Exhibit “I”



Wednesday, june 20, 2007
L goron Geabam

i of it debut. bl

s

“Cefiphones bave e gleiny- 24

ered” Says Pary, 40, of Madison, Homse:

Wh Ilsu;malmgm marke share

IETIEL aver the phone is a ter- May200d  May 2007

rlble user expenence. 1 ove the

Jdead'hntuingthemal'— " 6%

my pocket” o shipmments in 2006
24 5 the day maxy mear-

Im{;:hves mlhh—’:!l- {in millions}

EIDTEL | g 8TE |
Berty awated] consumer techngl- Wﬁ‘mm

vz fist Pods sokd o date
amauaced, the iPhone has - W0 il
thwated concmers, Walt Stree iillion

o, MG hesearch

iwestons i the MAdi as the | SNk ima RO eews a

Hunt
for cool

ke Geﬂ:iﬂg

an iPhone —
hyped oF not
— may be
hatf ﬂ¥e battle.
Cover story, 1B

T
i

il

i
&
A

B,
1
i
gﬁégg i

i
Eﬁ
i

i
i

;
]

i
x
o
ok
ErY
&
k]
El

i
3
.§
B

N B . ﬂmmﬁ.w
it it 28 Hee most advnce i of the - Hhey have only 2 o phane<T ¢ prout to the
. “"-"':5 . ;
Fﬂﬂ?mmm fiih an iPod  suburivs and by your ack with 2 smaiier kess-basy

arut unkike &yt phane beiore 4, o
For Apple, the release of Ehe Phone proiess to

Plezse see COVER, STORY next pagt +

a
Supgly of phones. 'S 1M1 FEASN) & NLAMEST Can't
bes.raigltwi:hm.l.ll‘ won't bave stock, ask

X ot Vel
mw Cow: Says Dot 10 bother:
“Wie wil mnmmdwm‘
mdu:hwdm haw many phones sach store
Harvard Upiversity business professor David Yoifie
[PredicLs "a i of COCSIENEYS"™ 35 SEOres open
uﬂﬁwﬁrmﬁhMSmﬁrmmumﬂm

M.
The iPhane s not Phoces are 5499 with 4 gi-
or with B K And FIMISt
a

ket og

ot subskdizing the cost as i does with moar pluwes. §

g&
H
g\g
iE
z

But i the iPhone really such a ape thing?

ang
Sverything efse. It's mpas-
expectations '

egimated battery tinie a5 ow' as

n San Fransicco,
illilmdnm‘trxe.ﬁcmﬂsm

within earshat. k's insane. Fd pay 500 bucks and do
ouside in Hne o just stk these gy up,”

- Y.
condicy tor Yolfae ar Haevard. Cm 7, Appie shares hit
?;;:mlﬁghurslzmaﬂr:mm:tm

“Fech analysts are dawnright gicdy about the poten-
tilofthe hane and Wit Tt mears o Apgles
Cepe Munster, who covers Apple or iwestonest
fam Piper , says Liie iPhove tookd nearty doubk:
the size : WD W0 years. Apple revenue i

iPhooe sales — by 2004,
n'.sl-zu'nc 11 mﬁs&m : WMSN
tryis s he size of the nwsic mar-
ket that daminates.
Sockng what G 2 ARk e s
i rit does o s "
Acrording 1o 1AG Research, aboui 1 w-:ﬁn
mhﬁnml 76 45 2 COMmpIET cof It bé
Gimes | ﬂwlmmi:”msmdmw-
crusoll, which dominaies cmputing, The n-
mmdmmm%?‘mmmuz_m

