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Akira
never follows

Akira's desire is to materialize each golfer's dream.
In order to achieve this philosophy, Akira has always been
challenging “Word First” golf clubs.
- As long as someone carnes out the same ways in develop
N, . as others do, the outcome will be just on the same extensio
“S<gs others even you can reach its goal.
AkirgY ollows any club manufacturers in respect of co

technique, struc UW

What's New

INFOMATION

A
o April,14~15 2006 Golf Show m Beijin

http://www.akira-products.co.1p/english/index. html 2/21/2008



GOLF GEAR | AKIRA Page 2 of 2

/AI(' TRA Copyright 2005 AXIRA PROT

http://www.akira-products.co.ip/english/index. html 2/21/2008



GOLF | AKIRA | LINEUP Page 1 of 2

/ PRODUCTS SHOP EVENT Professionals Dreams cometrue |

TM BERIES ADR semien INDIVIDLIAL aentes COETOM ORDER mane Ji

TM SERIES

™ DRIVER ™ FAIRWAY WOOD ™ IRON

2/10/05 3/5

APW WEDGE

arw FORGED WEDGE arw L OW BOUNCE WEIL

582.00/56.,2/%8.a4 52.a/56.8/%8.8

ADR BSERIES

ADR DRIVER ADR FA][RWAY WOOD ADR [RO]

@/1a/11 3/5/7

ADR LADIES SERIES
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ADRLadies DRIVER ADRLadies FAIRWAY WOOD ADR Ladies []

12.5 3/%/7

INDIVIDLUAL SERIES

DRIVER ) DRIVER Uiy U
— LCC . R. —_— Ze

375/400/425 R16/319/422

Ly ¥} . 4 42t FORGED uitny ¥/ J

s18/621/724 IRON 218/321/424
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JAPAN Ji

We change distributor.
Under negotiation.
United States of America

Repair Center

Temecula Valley Golf Shop
Mr. Darrin Metsgar.

26755 Jefferson Ave. Suite B

Murrieta, CA 92562, USA
TEL.1-951-304-9953 FAX.1-951-30.

E-mail:

/A IKTRA Gepyrighl 2006 AXIRA PROD
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UNITED STATES OF AMERICA

CALIFORNIA

NONE
NO PLAN NONE
FLORIDA

NONE
NO PLAN NONE

Please contact our distributor.
USA 951-676-1943
Please contact our distributor.
USA 951-676-1943
% OLoaE
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Professional Players with AKIRA

It is producing just now.
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Qurgoal is to create @ Brand that Lvas an indelible dmpression
vttt all golfers, Stmply put, tisis Akiss mission,

It is no exaggeation te say tat sucl passion and cntfusioso
fas created tire essence of Hie ARfra brand.

One of owr colleagues asks fimself: “What @5 a brand?”

Jie wesearches fis dictiomary and asks Hmself:

e on eartl can 1 Grand e developed so the tool factor
is off the charts?

Qur colleague, looking at fis dictionary, starts reading:
1. Trademars, issu

2.0 character {image, confidence or Sigh quality ete, )
el can be differentinted with otlers among companics,
p.*‘mﬂaf.u ov sereices. A claracter is constructed or managed
ag managenent o Jad iieifon strviegy

3. A braud is a company, product or service estabilished
its character ike 2 abouve,

Anotifer associate says:
Thrand Traging is sufjeetice By fedtedual

Yei onoiher colleague, while drinking coffee,
nods in agreenrent and elaborates
" recognized bravd must fill a part of cach individual's peesonal

teeds and wants

http://www.akira-oroducts.co.ip/english/dream/dream

EVENT

01.html
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Professionals

Dreams came true | |
di

"

Tl associate starts some mental colopiations:

"Cot's see. If 10 goffers a day recognize the Afira fra
that means 3,650 golfers will become familiar with A
f a yearand 36,300 golfers shonld fpow e Al t
01 ErS,

With passion and effort from all of ws, move tean 30
will become familiar with the Absira brand.

Let's try whatever -we can da,”

Meroagft evervday actions Gy siwple conversation,
the passion of all Afjra staff will facifitate mutuale
to accomplisit ALia's conman goal

TDreams do ceme frue.”

Uris plase fiaas decome our affice’s mantra,
It s Become the wsserice of our success and our reals

2/21/2008
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COMPANMY PROFILE THE ORIGIN OF AKIRA LOGOD MAaPR J;

AKIRA PRODUCTS CO,, LTD

3-3-11 Higashi-nihonbashi, Chuo-ku,
Tokyo 103-0004 JAPAN

TEL: 81-3-5652-4500 FAX: 81-3-36
e-mail: mail @ akira-products.co.jp

URL: http://www.akira-products.co.jp

IAK TIRA Copyrighl 2005 AKIRA PROD
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