheld, walk-around computer, the first device that really deserves the name. One of the
big trends of 2007 was the idea that computing doesn't belong just in cyberspace, it needs to happen




here, in the real world, where actual stuff happens. The iPhone gets applications like Google Maps
out onto the street, where we really need them.

And this is just-the beginning. Platforms are for building on. Last month, after a lot of throat-
clearing, Apple decided to open up the iPhone, so that you—meaning people other than Apple
employees—will be able to develop software for it too. Ever notice all that black blank space on the
iPhone's desktop? It's about to fill up with lots of tiny, pretty, useful icons.

5. It is but the ghost of iPhones vet to come
the iphone has sold enough units—more than 1.4 million at press time—that it'll be around for a
while, and with all that room to develop and its infinitely updatable, all-software interface, the
iPhone is built to evolve. Look at the iPod of six years ago. That monochrome interface! That clunky
touchwheel! It looks like something a cavemnan whittled from a piece of flint using another piece of
flint. Now imagine something that's going to make the iPhone look that primitive. You'll have one in

a few years. It'll be very cool. And it'll be even cheaper.
Next: Autonomous Automobile >>
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NASA, Boeing and the U.S. Air Force are teaming up to develop a Blended-Wing Body aircraft for the military




This year pop culture west white-knuckle Harry Potter closed a
billion-dollar chapter in publishing bistory, while threequels stormed the box
office with record-breaking residits twe can’t remergher their names at the
morment). Meanwhile, artists like & na and Radiohead turned the music

business on its head, and F¢ _ fters shut their laptops down beeguse
they were sick of being treated ers. Young stqrs, meanwhile, traded

head shots for mug shot3, 1 light of the blogarazzi. Join us now
for amagical and ridiculous rotsgl fime. First stop, the grand old Oprah.

BY ADAM MARKOVITZ, TANNER STRANSKY, AND KATE WARD
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GADGETS
APPLE iPHONE

CELLPHONE 2.0

While other phone makers piled on half-baked features, Apple
rethought the way we interact with mobiie devices, The iPhone
puts an end to confusing menus, whether you're flipping
through album covers by swiping a finger or turning the phone
sideways to get a wider view of a Web page.

It starts with the 3.5-Inch capacitive touchscreen, the first on a
celiphone that can recognize simultanecus touches, for tricks
like zooming In on a photo by spreading your fingers apart. A
grid of sensors behind the glass detects—with great accuracy—
where your finger disrupts the electrical field above it, so you
can tap the correct link even on a Web page that’s littered with
them. ’

The IPhone Is also the best iPod ever, with a built-In YouTube
Interface, movie player and iTunes downloads. For anything else
you want it to do, it runs third-party Web applications, and—as
long as hackers stay ahead of Apple—unofficial programs like
games and instant messaging. The cornpetition looks downright
primitive. $400; apple.comn
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OTHER WINNERS IN GADGETS

...........................................................................................

APPLE IPHONE DASH
CELLPHONE 2.0 NAVIGATION
DASH EXPRESS
THE FIRST TRULY
CONNECTED GPS
FUJIFILM TELEFLIP
FINEPIX FS0FD FLIPMAIL
FINDING FACES AT CELLPHONE E-MAIL
ANY ANGLE ﬁgﬂ THE REST OF
TAG HEUER XM XPRESSRC
AQUARACER A MULTITASKING
CALIBRE S SATELLITE RADIO
CHRONOGRAPH
QLD STYLE, NEW
TECH
ALIPH RED ONE 4K
JAWBONE gIGITAL
CLEAR CALLS INEMA
CAMERA
. SPIELBERG-GRADE
GEAR ON AN INDIE
' BUDGET
VERIZON DIRECTV SAT-
WIRELESS V GO
CAST MOBILE CARRY-ON
v SATELLITETY
REAL TV ON YOUR
CELLPHONE
ETYMOTIC HITACHI BLU-
RESEARCH RAY DZ-BDTHA
ETY8 BLU-RAY COMES
BLUETOOTH TO CAMCORDERS
EARPHONES
IN-EAR 'PHONES
GO WIRELESS

CANON EOS-1D
MARK 1l

THE FASTEST
CAMERA
CAPTURES EVERY
MOMENT
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IT'S IPHONE-OMENAL, SEZ MAG. Apple gizmo called the best of 2007 Daily News (New York)
November 11, 2007 Sunday

Copyright 2007 Dally News, L.P.

Dally News {New York)

November 11, 2007 Sunday
METRO EDITION

SECTION: NEWS; Pg. 24

LENGTH: 309 words

HEADLINE: IT'S IPHONE-OMENAL, SEZ MAG. Apple gizmo called the best of 2007
BYLINE: BY RICH SCHAPIRO DAILY NEWS STAFF WRITER

BODY:

The revolutionary iPhone is in a class by itself among this year's snazziest new gadgets.
With its touchscreen and built-in YouTube interface, Apple's prized product easily beat out
thousands of other devices to earn the right to be named the year's most innovative gadget
by Popular Science magazine.

The $400 phone, whiéh was released in July, is so advanced it makes the competition look
"downright primitive,"” the magazine said.

In its scon-to-be-released December issue, Popular Science features its 20th annual list of
the 100 best innovations of the year.

Here's a look at some of the other extraordinary technologies:
Best new car; 2008 Audi R8, $105,000
This work of automotive genius is decidedly cheaper than other supercars, but it is still just

as fast. The innovative car features a 420-horsepower V8 engine that sits just behind the
driver and passenger seats,

bttps:/fwww lexis.com/research/retrieve? m=c8f3d6d964db8733157830efc01388d9&doc... 11/25/2008



Best new green technology: Nanosolar PowerSheet

This solar panel without the panel is actually just a thin coating of ink that takes light and
converts it into electricity - cheaply and effectively. In the words of editor-in-chief Mark
Jannot, this innovation of the year is "the game-changer the sclar industry has been seeking
for decades."

Best new recreation technology: The Ride by Ellsworth, $3,000

Inspired by a 1490s sketch by Leonardo da Vinci, this cyclist's dream machine offers a
smooth, almost silent ride free of those chain-yanking gear shifts.

Best new space technology: CNES COROT telescope

A French-made space telescope designed specifically to hunt for planets, it is the first
telescope of any kind that will enable scientists to spot planets as small as Earth.