'mﬁ"ﬁ“'mf Apple seltiog 100 milion

years, | s

3 saysdnarleswu‘.mw:pmdemm-
who wwmdnmgrnm.“m

} e 7% of the phone



sg‘ﬁ

]
&8
E§
olB

g
5

Toheipacmdateasm.ld'l

l:mwdmmulmﬁunchdayts
2 concern. by some madets —

Byt Gt e, AT e,

e e pn. ool comtn Onyour mark ...: A poster promates the arrival of Apples Phone aran ATET store in Orern, Utak, The IPhone s to go on saie [une 20
E:lrchaﬂmpphgnnﬂsmm T N -
phone store locarions 1o
Eenonooy s campe o ond - | Mamy new ATGT Users take iPhones out in top-secret tests
Not all srores are equat ATeT thinks Fod niners are 3 BiLestie Caudey Lmdn‘smctordeﬁm 3 the phooi wder
Carter would ot sa7 which | IPhene et with o LsAToRAY pawmm mm o degise the
3 not say i ag wi - when in
stores will have the bippest [ vanced voice, dam and video ca Mustpenple epoueh snagal_lggple The disguises enek marnyﬁ:nns amPod “sock™
iPhne stockpiles, bot dllowed %“““W"Fﬁﬂ Phone probohly will be quick te show it was sometimes sépped over the iPhone, Gther
thar iPod users are a “nahsal ““mw""*cm“ﬁ“ m": anda times, be says, testers bept the device mside
maket” fr e smartphone. As bk salos of 10 Mot Bals Thandu, Be lﬁmmmthan DEWSPIPEr of pants pocket and wsed a wipeless
such. he says, storesinareaswith | iptones by 2008. o miceths ago and s iding it from pry-  headser.
big of Pordusers — axch NewATE v EYES SUT SHCE. For the acmal resting, technitians frequemed all
as New York City, Chicago and o0 "'“"""““"““e';ﬁm it is one of about 200 fisld technicians  the places where consumers go: office
ritach al California — will be welf 2 == e who have been rlu*:?lwmand subway platforms,
seocked. 2003 millies looking for technical e Br more than 10 hars, sprawking suborban malls and
Does thak mean these sares %‘; "‘::g“ wesys and counting. AT&ET Iests new de- m?heyabastmaduph:mglﬂnar
will have mare iPhones than 0 million vwes,l:l.l:ﬂ'leiﬁzmehasbem Thandu  and ATET
stores i, say, Richmond, Y, or | 2006 -5 milkon says. The techigams have mase than mm.me-smmnmuusm mey
Forida? “Yes," he says. “It's just .. maybeiPod fans 10,000 hours g the than  doused it with water, dropped i on concrete and
COMmon sense,” s sod dlions 5,000 hours.of voice cals and near 5 of bounced it of sidewalks.
o your local seore el ou m—"'LE“""—- data Must piumes, 1k says, get about hal  Thandu says he toak the iPhone with him on
Carter says, salespeonie will take = thar test time. . L, Sweating all pver it, “We wanted to test
il orders, ummﬁ:::mﬂbe ﬁ E msm@gﬁnmmﬂemmm m-’rmmmd o of vk
shipped in three to in- = shaping up i st cellpbone a
Y pe i 200 2 year, the decade & it folows i iPod's foat-  don't realize ¥, but walldng m%m
we will meet every cusmmer’s 2006 423 Steps. has exchusive LS. distribtion i " Thiswdir saays. Eeﬂngmlsmnd
dﬂﬁrM' dpes, ATET | I e hﬁvaeimasl.’d 10 s the . WMkamm‘ dites.
5L N " m
mmmnmmﬁ S A hpleshorar To win at that, however. the (Phoce rustlive up  Feedbark from the fiskd was relayed to Apple,
to s bype. That's where Thandu and sometimes haurly, says. Earhy 0g, he 5ays,