Best new health innovation: Aquea Scientific Wash-On

Perfecf for those who tend to forget sunscreen, this is the first body cleanser that delivers
SPF-15 protection every time you wash.

rschapiro@nydailynews.com

GRAPHIC: Audi's 2008 R8, with a 420-horsepower V8 engine, won Popular Science mag's
{inset) nod for best new car. The snazzy wheels will set you back a cool $109,000. Best new
gadgets include Apple's iPhone (1.), The Ride by Ellsworth {(above) and Nanosolar
PowerSheet,
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MEN.STYLE.COM Presents the Year in Gear: The Best Gadgets of 2007, and What's on the
Radar for 2008 PR Newswire December 21, 2007 Friday 9:00 PM GMT

Copyright 2007 PR Newswire Association LLC.
All Rights Reserved.
PR Newswire

December 21, 2007 Friday 9:00 PM GMT
LENGTH: 274 words

HEADLINE: MEN.STYLE.COM Presents the Year in Gear: The Best Gadgets of 2007, and
What's on the Radar for 2008

DATELINE: NEW YORK Dec, 21

BODY:

NEW YORK, Dec. 21 /PRNewswire/ -- Heard of this amazing new device called the iPhone?
Okay, so you won't be too surprised to find that it makes MEN.STYLE.COM's annual list of the
year's coolest new gadgets. Combining a signature sense of style with a discerning focus, the
editors of MEN.STYLE.COM have compiled a list of the iPhone and 13 other must-have
gadgets of 2007, plus a preview of five devices to camp out all night for in 2008, Highlights
include:

The Best of 2007
-- iPhone
-- Sony Vaio TZ laptop
-- Shure SE530 headphones
-- The Nikon D3 camera
-~ Audi R8 sport coupe

On our list for 2008 ...

-~ Sony Ericsson K850i camera phone

-~ Plaggio's new hybrid scooters

~- The Dash GPS unit

—- Ricavigion VAVE1O0 universal remote

-- The return of 3-D cinema

For the complete list, please visit men.style.com
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About MEN.STYLE.COM

MEN.STYLE.COM is the first Web site to offer hip and authoritative fashion and style coverage
to men. Featuring trend reporting, news on style and entertainment, buying guides for the
latest gadgets and gear, and comprehensive runway coverage of the Milan, Paris, and New
York shows, MEN.STYLE.COM offers readers a complete fashion experience. MEN.STYLE.COM
continues the legacy of its successful sister site, STYLE.COM, and is the online home of GQ
and Details. Based in New York, MEN.STYLE.COM is a property of CondeNet, the leading
creator and developer of upscale lifestyle brands online.

CONTACT: Robin Goetz / robin@rg-pr.com / 646.729.7994

CONTACT: Robin Goetz, +1-646-729-7994, robin@rg-pr.com , for
MEN.STYLE.COM

Web site: http://men.style.com
http://www.stvle.com
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IPhone 3G images

Apple Introduces the New iPhone 3G
Twice as Fast at Half the Price

SAN FRANCISCO—June 9, 2008—Apple® today introduced the new iPhone™ 3G, combining all the
revolutionary features of iPhone with 3G networking that is twice as fast* as the first generation iPhone,
built-in GPS for expanded location based mobile services, and iPhone 2.0 software which includes support
for Microsoft Exchange ActiveSync and runs the hundreds of third party applications already built with the
recently released iPhone SDK. In the US the new IPhone 3G is priced at a stunning $199 for the 8GB model,
and just $299 for the 16GB model.** iPhone 3G will be available in more than 70 countries later this year,
beginning with customer availabllity in 22 countrles—Australia, Austrla, Belgium, Canada, Denmark, Finland,
France, Germany, Hong Kong, Ireland, Italy, Japan, Mexico, Netherlands, New Zealand, Norway, Portugal,
Spain, Sweden, Switzerland, UK and the US—on July 11.

“Just one year after launching the iPhone, we're launching the new iPhone 3G that Is twice as fast at half the
price,” said Steve Jobs, Apple's CEC. * iPhone 3G supports Microsoft Exchange ActiveSync right out of the
box, runs the incredible third party apps created with the iPhone SDK, and will be available in more than 70
countries arotind the world this year.”

iPhone 3G gives users ever faster access to the internat and email over thelr cellular network with quad-band
GSM and tri-band HSDPA for voice and data connectivity around the world. iPhone 3G supports Wi-Fi, 3G and
EDGE networks and automatically switches between them to ensure the fastest possible download speeds.
The new iPhone 3G also makes it easier to multi-task with simultaneous voice and data communications, so
with iPhone 3G you can browse the web, get map directions, or check your email while you are on a call.

iPhone 3G includes the new iPhone 2.0 software with both the iPhone SDK and key enterprise features such
as support for Microsoft Exchange ActiveSync to provide over-the-air push email, contact and calendar
synclng as well as remote wipe and Cisco IPsec VPN for encrypted access to corporate networks. The iPhone
SDK allows developers to create amazing applications that leverage the iPhone's groundbreaking Multi-
Touch™ user interface, animation technology, accelerometer and GPS technology on the world’s most
advanced mobile platform.

iPhone 3G includes the new App Store, providing iPhone users with native applications in a varlety of
categories including games, business, news, sports, heaith, reference and travel. The App Store on iPhane
works over cellular networks and Wi-Fi, which means it is accessible from just about anywhere, so you can
purchase and download applications wirelessly and start using them instantly. Some applications are even
free and the App Store notifies you when application updates are available. The App Store will be available in
62 countries at launch,

Additional features available with the iPhone 2.0 software include the ability to do real-time mapping and
track your progress with GPS technology, mass move and delete multiple emall messages, search for
contacts, access a new scientific calculator, turn on parental control restrictions for specified content, save
images directly from a web page or email them to your iPhone and easily transfer them back to your photo
library on your Mac?® or PC. iPhone 3G delivers an amazing 10 hours of talk time on 2G networks and 5 hours
using 3G, with up to 5 to 6 hours of web browsing, up to 7 hours for video playback and up to 24 hours for

http://www.apple.com/pr/library/2008/06/09iphone.html 11/25/2008



audio playback.

IPhone 3G takes advantage of MobileMe™, a new Internet service that pushes email, contacts, and calendars
from an online “cloud” to native applications on iPhone, iPod® touch, Macs and PCs. With MobileMe email,
messages are pushed instantly to iPhone, removing the need to manually check email and wait for
downloads, and push keeps contacts and calendars continuously up-to-date so changes made on one device
are automatically updated on other devices. With iPhone, you can even snap a phote and post It directly to a
MobileMe Gallery to share with friends and family.

iPhone 3G will be available in the US on July 11 for a suggested retail price of $199 (US) for the 8GB model
and $299 (US) for the 16G8 mode! in both Apple and AT&T’s retail stores and requires a new two year
contract with AT&T for qualifying customers. iPhone 2.0 software will be available onJuly 11 as a free
software update vila iTunes® 7.7 or later for all iPhone customers. For further information about iPhone 3G
pricing and availability in the US and internationally, visit www.apple.com/iphone.