i memm!ﬁaym%{nblswmaImmme techmicims ‘discovered that the i s Fudi
wvices we sell meet hars we set for them,  was oot loud or dear " Apple designers
mmmsunednml and test speci-  quickly fixed the problem, he says.
’ﬂ% ‘will contiense-on an engoing
mmﬂ:ﬁmmm — good m%klimmd&
o viceis 1o go. WE are
mplamﬂequemdbywnlmsusets -
the device becming 2 nnaway wﬂlﬂlewﬂlatmmmg:iﬁ of =
ior it ) SLC0RSS -~ 07 3 med." saF:IdHa t's.a pibance of the several
Hededmedmbespedﬁchu: SAppie hich maintains control hbbodyhmmathemr.per- from the d to billion spesit this year alone to in:
will be customized for  of design, customer care {for the  haps, than Richard Burns, presi- ﬁwl witich makes adistments. nervwork capacity gean. Stil, it
Phone, Translamm The  davice, not mouthly service], dent of network services for  One example: “wsuai voice  reflects ATRT: dstarmination o
iPtmemay vertising ; businees. As the mail” 2 unique i stay ahead of the iCurve as mors
ach & unlimited Apple, secretiveabont  eop necwork esacutive, he's re-  hat lets users select whiich mes-  data users pile on, Barns says he
buym'lllmempayiﬂhm its hag eumabout  spomsiide for making sure iPhooe  sage they listen to first. With most  expects 1o add toore gear as dan
says. the additional lres s Appie Store sales Sofar it use“r‘_sﬁetmnpmﬂ 3 Jenredess voice Thadl syshems, users  usae visesin the months
siwulm‘:heamme.wgard- hits. it alloved Sales  that po:l i mind, Burns  have to take messages in order.  Hard to believe, et one thing
less of which device you're mminﬁmgssoﬂmymg Tiis team s been, With the iPhone, they show up  you wen't caich ATET exncutives
today, you pay us a vertain comfpriable using thern' a Jot of the on “interface te: fke e-mail in an o users  with anytime sbon is the very de-
arcount for (voice) miretes, and  the bi .m_‘ApPhewamdm - surs the iPhone and touch the one they went o bear  vies they're mrying so had 1o bre
you also pay 1s for data units,” he  laupchirtharwey” Carter shrugs,  ATET network first. masses, Burps says he was
m:{hatlsaimmm-ﬂ:e : gother fsstied any Pheme test
]hhamm.mtuf wil Dalyas good as network In the past few months, he says, Besfimg up the network Wamk
. plamﬂng. ) dazsns technicians a depecied
hdp‘hmwrFquhIe One thing ATET does conirol, been secretly testing iPhanes —in Emmss ATET has speat 350 says it was for the best “Bacause
o supply emaugh LThat's  however, is a® bars, subway Stops, office Duidd-  milion r adding new thee was such demand, we de-
what we stay awake at night the iPhone will depend. While ings, rural aress and elsswhere —  pents ln of the cided xacutives sturild forgo the
about,” Carter says, network: ity mighe not have  lookdng for bitches.  tional datz mathlmeus- OppOFIEtY o have 3 personal
Wt's aka gut of ATETs conmal.  the sex of an iPhone, it “We want to make sure that it ers will generate, “We wanted 10 one uniil consumers have s shot
facturing is being overseen  could e warks in Hhe best possible way  be ready for the initial ansaght  at one fose™
USA TODAY
June 21, 2007