*Based on 3G and EDGE testing. Actual speeds vary by site conditions.
*+Based on iPhone 3G (8GB) and first generation iPhone (8GB) purchases. Requires new two year AT&T rate
plan, sold separately.

Apple ignited the personal computer revolution in the 1970s with the Apple Il and reinvented the personal
computer in the 1980s with the Macintosh. Today, Apple continues to lead the industry in innovation with its
award-winning computers, OS X operating system and ILife and professional applications. Apple is also
spearheading the digital media revolution with its iPod portable music and video players and iTunes online
store, and has entered the mobile phone market with its revolutionary iPhone.

Press Contacts:
Teresa Brewer
Apple .
tbrewer@apple.com
974-6851

Jennifer Bowcock
Apple
jennifer.b@apple.com
(408) 974-9758

KOTE TG EDITORS: For additional mformation visit Appia’s PR website, o call Appia’s Media Halpline at {308 9742043

Anpla, the Appie iogo, Mac, Mac OF, Madintosk, IPhone, Muiti-Touch, MopileMe, IPod and (nes are trademarks of Appie. Other
company and prodoct names may be trademaris of their respecilve owners.,

http:/fwww.apple.com/pt/library/2008/06/09iphone. html 11/25/2008
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New iPhone's speed thrills; Faster connections boost applications Chicago Tribune July 15,
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Chicago Tribune

July 15, 2008 Tuesday
Chicagoland Final Edition
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HEADLINE: New iPhone's speed thrills;
Faster connections boost applications

BYLINE: Eric Benderoff

BODY:

I would have posted this sooner, but I just can't put down the new iPhone 3G.

Blame the 3G speed. The faster network connection is such an improvement over the first
iPhone that you'll be hard-pressed to stop using the new iPhone because it truly has become
a mini-Mac in the palm of your hand.

With the faster network speeds, there are several functions that benefit but none more
valuable than the new App Store. This is the reason for getting an iPhone. There are already
more than 800 third-party applications available for the iPhone, and more than 200 are free.
And thousands more are coming.

The applications range from innovative games to software for budgeting your finances.
There's a photo-capture program built into the Facebook app that adds an on-the-spot shot
to your profile page. An expense-reporting tool can take a picture of your receipts to
streamline office accounting. You want fuel-saving tips? The App Store has plenty of advice.

And there are so many radio programs offered that one could argue that the iPod aspect of
the iPhone is now obsolete. Well, at least it makes buying the 8 gigabyte iPhone ($199) a
more acceptable option than spending another $100 for the 16 gb model.

The applications are a big hit already, with Apple saying Monday that more than 10 million

were downloaded over the weekend, Apple also said it sold more than 1 million IPhoNes
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woridwide over the weekend.

Existing iPhone owners can download the new software for the iPhone, but not at the faster
speeds.

Got a favorite app? Is the new iPhone making you happy, or are you experiencing any
frustrations? Share your stories by visiting Eric Benderoff's blog at chicago tribune.com/eric.

Page compiled from Tribune staff, wire reports
NOTES: The Ticker: BEST BET ON THE WEB

GRAPHIC: Photo (color): Kimmy Bradsher sees her new iPhone at the Tempe, Ariz,,
Marketplace AT&T store Friday. Apple said it sold more than 1 million iPhones worldwide over
the weekend. Arizona Republic photo by Mark Henle
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iPhone 3G images

Apple Sells One Million iPhone 3Gs in First Weekend

CUPERTINO, California—july 14, 2008—Apple® today announced it sold its one millionth iPhone™ 3G on
Sunday, just three days after its launch on Friday, July 11. iPhone 3G is now available in 21 countries—
Australia, Austria, Belgium, Canada, Denmark, Finland, Germany, Hong Kong, treland, Italy, Japan, Mexico,
Netherlands, New Zealand, Norway, Portugal, Spain, Sweden, Switzerland, UK and the US—and will go on sale
in France on July 17.

*iPhone 3G had a stunning opening weekend,” said Steve Jobs, Apple's CEO. *it took 74 days to sell the first
one million eriginal IPhones, so the new iPhone 3G is clearly off to a great start around the world.”

The new iPhone 3G combines all the revolutionary features of iPhone plus 3G networking that is twice as
fast*, built-in GPS for expanded location-based mobile services, and iPhone 2.0 scftware which includes
support for Microsoft Exchange ActiveSync and runs over 800 third party applications available through the
new App Store. In the US, the new iPhone 3G Is priced at Just $199 for the 8GB model, and $299 for the 16GB
model**,

*Based on 3G ahd EDGE testing. Actual speeds vary by site conditions.
**Requires new two-year AT&T rate plan for qualified customers, sold separately.

Apple ignited the personal computer revolution in the 1970s with the Apple Il and reinvented the personal
computer in the 1980s with the Macintosh. Today, Apple continues to lead the industry in innovation with its
award-winning computers, OS X operating system and iLife and professional applications. Apple is also
spearheading the digital media revolution with its iPod portable music and video players and iTunes online
store, and has entered the mobile phone market with its revolutionary iPhone.

Press Contacts:
Jennifer Bowcock
Apple
jennifer.b@apple.com
(408) 974-9758

Teresa Brewer
Apple
threwer@apple.com
(408) 974-6851

NOTE 7O EDITORS: For addisional information visit Apple's PR website, oF call Anple's Madia Haipline at (408} 874-2042,

Agple, the Apgie 030, Mac, Mac 0§, Macintosh and iPhone are trademarks of Asple. Other company aad product names mayv oe
trademarks of thely respective owners,

http:/fwww.apple.com/pr/library/2008/07/14iphone. html
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HEADLINE: App Store makes you feel like a kid in a toy store
BYLINE: Edward C. Baig

BODY:

Apple's App Store is truly appetizing, despite a few early growing pains.

Apple launched this online emporium a week ago. You access it by pressing an icon on the
iPhone or iPod Touch home screen or through iTunes software on your computer. Inside are
800 applications and counting; more than 200 are free. They cover everything from games to
productivity tools,

More than 10 million apps were fetched during the first three days they became available,
That includes downloads to the new iPhone 3G, older iPhones loaded with the new 2.0
software upgrade and iPod Touch devices.

The latest iPhones are still difficult to come by. AT&T was sold out on Wednesday afternoon;
the company says it's replenishing supplies as fast as possible. Apple says it is restocking its
own stores dzily; you can check availability at your local store at
www.apple.com/retail/iphone/availability.htmi.