Cover story: Personal technology review ]

From the start, |
iPhone is iFun

Apply
Apple Phone Actual size,

The mania over es iPhone lanch has created '}'he tHo: I
?lmmsphen'c exprcr‘:{:?ojns that are rﬁaar-mpas' ibl;lllo bo m]me
ive up to. Yet with a W eXCeplions, this expensive, lit- iFhom wowrveapple,

7 undieriind is indeed worth lting aftet ep*l.],,.liwum;%” o

I That'ssa_\drgalul.ﬁtf:rrnuz];nhsofhypmﬂpthﬁ& $400 for d-gigabyte version, $599 for & plus monthly voice
ivered a procigy — a slender fasition phone, 3 glick 1 r4-gigabyte version, §5 -GB, ]

¥ ad an kl[emetpca'xperienceunhke and daz plan. Two-year ith ATEH re

) R any before it on a mebde handser, P e

T, | Sl iPhone isn't perfect, or | & s § il

.1 @ven the most ideal snart phone v .

Tor user, s priceyt bt lacks | 1 Tersific widescreen iad and ¢lever Cover Flow feature. B

i:eﬂaini |

eatures foundansameri- | 2 goopcnen oy change the arientation of the screen
from

wil

vol devices. ATETS coverare was I Landscape ta portrait mide,
telgl D:.::r mem.wem i3 Gorgeaus 3 5-inch kultitouch screen does exteptional job
player may prevent you from re- | displaying pictures, lnterrer, maps, e-mail, et
L b ceiving corporate ematd on the | § Flicking COMLCTS and pictures, pinehine ko make
byEdward CBaig  device. ix and the Web g tapmng on the intelligent virtuat v
{5459 or 3590, I»grmns:;nerswhucm_aﬁgd vboard are fn{once you get Lhe hang of t), .
e o ., Pl he cost of a T wirebsss . o _ , .
plan With exckisive carier ATRT), ithb_\' tirche | 3 Phooe i5easy to dial despite lack of physical keypac Visual ;
most chic celiphone I've seen. And there are Eerriflcl reg- § VDIEmad.
StHs — besides mmoundmmneiﬂ:hurshmvccnyuu Bt prane .
2 Ao pnab the device when't inalty poesonsae | 5 LIRS I Hike to see

& Apple and ATRT stores at 6 pm. Jocal hima Friday 15, orthis o data Ik capability

BCI'F::SI'}E COUnTY. b i
SEarters, iPhone is abreeze to set wandfimiouwse, | 3 Removabie batrery,

evident from the moment vou slide wour frger arngss

the screen o unlack 1. It's 3 wanderfil widescreen fFod | 3 Greater storage (through storage siot)

and fabulvus Etm !«':rewe:li'_ Smart sensars the | 4 Extrafeatures in:h.u:lingEPS, Ibevoioecaﬂing. Adabe Flash i
Srenkation of the display (rom portrait o nd using your own miei; iDrary for g tones.
made, ased on haw you hold the device atvl what you "

|
. i
are doing at the tme. Once you get the hang ofits “muksj. | 3 LOWer price, |
touch” interface — give it a lew Gavs — vou won' have t g (Gratam grilk Edward . Baig on he therics !

1
|
Jefferson
Picase see COVER STORY pext page > of the iPhone areech.usaodaycom, i :

How you'll activateit . .. - -- and what you'll pay

|
i
';
Typkaihmuamvamamﬂphuminmemwhm i Armsaﬂmplam.wﬁchareprmyaggrusiuﬂyprimd YOu get Ir
I
l

¥OU Can sync the device with MUsic, videos, pho- | sages: 1,500 additional SMS rext for $10 or unlimited
lOS.TV!hows.aimda:s,mmﬁ:re-matmmd Mfmﬂﬂhaﬂwes.mﬂuurmmmd' ired data (Wb
Web-brwser bookmarks, * &-mnall) and untiraited mobile-m-mabfie are inclurted,

}'DubuylLWhetherwu'remexistingAT&T:mmer mmmdmhr&maﬂmmew.pMsMWi:efmﬂ.So
OEnmtie,ﬂpleglf wh?tsyoumacﬁvale l};l'me ang what you're choosing are VORCE Mitites. and SWS ext TEsEapes.
Pick vour wireless p at hore thiough iTones, with- i i
out havingt 1o it i line. Monthly Rid S et ' m It
 There’s a ene-time 536 activation fee, and youmust | cop oy 450 200 5,000 ;
SN LP fir & tw-year service agreement with ATRT e !
Aseries of strai Setup screems inifunes | 7999 900 200 Lntimited |
walks you the acrivation dritl. £549.99 1350 200 Unlinited J !
if yourve an ATST customer, you can replace 2 hand- 311899 2000 00 Unlimited | !
_Segunynuant%m wirg iPhane [uradda_iirgem e | s16809 4000 200 Unlimited |
seng acesunt. You can alss trems| et an existing mo i
#hone number from another wirsless provider, §21999 &.000 00 Unlimited |,
‘!hevummmmyafewrrﬁnm.a&erwﬁim mweralm,mmwademmmsmsmms- |?:f
1
'
I3

USA TODAY
June 27, 2007



sets the tone

Mike Snider

54 TODAY

Shoppers are expacted to 1 rmillion of ThOE

immmmmﬁgﬁmms&m

day. But 0d and other entertainment peovid-

ors will be for more tham sales: Theyll be

wvaiching for skms of the next mobile revoheion.
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(3458 for the 4GB modet, $559 for BGB) s far moce asl-
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device
“It is a paradigm shifter,” says Latona of Nielsen
BuzzMetrics, which has mmm opline dhatter
whether this s a business or entertzirment devicz.”
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i fiormat, but ot
mm\&bfnmmm
The first relies on ATET's datz netwogi, fee-
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Markets

iPhone powers up
Apple’s shares

Investors wonder ez ssimas i
if increase is hype  beoledovrtime noten he

greaves of Pacific Crest.

By Matt Krantz
USA TODAY

Geelks started lining up this week
at Apple Stores to buy shiny new
iPhones. But the queue for Apple's
stock started ago as investors
bet on a successful iaunch of the
new product,

Since Apple’s smart-
phone doesn't go on sale

Investors also underestimate
how many iPhones will be sold,
Munster says. 1Phone sales will hit
$19 billion by 2009, he says, a sum

equal to Apple's total revenue last
yef'\hluatim Shares of

Apple are
trading for 38 times the value of the
company’s earmings over the past
four quarters. That's 2.5
times its expected

mmm can That's reasonable, too,
mﬂrie if the run-up Munster says, addmg that
in the stock is legitimate or the stock can easily gain
the result of hype, another 30% once inves-
It's a reasonable thing to tors realize how popular
question given how much the iPhone is.
Apple’s stock has risen. » Trading patierns.
of Apple shot up 44% It’s not unheard of for a
this year, including 2% Tyes- tech stock to run up prior
day. alone, as investors bet : to the launch of a2 new
the iPlione will be the next Aeple  product and then fade. Mi-

best thing since the iPod

crosoft shares outper-

music player. That run-up » iPhone formed the market by 14%

makes the 6% gain in the in the six months prior to
Standard & Poog%w this gﬁts- the Vista operating system
year look paltry. € launch, says Ned Davis Re-

“If you look at the move tone, search, But 63 after

in Apple’s stock, it's all

about the iPhone,” says Pi

er Jaffray analyst Gene Munster
Juhnm at Needham agrees:
“Thei has been a major driv-
er in the run-up in the "

The debate about s stock
tevolves around how iPhone
will affect the including:

» Future growth, esti-
mates raise ions about how
miuch of the i excitement wilt
make it to the bottorn line. Despite
the pending launch of iPhone, ana-
lysts expect the company's earn-
ings to grow 33% 32% in the
DEXL two

Vista’s launch, Microsoft
) stock was underperform-
ing by 4%, ,

That could happen with Apple,
but it's unlikely, says Christopher
McHugh at Turner Investment Part-
ners, who owns the stock,

Wall Street is betting a correction
ig;lr'g'intl'lemaldng. says Stascey Gil-

options strategist at Susque-
hanna Financial Group. hwestors
are paying 25% more for options
that let them bet Apple's stock will
rise 10% by July than they're payi
for options that protect them
a 10% correction, she says,

Whether the hype is met will de-
termine investors’ reactions at first.
“If there are lines in New York, Bos-
ton and Los Angeles, but nowhere
eise, the stock could go down,”
Hargreaves says.

USA TODAY
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In a Tizzy for the iPhone

As eager buyers

3 M line up days in ad-

% vance for the much-
anticipated iPhone
from Apple, Pavid
Pogue puts it
through its paces.
In a review, he
finds that it lives up
to a good share of
its hype, but also deserves some crit-
feism. BUSINESS DAY, PAGE CI




Matching the Ballyhoo, Mostly

T'he iPhone, Despite a Few Foibles, Does Things No Phone Has Ever Done

Talk about hype. In the last six months, Apple’s iPhone has
been the subject of 11,080 print articies, and it turns up about 69
million hits on Google. Cultists are camping out in front of Apple
stores; bloggers call it the *Jesus phone.” All of this beiare a
single consutner has even touched the thing.