Searching for programs in the App Store is like trolling through the aisles of a toy store.
Three games are the most popular of the paid apps so far: Sega's $9.99 Super Monkey Ball,
Apple's own $4.99 Texas Hold 'Em poker and Vivendi's $9.99 Crash Bandicoot Nitro Kart 3D.
The top three freebie programs are Apple's Remote remote control for iTunes and Apple TV,
the Tapulous Tap Tap Revenge music game and Pandora Internet radio.

Though you've previously been able to access Pandora on some mobile devices, the iPhone
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verslon is especially appealing, at least when you have decent network coverage for
streaming music. Pandora says it's playing more than 1 million tracks a day on the iPhone, 6
million in all since launch. A custom radio station is created on the service every second; the
average daily listening time per user is 50 minutes.

The process of downloading or transferring apps to an iPhone is usually painiess and
relatively fast. Programs less than 10 megabytes in size can be downloaded directly to the
iPhone through AT&T's 3G cellular netwerk. Larger apps require Wi-Fi or make you sync up
through iTunes on a computer.

Of course, some customers, including me, ran into initial hitches getting the free 2.0 software
for an older iPhone. It's required to run apps and visit the store. The issues have beep
addressed.

Apple also had to fix problems associated with the launch of MobileMe, a $99-a-year service
that is the latest iteration of what used to be known as .Mac. In a MoblleMea culpa sent to
subscribers by e-mail Wednesday, Apple admitted the launch "was a lot rockier than we had
hoped.”

Apple says core MobileMe services, including its online photo gallery, worked just fine. But
there were snags associated with Web applications and the "push” syncing services the
company has been, well, pushing.

Syncing e-mail, contacts and calendar changes on the iPhone happened immediately, Apple
said, but took up to 15 minutes on a PC or Mac. So "We are going to stop using the word
'push’ until it is near-instant on PCs and Macs, too." Apple is issuing subscribers a free 30-
day extension.

USA TODAY columnist Edward C. Baig reviews tech products, trends and services each week.
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Cupertino, Calif. -- Apple Inc. »'s bet on cellphone software appears to be paying off.

In the month since Apple opened an online software clearinghouse called the App Store,
users have downloaded more than 60 million programs for the iPhone, Chief Executive Steve
Jobs said in an interview at Apple's headquarters. While most of those applications were free,
Apple sold an average of $1 million a day in applications for a total of about $30C million in
sales over the month, Mr. Jobs said.

If sales stay at the current pace, Apple stands to reap at least $360 million a year in new
revenue from the App Store, Mr, Jobs said. "This thing's going to crest a half a billion, soon,”
he added. "Who knows, maybe it will be a $1 billion marketplace at some point in time."

"T've never seen anything like this in my career for software," he said.

Apple has hit a few speed bumps along the way, in part because it has set itself up as a
powerful intermediary for the distribution of software to iPhones. For instance, it has
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explanation. Some iPhone users also have complained of technical problems with various
iPhone applications, which software makers have attempted to correct with frequent patches.

Apple isn't likely to derive much in the way of direct profit from the business, Mr. Jobs
acknowledged. It is keeping only 30% of the proceeds from application sales -- about enough
to cover expenses from credit-card transactions and other costs of running the online store --
while the programs’ creators keep 70%.

Instead, Mr. Jobs is betting applications will sell more iPhones and wireless-enabied iPod
touch devices, enhancing the appeal of the products in the same way music sold through
Apple's iTunes has made iPods more desirable.

"Phone differentiation used to be about radios and antennas and things like that," Mr. Jobs
said, "We think, going forward, the phone of the future will be differentiated by software."

That view is shared by rivals, including Microsoft Corp. and Google Inc., which are working to
popularize their own software platforms for cellphones. Richard Doherty, an analyst with
market research firm Envisioneering Group, says Apple has caught competitors off guard.
"They've lost developers to Apple," he says.

Software developers also say they've been surprised by the popularity of their iPhone
applications. Videogame specialist Sega Corp. wsays it sold more than 300,000 copies in 20
days of its $9.99 Super Monkeyball game, in which players guide an orb around mazes by
tilting their iPhones. "That's a substantial business," says Simon Jeffery, president of Sega's
U.S. division. "It gives iPhone a justifiable claim to being a viable gaming platform.”

Another hit comes from Epocrates Inc., a maker of electronic reference guides for physicians
that has developed a free drug encyclopedia for the iPhone. More than 125,000 peopie have
downloaded the software, including 25,000 doctors, says Michelle Snyder, the San Mateo,
Calif., company's vice president of marketing. That compares to the some 500,000 Epocrates
users the company has previously said it has on other mobile devices.

Mr. Jobs said developers' share of iPhone application sales in the first month was about $21
million, of which the top 10 developers earned roughly $9 million.

Some developers, however, have run afoul of Apple's limits on software it will distribute
through the App Store. The company recently removed an application called I Am Rich that
did nothing but display a glowing red gem, for the eye-popping sum of $999.99. The
programmer who created it, Armin Heinrich, says he thought he was abiding by Apple's rules
for its developers. An Apple spokeswoman said Apple made a "judgment call" to remove I Am
Rich. .

Apple raised hackles in computer-privacy and security circles when an independent engineer
discovered code inside the iPhone that suggested iPhones routinely check an Apple Web site
that could, in theory trigger the removal of the undesirable software from the devices.

Mr. Jobs confirmed such a capability exists, but argued that Apple needs it n case it
inadvertently allows a malicious program -- one that stole users’ personal data, for example -
- to be distributed to iPhones through the App Store. "Hopefully we never have to pull that
lever, but we would be irresponsible not to have a lever like that to pull,” he says.

Mr. Jobs declined to give an updated sales tally for iPhone 3Gs, the new mode] of the phone
introduced last month at half the up-front price of the previous $399 model.

License this article from Dow Jones Reprint Service
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NOTES:
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CORRECTION:

Corrections & Amplifications

Apple Inc. vrecognizes as revenue 30% of the value of iPhone software sales through its App
Store. A Marketplace article Monday incorrectly implied that Apple recognizes the total value
of iPhone software sales before sharing 70% with developers of the software.

(WSJ Aug. 12, 2008)
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App Store Downloads Top 100 Million Worldwide

SAN FRANCISCO--September 9, 2008—Apple® today announced that iPhone™ and iPod® touch users have
downloaded more than 100 million applications from its groundbreaking new App Store since its launch on
July 31, 2008. More than 3,000 applications are currently available on the App Store, with over 90 percent
priced at less than $10 and more than 600 coffered for free. Applications can take advantage of iPhone’s large
display, innovative Multi-Touch™ user interface, fast hardware-accelerated 3D graphics, built-in
accelerometer and location-based technology to create mobile applications unlike any sean before.

“iPhone’s unique capabllities, easy SDK and the ability to reach an audience of millions via the App Store
made this an easy development choice for us,” said John Pollard, jott CEO. “To date, we've had hundreds of
thousands of downloads of Jott for iPhone, which has been a major win for our company.”

“Because | already had a full-time job ! used the iPhone SDK to create Trism in my spare time and in my
wildest dreams | never expected this kind of result,” said Steve Demeter, founder of Demiforce. “Selling over
27,000 downloads in the first three weeks means | now have a significant new income stream and some
exciting career choices that | didn’t have a couple of months ago.”

“As an 18 year old iPhone Developer Program member | won an Apple WWDC student scholarship and used
the opportunity to complete my app over the summer,” said Bryan Henry, developer of Equivalence. “lt was a
lot of fun to pull it together and certainly the most lucrative summer job I’ve ever had as | made over $8,000
in my first menth of App Store sales.”

“Cur new account registrations on the App Store are 300 percent better than all our other registration
avenues comblined,” sald Chris MacAskill, SmugMug's co-founder. “We've been able to do things with our
iPhone app that we Just couldn’t have dreamed of doing on any other mobile platform, so these are
revolutionary times for us and for iPhone and iPod touch users.”

The App Store on iPhone works over cellular networks and Wi-Fl, so users can wirelessly download
applications. directly onto their iPhone or iPod touch and start using them immediately. Applications are free
or charged to the user’s iTunes® account and the App Store notifies the user when updates are available for
their apps. The App Store is also available on Tunes (www.itunes.com) for Mac® or PC, which syncs
applications to the iPhone or iPod touch using a USB cable.

Apple ignited the personal computer revolution in the 1970s with the Apple Il and reinvented the personal
computer in the 1980s with the Macintosh. Today, Apple continues to lead the industry in innovation with its
award-winning computers, OS5 X operating system and iLife and professional applications. Apple is also
spearheading the digital media revolution with its iPod portable music and video players and iTunes online
store, and has entered the mobile phone market with its revolutionary iPhone.

Press Contacts:
Simon Pope

Apple
simonp@apple.com
(408) 974-0457

Jennifer Bowcock
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Apple
jennifer.b@apple.com
(408) 974-9758

ROTE 7O EDITORS: For addiional information visit Apgsie’s PR website, of calf Appla’s Media telpline ai {208 9742042,

Appla, the Appie iogo, Mac, Mac 05, Macintosh, Phone, IPad, Mulil-Touch and fTunes are irademarks of Appie. Other company
and product names may be trademarks of thair respective owners.
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Data Summary

Apple Reports Fourth Quarter Results

6.9 Miflion iPhones Soid
Mac Sales Reach All-Time High

CUPERTINO, California—October 21, 2008—Apple® today announced financial results for its fiscal 2008
fourth quarter ended September 27, 2008. The Company posted revenue of $7.9 billion and net quarterly
profit of $1.14 billion, or $1.26 per diluted share. These results compare to revenue of $6.22 billion and net
quarterly profit of $904 million, or $1.01 per diluted share, In the year-ago quarter. Gross margin was 34.7
percent, up from 33.6 percent in the year-ago quarter. International sales accounted for 41 percent of the
quarter's ravenue.

In accordance with the subscription accounting treatment required by GAAP, the Company recognizes
revenue and cost of goods sold for iPhone™ and Apple TV?® over their economic lives. Adjusting GAAP sales
and product costs to eliminate the impact of subscription accounting, the corresponding non-GAAP
measures* for the quarter are $11.68 billion of “Adjusted Sales” and $2.44 billion of “Adjusted Net Income.”

Apple shipped 2,611,000 Macintosh® computers during the quarter, representing 21 percent unit growth
and 17 percent revenue growth over the year-ago quarter. The Company sold 11,052,000 iPods during the
quarter, representing eight percent unit growth and three percent revenue growth over the year-ago quarter.
Quarterly iPhone units sold were 6,892,000 compared to 1,119,000 in the year-ago-quarter.

“Apple just reported one of the best quarters in its history, with a spectacular performance by the iPhone—we
sold more phones than RIM,” said Steve jobs, Apple’s CEO. “We don't yet know how this economic downturn
will affect Apple. But we're armed with the strongest product line in our history, the most talented employees
and the best customers in our industry. And 325 billion of cash safely in the bank with zero debt.”

“We're very pleased to have grown revenue 35 percent and to have generated $9.1 billion in cash In fiscal
2008, said Peter Oppenheimer, Apple’s CFO. “Looking azhead, visibility is low and forecasting is challenging,
and as a result we are going to be prudent in predicting the December quarter. We are providing a wide
range for our guidance, targeting revenue of $9.0 to $10.0 billion and earnings per diluted share between
$1.06 and $1.35.7

Apple will provide live streaming of its Q4 2008 financial results conference call utilizing QuickTime®,
Apple's standards~based technology for live and on-demand audio and video streaming. The live webcast
will begin at 2:00 p.m. PDT on Tuesday, October 21, 2008 at www.apple.com/quicktime/qtv/earningsq408/
and will also be available for replay for approximately two weeks thereafter.

*Non-GAAP Financlal Measures

During fiscal 2007, the Company began selling the iPhone and Apple TV. Because the Company may provide
unspecified features and additional software products to iPhone and Apple TV customers in the future free of
charge, in accordance with GAAP the Company recognizes revenue and cost of goods sold for these products
on a straight-line basis over their economic lives, with any loss recognized at the time of sale. Currently, the
economic lives of these products are estimated to be 24 months. This accounting treatment, referred to as
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subscription accounting, results in the deferral of almost all of the revenue and cost of goods during the
quarter in which the products are sold to the customer. Other costs related to these products, including costs
for engineering, sales, marketing and warranty, are expensed as incurred. Further, the costs to develop any
future unspecified features and additional software products that may eventually be provided to customers
also are expensed as incurred. In contrast, the Company generally recognizes revenue and cost of goods sold
for its other products, such as Macs and iPods, at the time of sale, as the Company does not provide future
unspecified features or additional software products to those customers free of charge.

in July 2008, the Company began selling iPhone 3G, the second-generation iPhone, and significantly
expanded distribution by establishing carrier relationships in over 70 countries. Unit sales of iPhone 3G have
been significantly greater than sales of the first-generation iPhone. During the first quarter of IPhone 3G
availabliity ended September 27, 2008, 6.9 million units were sold, exceeding the 6,1 million first-generation
iPhone units sold in the prior five quarters combined. As a result of this growth in unit sales, the amount of
iPhone revenue and product cost that the Company deferred for recognition in future periods under
subscription accounting increased materially in the quarter ended September 27, 2008.