BAV]D Sohow is ii? .
As it turns out, much of the hype and soine of the
POGUE  criticisms are justified. The iPhone is revolutionary;
it’s flawed. [t's substance,; it's style. It does things na
oFtmeeer Dhone has ever done before; it kacks features found
even on the most basic phones.,

Unless you’ve been in a sensory-deprivation tank for six
months, you already know what the iPhone is: a tiny, gorgeous
hand-held computer whose screen is a slab of touch-sensitive
glass.

The $500 and $600 models have 4 and 8 gigabytes of storage
respectively — room for about 825 or 1,825 songs. (Ineach case,
700 megabytes is occupied by the phone’s software) That's alo
of money; then again, the price includes a cellphone, video iPod
e-mail terminal, Web browser, camera, alarm clock, Paim-type

canizer and one heck of a status symbol.
ieiphane is-so.sleek and thin, it makes Treos and Biack-
jaliinbese. The glass gets smudgy — a sleeve wipes it
esn’t seratch easily. I've walked around with a
iy, pocket for two weeks, naked and unprotected (the
that is, not me), and there’s nat a mark onit.
{ the bigger achievement is the software, It's fast,
iitiful, menu-free, and dead simple to operate. You can

Galeulator Niptes Sulvings

Continued on Page 10

asrrateon by The Mew York Times

" Waiting for the Latest in Wizardry
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We Spend Two Weeks Using Apple 5 s Much—An‘tic-ipated Device

To See if It Lives Up to the Hype; In Search of the Comm-a Key

NE OF THE MOST important trends

in personal technology over the

: past few years has been the evoiy-

-tion of the humble celiphone inte a

true handheld computer, a device

able to replicate many 6fthe key functions of a
laptop. But most of these “smart phones” have
had lousy software, confusing user interfaces
and clumsy music, video and photo playback.
And their designers have struggled to balance
screen size, keyboard usability and batterylife.

Now, Apple inc,, whose digital products
are hailed for their design and innovation, is
Jumping into this smart-phone market with
the iPhone, which goes on sale in a few days
after months of the most frenzied hype and
speculation we have ever seen for g single
technology product. Even though the phone’s
minirmum price is a hefty $499, people are al-
ready lining up outside Apple stores to be
among the first to snag one when they go on
sale Friday evening.

We have been testing the iPhone for two
weeks, in multiple usage scenarios, in cities
across the country. Qur verdict is that, despite
some flaws and feature omissions, the iPhone

is, on balance, a beautiful and breakthrough
handheld computer. Its software, especially,
5ets.a new bar for the smart-phone industry,
and its clever finger-touch interface, which
—— dispenses with a stylus and

1 most buttons, works well,
though it sometimes adds
steps to common functions,
The Apple phone combines
intelligent voice calling, and a
full-blown iPad, with a beauti-

By Walter 5. ful new interface for music
Mossberg and and video playback, It offers
Katherine the best Web browser we have
Boehreot Seenon a smart phone, and ro-

bust email software. And it
synchronizes easily and well
with both Windows and Macintosh computers
using Apple’s iTunes software,

It has the largest and highest-resolution
screen of any smart phone we've seen, and the
most internal memory by far. Yet it is one of
the thinnest smart phones available and of-
fers impressive batterylife, batter than its key
competitors claim,

It feels solid and comfortable in the hand

and the way it displays photos, videos and
Web pages on its gorgeous sereen makes
ather smart phones look primitive,

The iPhone’s most controversial feature,
the ornission ofa physical keyboard in favor of
avirtual keyboard on the screen, turned outin
our tests tobe anonissue, déspite our deepini-
fial skepticism, After five days of use, Walt—
who-did most of the testing for this review—
was abletotypeonitas quickly and-accurately
s he could on the Palm Treo he has used for
vears. This was partly because of smart soft-
ware that corrects typing ervors on the fly.