While the GAAP results provide significant insight into the Company’s operations and financial position,
management supplements its analysis of the business using financial measures that look at the total sales,
related product costs and resulting income for iPhones and Apple TVs sold to customers during the period.
The presentation at the end of this press release includes the following non-GAAP measures: “Adjusted
Sales,” "Adjusted Cost of Sales,” “Adjusted Gross Margin,” "Adjusted Operating Margin,” “Adjusted Income
before Provision for Income Taxes,” "Adjusted Provision for Income Taxes,” “Adjusted Net Income” and
“Adjusted Diluted Earnings per Share.” These financial measures are not consistent with GAAP because they
do not reflect the deferral of revenue and product costs for recognition in later periods. The Company uses
these financial measures, along with other measures discussed below, to provide additional insight into
currant operating and business trends not readily apparent from the GAAP results.

Management uses Adjusted Sales to evaluate the Company’s growth rate, revenue mix and performance
relative to competitors. Given the significant increase in iPhone unit sales during the quarter ended
September 27, 2008, Adjusted Sales provides a meaningful measurament of the Company’s growth by
reflecting amounts generally due to Apple at the time of sale related to products sold within the period.
Further, eliminating the effects of deferred revenue (current sales deferred to future periods and prior sales
being recognized currently) provides more transparency into the Company’s underlying sales trends.
Management uses the non-GAAP measures of “Adjusted Cost of Sales,” “Adjusted Gross Margin” and
“Adjusted Operating Margin” to measure the Company's operating performance based on current period
iPhone and Apple TV sales and to facilitate on-going operating decisions. Additionally, because the Company
recognizes engineering, sales, and marketing expenses as incurred, including expenses related to iPhone
and Apple TV, management uses Adjusted Sales to evaluate returns on those costs, to manage year-over-
year operating expense growth, and to budget future expenses. Furthermore, because they are considered
meaningful indicators of current business performance, the non-GAAP measures “Adjusted Sales” and
“Adjusted Operating Margin” are metrics that will factor into the determination of management compensation
beginning in fiscal year 2009. Finally, management uses the non-GAAP measures of “Adjusted Income before
Provision for Income Taxes,” “Adjusted Provision for Income Taxes,” “Adjusted Net Income” and “Adjusted
Diluted Earnings per Share” tc measure the Company's operating performance based on current period
iPhone and Apple TV sales, to facilitate on—going operating decisions, and compare performance relative to
competitors.

Management believes that these non—-GAAP financial measures, when taken together with the corresponding
consolidated GAAP measures and related segment information, provide incremental insight into the
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THE NPD GROUP: ONE IN THREE IPHONE 3G BUYERS

SWITCHED FROM OTHER CARRIERS TO JOIN AT&T

Apple iPhone 3G now the second best-selling mobile phone handset among U.S.
consumers, after Motorola’s RAZR V3

PORT WASHINGTON, NEW YORK, OCTOBER 6, 2008 — According to a new report from The
NPD Group, the leader in market research for the wireless industry, 30 percent of U.S. consumers
who purchased Apple's new iPhone 3G from June through August 2008 swiiched from other mobile
carriers to join ATT, the exclusive mobile carrier for the iPhone in the U.S. By way of comparison
just 23 percent of consumers, on average, switched carriers between June and August 2008. Nearly
half (47 percent) of new AT&T iPhone customers that switched carriers switched from Verizon
Wireless, another 24 percent switched from T-Mobile, and 19 percent switched from Sprint.

“The launch of the lower-priced IPhone 3G was a boon to overall consumer smartphone sales,”
according to Ross Rubin, director of industry analysis for The NPD Group. “While the original iPhone
also helped win customers for AT&T, the faster network speeds of the iPhone 3G has proven more
appeating to customers that already had access to a 3G network.”

According to NPD's “iPhone 3G Report,” before the launch of the iPhone 3G, iPhone sales
represented 11 percent of the consumer market for smartphones (January through May 2008);
however, after the launch of iPhone 3G, Apple commanded 17 percent of the smartphone market
{(January through August 2008).

The average price of a smartphone sold between June and August 2008 was $174, down 26 percent
from $236 during the same period last year. During June through August 2008, the top four best-
selling smartphones based on unit-sales to consumers were as follows:

Apple iPhone 3G

RIM Blackberry Curve
RIM Blackberry Peari
Palm Centro

E il ol o

Methodology: The NPD Group compiles and analyzes mobile device sales data based on more than
150,000 completed onfine consumer research surveys each month. Surveys are based on a nationally
balanced and demographically-representalive sample, and results are projected fo represent the
entire population of U.5. consumers, Note: Sales figures do not indlude corporate/enterprise moblfe
phone sales. For more information about NPDS offerings In this business sector, visit
wireless.npd.com.

About The NPD Group, Inc. )
:l'he NPD Group is the leading provider of reliable and comprehensive consumer and retail
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RN service companies rely on NPD to help them drive critical business dedsions at the global,
Stional, and local market levels. NPD helps our clients to identify new business opportunities and

fide product development, marketing, sales, merchandising, and other functions. Information is
allable for the following Industry sectors: automotive, beauty, commercial technology,
mer technology, entertainment, fashion, food and beverage, foodservice, home, office
lies, software, sports, toys, and wireless. For more information, contact us or visit

The NPD Group ~ 900 West Shore Roead - Part Washington, NY 11058 - www.npd.com
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The NPD Group: iPhone 3G Leads U.S. Consumer Mobile

Phone Purchases in the Third Quarter of 2008
Overall consumer mobile phone purchases dedined 15 percent year-over-year

PORT WASHINGTON, NEW YORK, NOVEMBER 10, 2008 — According to The NPD Group, the
leader in market _research for the wireless industry, Apple’s iPhone 3G surpassed the Motorola RAZR
as the leading handset purchased by adult consumers* in the U.5. in the third quarter (Q3) of 2008.
RAZR had been ranked by NPD as the top-selling consumer handset for the past 12 quarters.

Even with stronger consumer sales of iPhone, and the mobile phone market’s normal seasonal uplift
after Q2, domestic handset purchases by adult consumers dedlined 15 percent year over year in Q3
to 32 million units. Consumer handset sales revenue fell 10 percent to $2.9 billion, even as the
average selling price (ASP) rose 6 percent to $88.