RBut the iPhone has a major drawback: the
celiphone network it-uses, It only works with
AT&T (formerly Cingidar), won't come in mod-
els that-ise Verizon or Sprint and can't use the
digital cards (called SIM cards) that would dliow
it to run-on T-Mobile’s network. So, the phone
can be a poor choice unless you are-in areas
where AT&T's coverage is-good. It does work

LET

overseas, buf onty via an AT&T roaming plan,

In addition, even when yoy hava great
ATET caverage, the iPhone cap’t run «on
AT&T’s fastest cellular data network. Instead,
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By Paul Kedrosky

he Apple iPhone is set to be ra-
T leased today at § p.m., and I feg]

like I aiready have one. Apple’s
hew “Jesus phone”—it combines In-
ternet access, an iPod music player,
and, oh yes, a phone—has heen accom-
panied by a loud, relentless, and un-
avoidable drumbeat of hype.

According toone study, 58% of Brit-
ish and 64% of U.S. mobile phone us-
€rs are aware of the iPhone, and 19 mil-
lion Americans have ox-
pressed interest in buying &7
one. That is remarkable
stuff when you consider the
iPhone’s $498 price, not to
mention that even the most
successful so-calied smart-
phones are lucky to sell a
million units,

Yikes! So, how has Apple
doneit? Some people argue
it has cleverly drip-dripped
product information to the
market, tantalizing consum-
ers and journalists alike, ey-
eryone hanging on to learn
about the next nifty feature,
A big, bright touch screen!
A real Web browser! A fin-
ger-flickable interface! |
gotta get one!

But this theory is
wrong. Apple hasn't
steadily dripped product in-
formation. As a matter of
fact, the iPhone that Steve
Jobs described and demonstrated
back in January, when he first an-
nounced the product, is pretty much
the same as what is being launched to-
day. I am hard-pressed to think of a
single material feature in the product
that wasn’t announced six manths
ago, right down to the nifty new way
you can scroll through songs.

S0 if Apple hasn't teased and tanta-
lized its way to iPhone ubiquity, an-
other theory goes, surely it has been
the company’s massive, multibillion-
dollar marketing campaign that has
done the deed. The troubleis, there is
no such multibillion-dollar Apple
campaign. Apple simply announced

the product, and then did nothing, It
has only been in the last month that
there have been some television ad-
vertisements, and those were merely
product demonstrations set to mu-
sic. Granted, it was nice music, but it
was also just an iPhone being put
through its paces, hardly the recipe
for hype.

SomewillsayI'm missing the most
important factor in Apple’s market-
ing campaign: master showman, and
Apple founder and CEQ, Steve Johs,
He has been the one driv-
ing the promotion using
his personal persuasive-
ness and charm. Fine.
Showme his recent iPhone-
pumping appearances on
CNBC. None. Or on CNN.
None. He has been conspic-
uous in his almost com-
plete media ahsence. 1t
must be a fairly postmod-
erustyle of promotion that
has Mr, Jobs playing mas-
ter showman largely by be-
ing invisible,

Soifthere hasn’t really
been much of an iPhone
marketing campaign, at
least in orthodox terms,
and Apple demonstrably
iso’t suffering for iPhone
attention, is it the Apple
addicts out there that are
responsibie for the hype?
Apple does have some of
the most ardent fans of
any modern company, more similar
to cult membars than customers, but
there simply aren’t encugh of them
to explain the iPhone’s enltural ubig-
uity. -

If it’s not the marketing campaign,
northe cult of Apple, nor the showman-
ship of the charismatic Steve Jobs,
then how has the iPhone succeeded in
getting millions of people interested
in buying something so expensive that
hasn’t even heen launched? .

Pl tell you. First, pecple hate
their cell phones. Other than making
phane calls—a downright dreary hit
of business—using phones for Inter-
net, entertainment and pretty much
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