Top-selling handsets and mobile phone brands

*The displacement of the RAZR by the iPhone 3G represents a watershed shift in handset design
from fashion to fashionable functionality,” said Ross Rubin, director of industry analysis for NPD.
“Four of the five best-selling handsets in the third quarter were optimized for messaging and other
advanced Internet features.”

The top handset models in rank order, based on unit sales in Q3, were as follows:

Apple iPhone 3G

Motorola RAZR V3 (all models)
RIM Blackberry Curve {all models)
LG Rumor

LG enV2

VbW

Popular features

When it comes to the specific features that motivated U.S. consumers to purchase their handsets, 43
percent of handset buyers dted the need for & camera and 36 percent noted the ability to send and
recelve text messages. Mobile phones with a QWERTY keyboard experienced the greatest year-over-
year rise in sales; 30 percent of handsets were sold with this feature in Q3 2008, versus just 11
percent the year prior. Also this quarter B3 percent of phones purchased were Bluetooth enabled
(versus 72 percent last year), and 68 percent of phones purchased in Q3 were music enabled
(versus 49 percent last year).

“A growing data divide continues in cellular handsets,” Rubin said. “Those who see the value in
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Apple Sells Over One Million iPhone 3GS Models Page 1 of 1

iPhone 3GS images

Apple Sells Over One Million iPhone 3GS Models
iPhone 3.0 Software Downioads Reach Six Million

CUPERTINO, California—june 22, 2009—Apple® today announced that it has scld over one million iPhocne™
3GS models through Sunday, June 21, the third day after its launch. In addition, six million customers have
downloaded the new iPhone 3.0 software in the first five days since its release.

“Customers are voting and the iPhone is winning,” said Steve Jobs, Apple’s CEQ. “With over 50,000
applications available from Apple’s revolutionary App Store, iPhone momentum is stronger than ever.”

The new iPhone 3GS is the fastest, most powerful iPhone yet, packed with incredible new features including
improved speed and performance—up to twice as fast as iPhone 3G—with longer battery life, a high—quality
3 megapixel autofocus camera, easy to use video recording and hands free voice control. iPhone 3GS
includes the new iPhone OS 3.0, the world’'s most advanced mobile operating system with over 100 new
features such as Cut, Copy and Paste, MMS*, Spotlight™ Search, landscape keyboard and more. iPhone 3GS
customers get access to more than 50,000 applications from Apple’s revolutionary App Store, the largest
application store in the world where customers have already downloaded over one billion apps. iPhone 3GS
offers twice the capacity for the same price with a 16GB model for just $199 and a new 32GB model for just
$299.** And iPhone 3G Is available at the breakthrough price of just $99 for the 8GB model—a huge
milestone for the high end smartphone market.

*MMS messaging is available only on iPhone 3G or iPhone 3GS; fees may apply. MMS may not be available in
all areas. MMS support from AT&T will be available in late summer.

**Qualified customers only. Requires a new two year AT&T rate plan, scld separately.

Apple ignited the personal computer revolution in the 1970s with the Apple Il and reinvented the personal
computer in the 1980s with the Macintosh. Today, Apple continues to lead the industry in innovation with its
award-winning computers, OS X operating system and iLife and professional applications. Apple is also
spearheading the digital media revolution with its iPod portable music and video players and iTunes online
store, and has entered the mobile phone market with its revolutionary iPhone.

Press Contacts:
Natalie Kerris
Apple
nat@apple.com
{408) 974-6877

Steve Dowling
Apple
dowling@apple.com
(408) 974-1896

POVE TOr EDITORS: For aldisionad information visit apple’s PR website, o call Appie’s Madia Halpline at (4083 874-2042.

http://www.apple.com/pr/library/2009/06/22iphone. html 8/10/2009
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Apple’s Revolutionary App Store Downloads Top One
Billion in Just Nine Months

CUPERTING, California—April 24, 2009—Apple® today announced that customers have downloaded one
billion applications from its revolutionary App Store, the largest applications store in the world. The one
billionth app, Bump created by Bump Technologies, was downloaded by Connor Mulcahey, age 13, of
Weston, CT. As the grand prize winner of Apple's one billicn app countdown contest, Connor will receive a
$10,000 iTunes® gift card, an iPod® touch, a Time Capsule® and a MacBook® Pro.

“The revolutionary App Store has been a phenomenal hit with iPhone and iPod touch users around the worid,
and we'd like to thank our customers and developers for helping us achieve the astonishing milestone of one
billion apps downloaded,” said Philip Schiller, Apple’s senior vice president of Worldwide Product Marketing.
“In nine months, the App Store has completely revolutionized the mobile industry and this is only the
beginning.”

Today, the groundbreaking App Store has more than 35,000 applications available to consumers in 77
countries, allowing developers to reach tens of millions of iPhone™ and iPod touch users around the world.
This summer the iPhone OS 3.0 software update will provide developers with over 1,000 new developer APIs
enabling In-App Purchases, Peer-to-Peer connections, App control of accessories, and Push Notifications.
The iPhone OS 3.0 release will also add over 100 customer features including cut, copy and paste; Spotlight™
search; landscape keyboard and view for all key iPhone apps; MMS* support; and expanded parental controls
for apps, TV shows, and movies from the App Store.

*MMS messaging is available only on iPhone 3G; fees may apply. MMS may not be available in all areas.

Apple ignited the personal computer revolution in the 1970s with the Apple Il and reinvented the personal
computer in the 1980s with the Macintosh. Today, Apple continues to lead the industry in innovation with its
award-winning computers, OS X operating system and iLife and professional applications. Apple is also
spearheading the digital media revolution with its iPod portable music and video players and iTunes online
store, and has entered the mobile phone market with its revolutionary iPhone.

Press Contacts:
Simon Pope

Apple
simonp@apple.com
(408) 974-0457

Jennifer Bowcock
Apple
jennifer.b@apple.com
{408) 974-9758

NOTE T3 EDITCRS: For additioral Information visit Apple’s PR website, or cali Agple’s Medla Helpline at (408) B74-2042.

Aapla, the Appie logo, Mag, Mac CF, Macintosh. iTunes, iPod, Tene Capsiie, MacBook, iPhone and Spotlight are trademarks of
suple, Other company and product namss may be iradesmarks of thalr respactive owners.

http://fwww.apple.com/pr/librarv/2009/04/24appstore htmi?sr=hotnews 8/10/2009
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Apple’s App Store Downloads Top 1.5 Billion in First
Year

More Than 65,000 Apops; Over 100,000 Developers

CUPERTINO, California—July 14, 2009—Apple® today announced that customers have downloaded more than
1.5 billion applications in just one year from its revolutionary App Store, the largest applications store in the
world. The App Store Is also growing at an incredible pace with more than 65,000 apps and more than
100,000 developers in the iPhone™ Developer Program.

“The App Store is like nothing the industry has ever seen before in both scale and quality,” said Steve Jobs,
Apple’'s CEO. “With 1.5 billion apps downloaded, it is going to be very hard for others to catch up.”

The revolutionary App Store has more than 65,000 apps available to consumers in 77 countries, allowing
developers to reach tens of millions of iPhone and iPod?® touch users around the world. The App Store works
with both iPod touch and iPhone including the new iPhone 3GS, the fastest, most powerful iPhone yet. Apple
has shipped over 40 million of these devices that run apps from the App Store.

Apple ignited the personat computer revolution in the 1970s with the Apple I and reinvented the personal
computer in the 1980s with the Macintosh. Today, Apple continues to lead the industry in innovation with its
award-winning computers, OS X operating system and iLife and professional applications. Apple is also
spearheading the digital media revolution with its iPod portable music and video players and iTunes online
store, and has entered the mobile phone market with its revolutionary iPhone.

Prass Contacts:
Natalie Kerris
Apple
nat@apple.com
(408) 974-6877

Jennifer Bowcock
Apple
Jennifer.b@apple.com
(408) 974-9758

POITE T BT ORS: For additional lnformation visit Appie’s PR website, or call Apple’s Media Helpline at 1308} 9742047,

Anple, the Apple iogo, Mas, Bac ©F, Macintosh, IProne and 1Pod are trademarks of Appla. Sther company and product names may
be wadermarks of thelr respective owners,

http://www.apple.com/pr/library/2009/07/14apps.html 8/10/2009
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Announcing The Vitrue 100

Fiyst Annual Ranking Of The Top Social Brands

Attanta, GA. (January 29, 2009}

Sodal media marketing innovator, Vitrue, announces the inaugural ranking of the top soclal brands for 2008, The Vitrue 100, The

list is a provocative mix of blue chip brands that are commanding attention and engagement within soclal communities online.
From Disney to IKEA to Cadillac, some of the most powerful social brands may surprise you.

Quickly emerging as the leading end-to-end social media marketing company built exclusively for brands, Vitrue has applied its
technology and data capruring capabilitles to measure what is being most talked about on the sodial web, Each day, Vitrue analyzes
online conversations on a variety of soclal networking, blogging, micro-blogging, photo and video sharing sites. In turn, brands
eamn a composite score that enables Vithie to rank terms. Vitrue is dedicated to moving social media marketing forward and why
The Vitrue 100 focuses excdlusively on corporate and product brands.

iPhone raigns as the #1 most social brand, cutscering its innovator and parent, Apple, which ranks #3. Overall, Apple dominates by
also securing IPed at #7 and the Mac legacy brand at #16.

Finishing out the top 10 most soclal brands are: #2 CNN, #4 Disney, #5 Xbox, #6 Starbucks, #8 MTV, #9 Scny and #10 Dell.
Microsoft has an impressive two brands In the top 15 with #5 Xbox and #11 Microsoft while Sony retains #9 and its PlayStation
#15.

*The Vitrue 100 has been an Interesting intiative for us, one where we are able to leverage our platform of technology and data to
deliver insights,” explains Reggie Bradford, CEO of Vitrue. "A ranking like this begins to bring clarity and credibility to this
emerging space. We know marketers need a way to measure success and create benchmarks to track their efforts over time, while
our Industry needs directional trends to help define who is doing well and who can do better engaging thelr consumers online.”

Media and entertainment brands lead the top 20 with spots inctuding #2 CNN, #4 Disney, #5 Xbox, #8 MTV, #9 Sony, #13
Nintendo, #15 PlayStation, #17 Tumer and #19 Fox News, Surprisingly, only one specialty brand, #6 Starbucks, only one retall
brand, #14 Target, and only one auto manufacturer, #12 Ford, broke the tep 20.

Some powerhouse technology brands were amitted from the list as they provide the backbone of many social networks. While
Google, Facebook and others are top brands, The Vitrue 100 is measuring companies that are using sodlal technology, not those
who are the technology.

For more Information, visit vicue.cermsaos

Tha Vitrue 100
Top Social Brands of 2008

iPhone
CNN
Apple
Disney
Xbox
Starbucks
iPod

MTV
Sony

Dell

. Microsoft
. Ford

. Nintendo
. Target

. PlayStation
. Mac

. Tumer

. Hewlett-Packard
. Fox News
. BlackBerry
. ABC

. Coke

. LG

. Best Buy
. Honda

. eBay

. Shamp

. Lincoin

. NBA
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33. General Electric
34. Walmart
35. NFL

36. Mercedes
37. BMW

38. Samsung
39, Nlke

40. Subway
41, Dodge

42, Pandora
43, CBS

44, Mercury
45. NBC

46, Disneyland
47. last.fm

48, Toyota

49, Cadlllac
50. Chevy

51, Jeep

52. Netfiix

53. Nascar

54. Suzuld

55. Red Bull
56. Wendy's
57. Burger King
58. Volkswagen
59. REI

60, Nissan

61. T-Moblle
62, Vetizon
63. Macy's

64. AT&T

65. Guess

66. Victoria’s Secret
67. Walt Disney Werld
638. Audi

69, TBS

70. Cartoon Network
71. IKEA

72, SEGA

73. Kia

74. Porsche
75. Fox

76. Intel

77. IEM

78. VH1

75. MLB

80. Cisco

81. Oracie

82, Satum

83. Sprite

84, Subaru

85. Adidas

86. BP

87. AMC

88. Chili's

89, The Gap
$0. Capital One
91. Hyatt

92. Costco

93. KFC

94, Adult Swim
95, Jek Blue
96. Taco Bell
97. Converse
98. Sirius

99. Puma

100. Sears

About Vitrue, Inc.

Vitrue, Inc. delivers worid-class advertising solutions for marketers to connect with consumers In soclal ways. Vitrue turns
traditionat advertising into direct, personal relationships by harnessing the authenticity, depth and viral nature of social media,
which enables consumers to help build brands threugh their online actions. Through their industry expertise, technology platform
and integrated marketing approach, Vitrue offers the most comprehensive social media marketing solutions built exclusively for
Fortune 1000 brands and agencies induding P&G, Unilever and Pepsi. Vitrue Is based in New York City and Attanta. For more
company information, please visit huaufulue.com.

Vitrue PR,
404-478-8300
cedIbrR SR
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